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EDUCATION

___________________________________________________________________

Degree:


Ph.D. 




Major:


Marketing



Institution:

The University of South Carolina



Year of Completion:
1982



Degree:


M.B.A.


Major:


Marketing



Institution:

The University of South Carolina



Year of Completion:
1977



Degree:


B.S.



Major:


Marketing



Minor(s):





Institution:

The University of South Carolina



Year of Completion:
1969

EMPLOYMENT IN THE MAYS BUSINESS SCHOOL

_________________________________________________________________________


Current Rank:


Associate Professor





Appointment to Current Rank: 

1987
  


Years of Service:  


21


Year of Initial Employment:

1981

________________________________________________________________________


MKTG 325 - Retailing Concepts and Policies


MKTG 401 - Global Marketing


MKTG 621 - Survey of Marketing

.       MKTG 321 -Marketing

        MKTG 309 -Introduction to Marketing

SIGNIFICANT PROFESSIONAL DEVELOPMENT ACTIVITIES SINCE 1997

_________________________________________________________________________

Professional interaction: (conferences, workshops, programs, seminars attended)


Southwestern Marketing Association Conference, February 2001, New Orleans, LA; March 1999, Houston, TX; March 1998, Dallas, TX


AMA E-commerce Consortium, July 2001, Texas A&M University


AMA Summer Educators’ Conference, August 2001, Washington, D.C.

Society for Marketing Advances Conference, November 2001, New Orleans, LA

Faculty Development in International Business Program, July 1999, Executive Development

      Center, The University of South Carolina


SIMS Basic and Degree Audit training program, February 2000, Texas A&M University


Study Abroad Faculty Seminar, October 2001, January 2000, January 1999, March 1998


Other involvement with practitioners:


Instructor for Center for Executive Development programs for Army and Marine Corps Managers, Veterinary Business, National Association of College Book Stores, and Management Skills Development


Incorporation of technology in research and teaching activities:


Required EXCEL-based case studies in Global Marketing.


Web-based research assignments in MKTG 325 and MKTG 621

        Developed powerpoint class presentations for MKTG 309,321,621

        Website class note outlines replaced hardcopy in all courses


Editorial Boards:

Journal of Marketing Channels

Manuscript Reviewing:

Reviewed numerous manuscripts for JMC, JAMS, AMA Educators, Southwestern Marketing Association, Society for Marketing Advances.


Leadership in Professional Organizations:

Doctoral Consortium Chair, Southwestern Marketing Association Conference, February 2001


Marketing Education Track Chair, Society for Marketing Advances Conference, November 2001.

INTELLECTUAL CONTRIBUTIONS SINCE 1997

_________________________________________________________________________


Publications in Referred Journals:


Seiders, Kathleen, Berry, Leonard L. and Larry G. Gresham (2000), “Attention Retailers! How Convenient is Your Convenience Strategy?,” Sloan Management Review 41, (Spring), 79-89.


Hise, Richard T., Roberto Solano-Mendez and Larry G. Gresham (2002), “Cultural Dimensions of Doing Business in Mexico: Perceptions of U.S. and Mexican Executives.” Thunderbird International Business Review, (forthcoming).


Conference Presentations: 


“Practice What We Preach: What Business Schools Can Learn from Relationship Marketing,” 2001 Society of Marketing Advances, New Orleans, LA.


“Globalization as an Extended Experiential Exercise: The Benefits and Planning Considerations of Short Term Study Abroad Programs,” 2002 ABSEL Conference, Pensacola, FL.

SERVICE ACTIVITIES SINCE 1997

_________________________________________________________________________


Service on university, college, and department committees:

Department
Assistant Department Head, June 2001-present

Chairperson, New Faculty Recruiting Committee, 2001

Undergraduate Curriculum Committee, 1999


College

Undergraduate Scholarship Committee, 2000-present 


U.P.O. Assessment Committee,  1999

        Undergraduate Task Force 2002


Other service (at Texas A&M University)

International Scholarship Fee Awards Committee, 2001-present


Illegal Discrimination Panel, 1998-present


Director, Center for Teaching Excellence, 1990-98 


Service to the Community

“Attracting and Retaining Retail Employees” presentation at the Texas Retailers Association, San Antonio, September 1999 


“Marketing Career Services” presentation to the Southwest Association of Colleges and Employees Seminar, Austin, TX, August 1999


“What’s Happening at Texas A&M?” presentation to the Dallas Aggie Moms Club, January 2001


“Muster Speech,” Collin County Texas A&M Club, April 2000

_________________________________________________________________________

WORK IN PROGRESS


“A Multinational Comparison of Shoppers’ Complaining Behavior,” with Richard Hise. Targeted for International Business Review. Expected completion Summer 2002.


“A Cross-Cultural Comparison of the Job Satisfaction of Department Store Employees,” with Richard Hise. Targeted for Journal of International Business Studies. Expected completion Spring 2002.
