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EDUCATION

Ph.D.
The University of Texas at Austin, December 1985


Major Field:  Marketing

M.S.
Purdue University, August 1981 


Major Field:  Social-Consumer Psychology

B.S.
Northern Michigan University, May 1978


Major Field:  Psychology

ACADEMIC APPOINTMENTS
2004-10
Clinical Associate Professor of Marketing, Texas A&M University

2002-04
Visiting Associate Professor of Marketing, Texas A&M University


1993-02
Associate Professor of Marketing, University of Georgia

2000-01
Interim Director, Master of Marketing Research Program

1993-95
Visiting Assistant Professor of Marketing, University of Houston

1986-93
Assistant Professor of Marketing, University of Georgia

1985-86
Lecturer, The University of Texas at Austin

REFEREED JOURNAL ARTICLES
Zimmer, Mary R. and Subodh Bhat, (2004) "The Reciprocal Effects of Extension Quality  and Fit on Parent Brand Attitude," Journal of Product and Brand Management, 13 (1), 37-46.

Zimmer, Mary R., Thomas F. Stafford, and Marla Royne Stafford (1994), "Green Issues:  Dimensions of Environmental Concern," Journal of Business Research, 30 (1), 63-74.

Golden, Linda L., Patrick L. Brockett, and Mary R. Zimmer (1990), "An Information Theoretic Approach for Identifying Shared Information and Asymmetric Relationships Among Variables," Multivariate Behavioral Research, 25 (4), 479-502.

Zimmer, Mary R. and Linda L. Golden (1988), "Impressions of Retail Stores:  A Content Analysis of Consumer Images," Journal of Retailing, 64 (3), 265-293.

Friedmann, Roberto and Mary R. Zimmer (1988), "The Role of Psychological Meaning in Advertising," Journal of Advertising, 17 (1), 31-40.  (This article won the AAA Award for Best Article in JA in 1988.)

Golden Linda L., Gerald Albaum, and Mary R. Zimmer (1987), "The Numerical Comparative Scale:  An Economical Format for Retail Image Measurement," Journal of Retailing, 63 (4), 393-410.

Rust, Roland T., Robert P. Leone, and Mary R. Zimmer (1986), "Estimating the Duplicated Audience of Media Vehicles in National Advertising Schedules,"  Journal of Advertising, 15 (3), 30-37.

Rust, Roland T., Robert P. Leone, and Mary R. Zimmer (1986), "The Availability and Quality of Television Viewing Data:  A Response,"  Journal of Advertising, 15 (4), 64-65.

Jacoby, Jacob, Wayne D. Hoyer, and Mary R. Zimmer (1983), "To Read, View, or Listen? A Cross-Media Comparison of Comprehension," in Current Issues and Research in Advertising 1983, eds. James H. Leigh and Claude R. Martin, Jr., Ann Arbor:  The University of Michigan, 201-217.

REFEREED CONFERENCE PROCEEDINGS
Pan, Yue, Mary R. Zimmer, and Warren French (2000), "Internet Use by American and Chinese Consumers in the U.S.," in Managing Global Business in the Internet Age, Proceedings of the 5th International Conference on Global Business & Economic Development, Vol. I, eds. C. Jayachandran and Guijun Lin,  Beijing, China, 317-327.

Zimmer, Mary R., Sheniqua K. Little, and Janice S. Griffiths (1999), “The Impact of Nostalgia Proneness and Need for Uniqueness on Consumer Perceptions of Historical Branding Strategies, in 1999 AMA Winter Marketing Educators' Conference Proceedings, eds. A. Menon and Arun Sharma Chicago:  American Marketing Association.

Griffiths, Janice S., Mary R. Zimmer, and Sheniqua K. Little (1999), “The Effect of Reality Engineering on Consumers’ Brand Perceptions:  Using a Fictional Historical Branding Strategy, in 1999 AMA Winter Marketing Educators' Conference Proceedings, eds. A. Menon and Arun Sharma Chicago:  American Marketing Association.  

DeLorme, Denise E., Leonard N. Reid, and Mary R. Zimmer (1994), "Brands in Films:  Young Moviegoers' Experiences and Interpretations," in Proceedings of the 1994 Conference of the American Academy of Advertising, ed. Karen Whitehill King, American Academy of Advertising, 60.

Kindler, Matthias, Ellen Day, and Mary R. Zimmer (1990), "A Cross-Cultural Comparison of Magazine Advertising in West Germany and the U.S.," in 1990 AMA Educators' Proceedings:  Enhancing Knowledge Development in Marketing,  eds. A. Parasuraman, William Bearden, Rohit Deshpande, Valerie S. Folkes, Thomas J. Madden, David W. Stewart, P. Rajan Varadarajan, and William L. Wilkie, Chicago:  American Marketing Association, 252-256.

Golden, Linda L., Patrick L. Brockett, and Mary R. Zimmer (1989), "A New Method for Identifying Asymmetric Relationships Among Variables:  Information Theory Applied to Affect, Location Convenience and Patronage Frequency," in 1989 Winter Marketing Educators' Conference Proceedings, ed. Terry L. Childers, Chicago:  American Marketing Association.

 Johnson, Keren A., Mary R. Zimmer, and Linda L. Golden (1987), "Object Relations Theory:  Male and Female Differences in Visual Information Processing," in Advances in Consumer Research, Vol. XIV, eds. Melanie Wallendorf and Paul Anderson, Provo, UT:  Association for Consumer Research, 83-87.

Golden, Linda L. and Mary R. Zimmer (1986), "Relationships Between Affect, Patronage Frequency and Amount of Money Spent with a Comment on Affect Scaling and Measurement," in Advances in Consumer Research, Vol. XIII, ed. Richard J. Lutz, Provo, UT:  Association for Consumer Research, 53-57. 

Jacoby, Jacob, Mary R. Zimmer, and Wayne D. Hoyer (1984), "A Note on the Reliability of Content Analysis," in 1984 Proceedings, eds. J. R. Lumpkin and John C. Crawford, Southwestern Marketing Association, 131-134.

Zimmer, Mary R. and Rohit Deshpande (1984), "The Development of Choice Tactics in Low Involvement Situations," in Scientific Method in Marketing:  Philosophy, Sociology, and History of Science Perspectives, eds. Paul F. Anderson and Michael J. Ryan, Chicago:  American Marketing Association, 220-223.

Zimmer, Mary R. and Jacob Jacoby (1984), "The Selection of a Contraceptive Method as a Joint Decision of Married Couples," in Proceedings of the Division of Consumer Psychology, ed. James C. Anderson, American Psychological Association, 25-28.

INVITED CONFERENCE PRESENTATIONS
Zimmer, Mary R. (1987), "A Summary Variable Framework for the Investigation of Opinion Change," Paper presented at the Southern Marketing Association Annual Conference, New Orleans, LA.

Zimmer, Mary R. (1987), "The Influence of Personal Sources of Information on the Evaluation of a New Product," Paper presented at the Academy of Marketing Science Annual Conference, Bal Harbour, FL.

CONFERENCE PRESENTATIONS
Zimmer, Mary R. and Denise E. DeLorme, "The Effects of Brand Placement Type and a Disclaimer on Memory for Brand Placements in Movies," Paper presented at the AEJMC Conference.

Griffiths, Janice S. and Mary R. Zimmer (1998), "Masked Brands and Consumers’ Need for Uniqueness," Paper presented at the American Marketing Association Conference, Boston MA.

Zimmer, Mary R. and Rajagopal Echambadi (1997), "The Impact of Issue Importance And Brand Equity On Consumer Responses To Green Products," Paper presented at the Academy of Marketing Science Conference.

Golden, Linda L. and Mary R. Zimmer (1985), "The Components of Retail Store Image," Paper presented at the Southwestern Marketing Association Conference, New Orleans, LA.

Rust, Roland T. and Mary R. Zimmer (1983), "A Model of Duplication and Exposure for Network Television Advertising Schedules," Paper presented at the Operations Research Society of America and The Institute of Management Science Joint National Meeting, Orlando, FL.

Renfrew, John W., Mary R. Zimmer, and John Cote (1978), "Brainstem Controls Over Eating:  Food Rejection Syndrome Following Electrical Stimulation of Substantia Nigra and Adjacent Regions in the Rat," Paper presented at the Eastern Psychological Association Conference, Washington, D.C.

BOOK REVIEWS

Zimmer, Mary R. (1994), Review of Strategic Brand Management:  New Approaches to Creating and Evaluating Brand Equity by Jean-Noël Kapferer, London:  Kogan Page Limited, 1992, in Journal of Marketing, 58 (3), 118-119.
Zimmer, Mary R. (1991), Review of Satisfaction Guaranteed:  The Making of the American Mass Market by Susan Strasser, New York:  Pantheon Books, 1989, in Journal of the Academy of Marketing Science, 19 (3), 272-273.
HONORS AND AWARDS

Terry Research Fellowship, University of Georgia, 1991

American Academy of Advertising Award for Best Paper in the Journal of                                                     


Advertising in 1988

Dean's Basic Research Support Committee Grant, University of Texas,1984
Bonham Dissertation Grant, University of Texas, 1984
University of Texas Fellowships, 1982, 1983, 1984

Professional Development Awards, University of Texas, 1983, 1984

AMA Doctoral Consortium Fellow, 1983

Summa cum laude, Northern Michigan University, 1978
Outstanding Student in Psychology, Northern Michigan University, 1978

Phi Kappa Phi, Northern Michigan University, 1977

RESEARCH GRANTS

Reynolds-Stout Research Award, “Green Issues, Green Consumers, and Green Products,” University of Georgia, 1991

Institute of Retail Management Grant, “Retail Patronage:  Overall Image, Store Image Attributes, and Affect,” New York University, 1983
TEACHING GRANTS

Developed a Module, “Green Marketing Strategies and Green Consumers,” as part of the Project to Develop Environmental Modules for Business Courses conducted by the Environmental Institute of Houston, University of Houston, 1994-5

COURSES TAUGHT
Ph.D. Level:
Seminar in Buyer Behavior

M.S./MBA/MMR Level:  
Marketing Research


Marketing Communication 


Buyer Behavior


Marketing Administration 

Undergraduate Level:  
Buyer Behavior 


Marketing Research


Advertising

Retailing
PROFESSIONAL SERVICE

Journal Referee 


Journal of Advertising

Journal of Applied Business Research

Journal of Consumer Research


Journal of Marketing

Journal of Marketing Research

Journal of Retailing


Journal of Retailing and Consumer Services

Journal of the Academy of Marketing Science

Psychology and Marketing

Conference Referee

Academy of Marketing Science Conference 





American Academy of Advertising Conference


American Marketing Association Educators' Conference


American Marketing Association Winter Educators' Conference 


American Psychological Association Conference, Consumer Psychology 


Association for Consumer Research Conference 



Southern Marketing Association Conference



Track Chair

Consumer Behavior Track, 1999 AMA Winter Marketing Educators' Conference

Textbook Reviewer

Textbook reviewer for McGraw-Hill Irwin (2003)


Textbook reviewer for Allyn and Bacon, Inc. (1989)  


Judge
AMA, Houston Chapter, Crystal Awards, Best Marketer of 1994

COLLEGE SERVICE (UGA)

Undergraduate Admissions Committee 

Graduate Programs Committee

GPC-MBA Subcommittee Chairperson

Faculty Concerns Committee

DEPARTMENTAL SERVICE (UGA and UH)
Undergraduate Education Committee

Library Committee 

Co-chair of the XIII Annual University of Houston Doctoral Symposium

Ph.D. Preliminary Exam Committee

Faculty Recruiting Committee

DEPARTMENT, COLLEGE, AND UNIVERSITY SERVICE (TAMU)
Mays Undergraduate Scholarship Committee

Judged MBA Consulting Project Competition (2008-2009) 

American Marketing Association, Faculty Advisor (2008-2009)
American Advertising Federation, Faculty Advisor (2005-2008)

Evaluated 2 EMBA Capstone Consulting Projects (2008)

Undergraduate Experience Council

Center for Retailing Studies Council

Association of Former Students, Women and Philanthropy Committee

Learning Assessment Committee, Mays Business School
Ph.D. Program Evaluation Committee, Chair
