
Non-Tenure Track position, Texas A&M University 
 
The Department of Marketing in the Mays Business School, Texas A&M University, invites applications 
for one new non-tenure track position. 
 
The position is at the rank of clinical assistant professor, starting in Fall 2018.  Applications will be 
considered from all areas of specialization in marketing, but candidates must possess an earned PhD and 
have demonstrated excellence in teaching and service as well as have the ability to contribute to our 
research mission.   Teaching responsibilities will include a six course load per academic year.  Applicants 
must be willing/able to teach a wide variety of courses.  Service to the department and college will also 
be expected.  This may include such activities as serving on committees or advising student 
organizations. 
 
Mays Business School and our department offer an excellent environment for teaching, research and 
service.  We have a collegial culture, reasonable teaching and service commitments, and relationships 
with world-class research faculty in related disciplines.  Housed within the Department is the Center for 
Retailing Studies and the Professional Selling Initiative; exciting opportunities exist for collaboration with 
CRS and PSI member companies.  For more information about the university and our department, please 
visit: http://www.mays.tamu.edu. 
 
Contact Janet Parish at jparish@mays.tamu.edu (979-845-1067).  Texas A&M University is an equal 
opportunity employer. 
 
 


