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EDUCATION

________________________________________________________

Degree:

Ph.D



Major:


Marketing



Institution:

University of Arkansas



Year of Completion:
1975



M.B.A.



Major:


Marketing



Institution:

University of North Texas



Year of Completion:
1970



B.B.A.



Major:


Marketing



Minor(s):

English; Biology



Institution:

University of North Texas



Year of Completion:
1963

EMPLOYMENT IN THE MAYS BUSINESS SCHOOL

__________________________________________________________

· Current Rank:


Federated Professor of Marketing

· Appointment to Current Rank:
January 1997

· Years of Service:

25

· Year of Initial Employment:
1976

COURSES TAUGHT IN THE MAYS BUSINESS SCHOOL SINCE 1997

_____________________________________________________________

· Mktg. 435
Personal Selling

· Mktg. 436
Sales Management

SIGNIFICANT PROFESSIONAL DEVELOPMENT ACTIVITIES SINCE 1997

____________________________________________________________

· Professional interaction:
· American Marketing Association National Meeting, Summer 1997, Chicago, Illinois

· American Marketing Association Faculty Consortium, Summer 1999, Orlando, Florida

· National Conference in Sales and Sales Management, Spring 2001, Dallas, Texas

· Other involvement with practitioners:

· Have 10 to 15 industry sales manager in classes each year

· Incorporation of technology in research and teaching activities:

· Use own web site with classes: //futrell-www.tamu.edu

· Video hundreds of role-plays each year

· Employ numerous web based assignments in both classes

· Editorial Boards:
· The Journal of Personal Selling & Sales Management

· Journal of Marketing Theory and Practice

· Manuscript Reviewing:
· In last 3 years reviewed for approximately five academic journals

· Leadership in Professional Organizations:
·  Chair of the Sales and Sales Management American Marketing Association Group, 1996-1997

· Finance Chair of the Sales and Sales Management American Marketing Association Group, 1998-1999

INTELLECTUAL CONTRIBUTIONS SINCE 1997

_________________________________________________________________________

· Awards and Recognition:
· Texas A&M University Fish Camp Namesake, 2001

· National Mu Kappa Tau award for exceptional scholarly contributions to sales, 2000

· Phi Kappa Phi Honors Society, 2000

· Accepted as Fulbright—Flad Chair in Marketing at the Portuguese Catholic University, Lisbon, 2000. Declined position due to work schedule.

· Texas A&M University’s Association of Former Students award for Distinguished Teaching in the Lowry Mays College & Graduate School of Business, 1999.

· Federated Professor in Marketing Studies, 1997

· Publications in Referred Journals:

Jeffrey K. Sager, Junsub Yi, and Charles M. Futrell, “A Model Depicting Salespeople’s Perceptions,”  The Journal of Personal Selling & Sales Management, Summer 1998. Winner of the Mu Kappa Tau Award for “Best Paper of 1998.”

· Conference Presentations:
· “Role-plays in Sales Classes,” National Conference in Sales and Sales Management, 2001

· “Best Sales Teaching Practices,” American Marketing Association, Summer 1999

· “Technologies in Sales Classes,” American Marketing Association, Summer 1997

· Books and Chapters in Books:
· Charles M. Futrell, Sales Management: Teamwork, Leadership and Technology, Harcourt, Sixth Edition, 2001

· Charles M. Futrell, Fundamentals of Selling: Customers for Life, McGraw-Hill, Seventh Edition, 2002.

· Charles M. Futrell, ABC’s of Relationship of Selling, Seventh Edition, 2003.

SERVICE ACTIVITIES SINCE 1997

__________________________________________________________________________

· Service on university, college, and department committees:
· Department
·  Chair, Undergraduate Program Committee, 1996-1997

· College
· Center of Executive Development Assessment Committee, 1998

· Promotion and Tenure Review Advisory Committee, 1996-1997

WORK IN PROGRESS

____________________________________________________________________

· Revisions of three textbooks

