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MESSAGE
FROM THE
DEAN

Gig ’em! 

DR. ELI JONES ’82
Dean and Professor of Marketing

The Business of Energy
Mays Business School is making significant progress implementing 

the strategic plan that we launched in 2017. Our strategic plan guides 
our priorities. We have showcased our work in entrepreneurship and 
healthcare in recent publications. In this edition of @Mays magazine, we 
hope that you will enjoy reading about the aMAYSing work that we are 
doing in the business of energy. Mays and Texas A&M are making an 
impact globally through research, teaching, and specialized programs.  

Mays’ programs continue to get stronger every year. For example, 
you may have seen that Mays acquired the Master of Science in Analytics 
program from our partners in the College of Science. This program is 
offered in a blended learning format, partly live online and partly face-to-
face, and it is taught at our Houston CityCentre location. MS Analytics 
joins our Professional MBA and Executive MBA programs at CityCentre 
as premier degree programs for talented working professionals. 
Strategically located in the Energy Corridor, our Houston programs 
are purpose-built for lifelong learners to succeed while advancing 
their careers. 

There is more to learn about the exciting activities at Mays. I hope 
you enjoy reading this edition. 
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Unlock additional content in @Mays  
using QR codes

How to Scan a QR Code with your smartphone:

1. With an up-to-date software version, open the 
camera on your phone.

2. Hold your device over a QR Code so that it's clearly 
visible within your smartphone's screen. You may 
need to press a button to snap a picture.

3. Presto! Your smartphone reads the code and 
navigates to the intended destination. Note, it may 
take a few seconds on most devices.
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A master’s in management degree has long 
been a passport to the boardrooms of Europe’s 
largest listed companies. But the French-made 
qualification is becoming a route to the top of 
corporate America, thanks to the increasing 
popularity of MiMs in the U.S. According to 
Kris Muir, director of the MS Business program, 
the bias against MiMs has largely evaporated due 
in no small part to business schools' efforts to 
educate employers. 

Read more: tx.ag/MiMFuture

What is the future for 
master's in management 
degrees in the USA?

Michael K. Shaub wrote about the A&M vs. LSU 
seven-overtime thriller in November 2018: "This is 
our 13th year as Aggie season ticket holders, and 
nothing could have prepared us for what we were 
about to experience. All around A&M there has 
been a sense that we could be more, that we were 
meant to be more. I came here, in part, because 
I saw the immense potential that existed—in my 
department, in my college, in the university."

Read more: tx.ag/7472

74-72

Xenophon Koufteros is beloved by students 
not simply because of his teaching ability as a 
professor of supply chain management. Koufteros 
wears many hats, ranging from professor and 
case writer to van driver and recruiter, all in 
the name of unwavering dedication to helping 
students succeed. 

Read more: tx.ag/XenoTop50

2018 Top 50 Undergraduate 
Professors: Xenophon Koufteros

Singles Day shows China's 
global retail power

Nov. 11, or 11/11, has been celebrated as Singles 
Day – a sort of anti-Valentine’s Day for single people – 
since 1993. Chosen because its date has four ones 
in a row, the holiday originated in China and has 
become the largest shopping day of the year, in both 
online and offline retail sales around the world. It’s 
a signal of shifting power in the global retail sales 
market, moving away from the U.S. and toward Asia – 
specifically China. (Venkatesh Shankar, MKTG)

Read more: tx.ag/SinglesDay2019

Sears, the 132-year-old retailer, officially ended up 
in bankruptcy courts. Some say competition and 
electronic commerce were the main factor. Others 
say that the fault is internal. Listen to the discussion 
in Spanish with Rogelio Oliva.

              Watch now: tx.ag/Searsbancarrota

¿Qué llevó a Sears a la 
bancarrota? 

Mays in the Media
     

01 03

05
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Hands off my brand! The financial 
consequences of protecting 
brands through trademark 
infringement lawsuits   

More than 3,000 trademark infringement lawsuits 
are filed each year in U.S., with litigation that 
advances to trial costing between $375,000 to $2M 
per case. This study by Marketing Professor Alina 
Sorescu and her co-authors finds that the long-
term performance of firms that win such lawsuits 
is positive. Six months after the end of litigation, 
winning firms experienced positive average monthly 
excess returns of 0.38 percent or 2.1 
percent gains for the entire period.

Read more: tx.ag/HandsOff

U.S. companies are expected to spend more than 
$37 billion dollars on social media promotion 
annually each year by 2020, representing 24 percent 
of the economy’s total digital advertising spend. 
Shrihari Sridhar and his co-authors' research on 
circadian rhythms suggests that content platforms 
like CNN, ESPN, National Geographic, and others 
can enhance their profit payoffs by at least 8 
percent simply by posting content following the 
biological responses of their audience’s sleep-wake 
cycles and targeting content types to when the 
audience is most naturally receptive to it.

Read more: tx.ag/TimetoPost

A study shows the best times of 
day to post to social media 

Bruce Broussard '84 is among the top 100 best-
performing CEOs in the world, according to Harvard 
Business Review. In turbulent times, steadiness and 
stability can be significant virtues. These qualities 
are evident in the 100 men and women who’ve 
achieved a spot in HBR’s 2018 ranking of the world’s 
top-performing CEOs. They face an array of outside 
forces—savvy competitors, demanding customers, 
profit-hungry investors, and political and economic 
headwinds. 

Read more: tx.ag/BestPerformingCEOs

The Best-Performing CEOs 
in the World 2018

Five years after he arrived in College Station, Texas 
A&M football linebacker Otaro Alaka ’18 will leave 
with the respect of Aggie fans and his degree in supply 
chain management from Mays Business School.

Read more: tx.ag/OtaroAlaka

Overcoming all obstacles

Sharp served as 
honorary pallbearer

Student Body President Amy Sharp ’19 represented 
the Texas A&M student body as an honorary 
pallbearer for the 41st president. The Battalion spoke 
with Sharp to gather her thoughts on George H.W. 
Bush and his contribution to the university. "As 
President, he showed the nation how to serve with 
grace and humility. Even in retirement, he took 
the time to come out to our campus and shake the 
hands of Aggies going so far beyond any standard or 
expectation. He was committed to excellence all the 
way through.”

Read more: tx.ag/Sharp41Pallbearer

0907

10
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STRATEGIC PLAN UPDATE:
DIVERSITY & INCLUSION

Diversity & Inclusion Conference
In late February, Mays Business School 
hosted the 2019 SEC Diversity & Inclusion 
Conference for business schools.

The purpose of this conference was to 
identify, advocate, and disseminate best 
practices with other business school 
diversity officers as well as promote new 
initiatives about diversity and inclusion 
in higher education.

The conference began with a networking reception and 
welcome from the Mays dean. The next day attendees 
enjoyed opening remarks from Provost and Executive 
Vice President of Texas A&M Carol Fierke, a keynote 
from Chief Catalyst for the Center for Strategic Diversity 
Leadership and Social Innovation Damon A. Williams, 
and a Campus Environment panel facilitated by Ken 
Bouyer, Americas Director for Inclusiveness Recruiting 
at EY. More highlights included brainstorming sessions 
and training sessions led by PwC and Texas A&M faculty. 

On the final day, VP and Associate Provost for Diversity 
at Texas A&M Robin Means Coleman discussed 

strategic accountability while Melissa Corwin, VP 
of HR, Diversity, and Inclusion at AT&T, explained 
the importance of leveraging leadership to drive 
growth in diversity and inclusion.

On January 14, 2019, Nancy Hutchins joined Mays to serve as the Director of Diversity and Inclusion 
and as Clinical Assistant Professor in Business Undergraduate Special Programs. Hutchins will lead 
the day-to-day efforts to focus on diversity and inclusion, in line with Mays' Strategic Plan.

Diversity & Inclusion Team at Mays

Annie McGowan
Associate Dean 
for Undergraduate 
Programs

Nancy Hutchins
Director of Diversity 
and Inclusion 

Corey Stone
Recruitment and 
Retention Program 
Coordinator

Myroslaba Martinez
Recruiter and Academic 
Advisor II

Bernie Milano, president of the 
KPMG U.S. Foundation Inc. and 
The PhD Project Association, 
spoke at the conference. 
He was a guest at Mays and 
a speaker on "Embracing 
Diversity of Thought" in 2017 
when KPMG was named 
Corporate Partner of the Year.
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The McFerrin Center continues to advance the 
world's prosperity through entrepreneurship. At the 14th 
annual Aggie 100 on Nov. 9, 2018, the 100 fastest-growing 
Aggie-owned or -led companies around the world were 
recognized. More than 90 percent of the 2018 honorees 
had business operations in Texas, further illustrating the 
beneficial impact that Aggie leaders in business have on 
the state’s economy. 

“Each new year, the Aggie 100 show their excellence 
in both entrepreneurial achievement and societal impact, 
and the Class of 2018 is truly special,” said Blake Petty, 
Director of the McFerrin Center for Entrepreneurship. 

“As fellow Aggies and entrepreneurs, we salute the newest 
additions to our Aggie 100 family and look forward to 
their continued success.”

Nominations are open for the 2019 Aggie 100, the 
15th year and “crystal anniversary” of this esteemed 
honor. To nominate a company or view all 15 years of 
Aggie 100 honorees, visit Aggie100.com.

As the premier pitch competition at Texas A&M, 
Aggie PITCH wants to find the best student business 
pitch on campus. Each spring, students compete to claim 
their part of $50,000 in prize money and battle it out to 
see which team will take home the coveted McFerrin Cup. 
In addition, Aggie PITCH serves as an avenue to identify 
students who display the talent and grit to represent 
Texas A&M at business competitions across the nation. 
This year, Aggie PITCH will be on Tuesday, April 2.

STRATEGIC 
PLAN UPDATE:

ENTREPRENEURSHIP

THE LAST WORD

Get Involved
Be a speaker, hold office hours, or work with 
an individual venture to develop the next 
generation of Aggie entrepreneurs.

Email McFerrin@mays.tamu.edu or sign up 
at tx.ag/McFerrinMentor

Check-in with McFerrin: 
mcferrin.tamu.edu or @TAMUMcFerrin 

2018 AGGIE 100

AGGIE PITCH

With 30+ programs held year-round, it can be difficult 
to stay up to date with everything that’s happening at the 
McFerrin Center. In an effort to celebrate and feature 
the accomplishments of our student entrepreneurs, the 
McFerrin Center for Entrepreneurship will be hosting 
The Last Word on April 16, a not-so-average demo 
day. Rather than organize a lackluster night of students 
presenting to a captive audience, The Last Word allows 
attendees to interact one-on-one with McFerrin Center 
student entrepreneurs. Any student who has been heavily 

involved with the McFerrin Center will be present at 
the closing event ready to pitch, network, and ideate 
with attendees. This includes student clients of Startup 
Aggieland, Entrepreneurial Experiences Funds awardees, 
and competition teams like Botryonyx, who represented 
Texas A&M at the SEC Pitch Competition.  
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THE MAYS TRANSFORMATIONAL LEADER
To fulfill the promise to develop the Mays 
Transformational Leadership (MTL) framework, Mays has 
created a Faculty Learning Community sponsored 
by the Mays Academy for Learning and Teaching – a 
coalition of faculty, staff, and students committed to 
excellence in the learning process. Facilitated by Nancy 
Simpson (Clinical Professor and Director, Undergraduate 
Special Programs) and Bailey Urban (Lecturer and 
MTL Program Coordinator, Dean’s Office), this learning 
community is offered to faculty or staff members who 
teach at any level. Members of this community challenge 
and support each other while creating opportunities 
for students to practice the mindsets identified in the 
MTL Strategic Learning Framework. The community 
is currently gaining insight by reading "Creating 
Wicked Students" by Paul Hand Hanstedt.

The Mays Transformational Leader Faculty Learning 
Community began in October 2018 and will meet 
through April 2019 to:

1. Develop at least one experiential learning 
opportunity (e.g., out-of-class assignment, in-class 
exercise, semester project, etc.) designed to help 
students develop one or more MTL mindsets 

2. Implement and assess the learning opportunity 
designed during Fall 2018 or Spring 2019 semesters

3. Present what was designed and implemented, along 
with lessons learned, at a Spring 2019 showcase

The Mays Transformational Leadership Academy is a 
six-day residential program designed for rising high school 
seniors from underrepresented groups who have an interest 
in pursuing a business degree. The program provides 
participants with the opportunity to enhance leadership skills 
while experiencing college life at Texas A&M University's Mays 
Business School. 

Mike Alexander (GRAD)        

Len Bierman (MGMT)

Karen Farmer (ACCT)

Myra Gonzalez (GRAD)

David Gomillion (INFO)

Richard Johnson (BUSP)

Vanita Mahajan (MGMT)

Mary Lea McAnally (ACCT)

Michael Pace (MGMT)

Daria Panina (MGMT)

Leslie Seipp (MKTG)

Bailey Urban (DEANS)

2018-2019 MTL Faculty Learning Community:

STRATEGIC PLAN UPDATE
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Save the date for 2019 WLI: Oct. 18

WOMEN'S LEADERSHIP 
INITIATIVE CONFERENCE
Oct. 19, 2018

Mays Business School hosted the Women’s Leadership 
Initiative Conference on Oct. 19 to encourage women 
to step into top leadership roles. The conference offered 
tips on becoming a transformational leader, overcoming 
issues in the workforce, and negotiations. It was attended 
by approximately 400 current students, former students, 
Mays faculty and staff, and key stakeholders.

Keynote speaker Julie Lenzer ’88 addressed the challenges 
women face in assuming leadership roles, and Janeen 
Judah ’81 offered traits that women need to step into 
transformational roles. A panel of leaders discussed 
issues facing women in the workforce, and participants 
heard hard-won pointers on negotiations from 
Shantera Chatman ’98.

Julie Lenzer ’88

Read "A man’s view of 
the Women’s Leadership 
Initiative Conference" 

tx.ag/LookingGlass
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Jeff Miller, who received an MBA from Mays 
Business School in 1988, is Chairman, President, 
and CEO of Halliburton Company. Halliburton 
has 60,000 employees around the world.

What was your career path, and what drew you to 
the energy industry? 

The excitement of working all over the world with all 
kinds of people drew me to our industry. I had a good job 
in Dallas, but it felt small relative to what I saw going on at 
Halliburton. There was this feeling of “I want to try that,” 
and I jumped at the opportunity because of the people 
and spirit I saw at Halliburton. 

There’s always something new to learn, 
both personally and organizationally. 
It’s exciting. My career path 
started out far different than 
where I am now, and it’s been 
a fantastic journey. I started 
at Arthur Andersen and have 
been at Halliburton 22 years. 
During my time here, I’ve had 
15 bosses in 10 different jobs 
spanning finance, operations, 
business development, and 
then I moved into executive 
leadership as COO and now 
Chairman, President and CEO.

That’s a lot of moving around. Through all 
of that you learn what to do and you learn what 
not to do. It’s really important to keep an open mind. 
And you know what? You don’t smile all the way through 
that, but you do love the people you work with. The great 
bosses are invigorating and challenging, and even when 
you go through tough times, you still love the people you 
work with and care a lot about the company. Our people, 
the dedication and commitment – that’s been a constant 
throughout my career and why I love what I do.

What traits or qualities do you think are especially 
essential in the energy sector? 

First is execution. This is a business where you really have 
to get things done. Our work gets done every day, 24 
hours a day, seven days a week, in 80 countries. People are 
out there drilling wells, designing and building tools, and 
planning next jobs 24 hours a day. And that’s all real work 
that has to be done safely and has to be done well. I can’t 
overemphasize the safety component of our work.

I think also under the category of execution is being 
honest about the challenges that we face. It’s not always 
simple. You have to have the willingness to work on 
complex projects, dig in and tackle the reality that 

something is very difficult but it can be done. 

Finally, I think part of execution is 
relying on your team. In a lot of 

businesses – particularly in ours – 
the system is so complex that we 
all have to work together, whether 
it’s a team within Halliburton 
or a team that includes your 
customer or a team that includes 
your vendor, or all three at the 
same time. The idea of “I’m going 

to do it myself” is not successful 
execution. Working together as a 

team is how we’ve worked for a long 
time in the oil field, and I think that’s 

the difference in our business.

Read more of the story at
tx.ag/LeadersMiller

LEADERS IN ENERGY
Q&A with Halliburton's Jeff Miller 

Miller at 
Halliburton's 
100-year 
celebration

THE BUSINESS OF ENERGY
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Shannon Deer
Assistant Dean, Graduate 
Programs, and Clinical 
Assistant Professor, 
Accounting

Julian Gaspar
Director, Texas A&M's 
CIBE program, and 
Clinical Professor, Finance

Karen Farmer
Lecturer, Accounting

Neil Geismar
Professor, Information and 
Operations Management

Charles Gilliland
Research Economist, Real 
Estate Center, and Clinical 
Professor, Finance

Trevor Hale
Clinical Professor, 
Information and 
Operations Management

Detlef R. Hallermann
Director, Reliant Trading 
Center, PVP, and TRIP; and 
Clinical Professor, Finance

Michael K. Shaub
Director, Deloitte 
Professional Program of 
Accountancy, and Clinical 
Professor, Accounting

Blake Petty
Director, McFerrin Center 
for Entrepreneurship

Michael Pace
Executive Professor, 
Management

Richard Lester
Executive Director, 
McFerrin Center for 
Entrepreneurship and 
Clinical Professor, 
Management

Sorin Sorescu
Department Head and 
Professor, Finance

Jerry Strawser
Executive Vice President, 
and Chief Financial 
Officer, Texas A&M

Shrihari (Hari) 
Sridhar
Research Director, Sales 
Leadership Institute, 
and Associate Professor, 
Marketing

Ben Welch
Executive Director of 
Halliburton programs, 
Mays' Center for Executive 
Development

Susi Zeal
Executive Professor, 
Finance

FACULT Y & STAFF IN ENERGY

TRANSFORMATIONAL LEADER SPEAKER SERIES

Mays Business School in partnership with the College of 
Geosciences and the College of Engineering welcomed 

Greg Garland '80
Chairman and CEO, Phillips 66

Feb. 21, 2019

Phillips 66 has awarded scholarships, recruited and hired, 
and has given the gift of a global mindset through summer 
expeditions in Africa, culminating in more than  
$1 million in student investments at Mays.
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MAYS BUSINESS SCHOOL

Center for
Executive Development

Program Dates: 
March 31- April 3, 2019

For More Info:
tx.ag/LeadingChampions

Brandi Plunkett
Executive Director,  
Center for Executive Development
(979)845-1216
ced@mays.tamu.edu

LEADING
CHAMPIONS
Sharing Proven Strategies to 
Create a Champion Team
Presented by Aggie Athletics  
& Mays Business School

Let CED customize a program 
for your organization
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The Center for Executive Development (CED) at Mays 
Business School continues to launch programs that are 
building leaders and garnering national attention.

Conference on Management and Executive 
Development (CMED) recognized custom 
Weatherford Program
The Center for Executive Development (CED) at Mays Business School 
teamed up with Weatherford’s Talent Development office to create 
a program that identifies and develops strategic leaders, fosters 
commitment to moving Weatherford forward, and empowers leaders to 
make optimal decisions rooted in Weatherford Core Values & Leadership 
Competencies. In 2018, a total of 94 leaders and high-potential employees 
completed the Weatherford Leadership Development Program, with more 
programming scheduled for 2019.

Business Essentials refines professional accumen
The Conference on Management and Executive Development (CMED) 
also recognized the CED's Executive Certificate in Business Essentials as 
“Best New Program.” The certificate was developed for busy professionals 
responsible for business decisions who hope to refine their business 
acumen. A range of business topics are covered, including numerous 
management/leadership sessions, financial acumen, marketing, and 
supply chain. With its unique structure of one two-day session per month 
over a course of six months, this program accomplishes the goals of 
participants with limited interruption to their professional lives. For more 
information, visit tx.ag/BizEssentials.

The CED provides fully customized executive education programs for 
companies and open-enrollment programs for individuals that cultivate 
ethical leaders. Embodying the Texas A&M core values, the staff at the 
CED welcomes an on-going dialogue with clients in order to meet their 
objectives and empower them to lead with excellence.

New family-like partnership with Midland 
company, Concho Resources
Concho Resources, an independent exploration and production company 
based in Midland, Texas, is one of the Center for Executive Development’s 
newest clients. Typical classes contain 20 people from all parts of the 
company. “This is a great partnership,” said Brandi Plunkett, executive 
director for the CED. “They’re like family. Our cultures and values match.” 

Concho employees are selected by top company management to 
participate in one of three tiered programs, all of which are held at Mays 
Business School. At all program levels, participants work on a project 
and present their solutions to Concho executives. “They are solving real 
problems for their company, and this technique builds rapport and a 
network so they can work together better,” Plunkett said. 

EXECUTIVE EDUCATION 
AT MAYS

Learn more about CED
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ENERGY LEADERS SPRING 
FROM TEXAS A&M
Flexibility. Creativity. Daring. Drive.

Those are some of the top attributes needed in the energy 
sector, and they are sparked within the sharp students at Mays 
Business School. 

Some of the top leaders in the energy industry were educated 
at Texas A&M University, and they all say once you work in the 
energy industry, you don’t want to leave. At times fast-paced 
and exhilarating, at times exasperating, “it gets in your blood.”
• Anthony Bahr ’91 and Jay Graham ’92, co-founders of 

WildHorse Resource Development Corporation (recently 
acquired by Chesapeake Energy), received bachelor’s and 
master’s degrees in petroleum engineering. 

• Greg Garland ’80, chairman and CEO of Phillips 66, 
received a bachelor’s degree in chemical engineering.

• Jeff Miller ’88 received an MBA from Mays. He started 
in 1993 at Halliburton, where he is now chairman of the 
board, president, and CEO. (See page 9)

• Cindy Taylor ’83, CEO of Oil States International, has an 
accounting degree. She came into the field by happenstance 
while working for an accounting firm.

“The energy industry has been at the forefront of economic 
growth for the US economy for the past decade. The people in 
the industry continue to generate returns by being innovative 
and developing new methods for extracting value,” said Detlef 
Hallermann, program director of the Petroleum Ventures 
Program (PVP) at Mays. The joint offering by Mays and 
Texas A&M’s petroleum engineering program is now in its 
third year. It was endowed with a $12 million gift Anthony 
Bahr ’91 and Jay Graham ’92, business partners in Houston-
based family of WildHorse Resources companies, to provide 
interdisciplinary upper-level education for finance and 
petroleum engineering students. 

BAHR AND GRAHAM DRAW COLLEGES TOGETHER
Bahr and Graham graduated with petroleum engineering 
degrees, and they see the value of collaboration with the 
business school in the energy sector. 

“That cross-functionality is valuable,” Bahr said. “It will take you 
far when challenges occur and you have to figure things out.”
Bahr serves on the Dean’s Advisory Board at Mays and has 
funded scholarships for students.

“Mays is an easy sell because it’s easy to get behind a winner that 
is making great progress,” he said. “The school has consistently 
been strong and successful, and that is not slowing down 
anytime soon. It is fun to be on that wagon.” 

HALLERMANN UNIQUELY POSITIONS MAYS FOR 
ENERGY LEADERS

Hallermann is at the crossroads of 
the energy sector on campus. He 
has a bachelor’s degree in petroleum 
engineering from Texas A&M, 
an MBA in finance, and master’s 
and doctorate degrees in mineral 
economics. “I feel like the education 
and work I've done so far in my life 
has come together. That makes me 
the right person at A&M to teach 
and develop programs related to 
energy at A&M,” he said.

Hallermann is a clinical professor who serves as the director 
of the Trading Risk and Investments Program (TRIP), the 
Petroleum Ventures Program (PVP), and the Reliant Trading 
Center at Mays. 

Graduates of the PVP and TRIP programs have 100 percent job 
placement, and their starting salaries are usually in the $75,000
 to $80,000 range. “As a general rule of thumb, the students 
coming out of TRIP double their total compensation within five 
years. It’s a tremendous career path.”

Hallermann said support of the programs continue to snowball, 
“Our advisory boards are strong and vibrant. Our concern at the
 university is matching the number of students in our programs 
with the number of opportunities available. Our alumni and 
advisory board members are extremely generous with hiring 
students in our programs. We are very fortunate the industry 
recognizes the value our students provide as employees 
straight out of A&M.” Mays added a second faculty member 
last year to serve as a co-director of TRIP: Susanna Zeal, an 
executive professor with more than three decades of experience 
in the industry.

Hallermann said he continues to be challenged in attracting 
the right students. “We are not necessarily looking just for 
the student with the 4.0. These programs require students be 
comfortable with risk and uncertainty,” he said. “This path 
requires people that are intelligent, but more importantly, 
are coachable and have the mental tenacity to fight with 
challenging problems. Those who are not willing to work-
to-learn or to understand that they will make mistakes –and  
expect to learn from their mistakes– will not be comfortable in 
this industry.” 
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CINDY TAYLOR ON THE BUSINESS OF ENERGY

Taylor said the PVP and the other programs are great 
launching places for careers because of the fundamental 
need for business knowledge in every industry. 

“So much of what we do is cyclical. We focus on 
organization, efficiencies, and effectively delivering quality
products on time and under budget,” she said. “We have to 
be adaptable and flexible, and we have to be very focused 
on our goals.”

Taylor said she does a lot of scenario planning based on 
knowledge of the business, the customers, and the 
market. “You’re always trying to push the envelope to do 
things better, faster, and more efficiently,” she said. “That’s 
where the creativity comes in. That’s where you pull from 
everything you’ve learned and face the real tests.”

*https://www.eia.gov/todayinenergy/detail.php?id=36754

2016 U.S. Energy 
expenditures*:

5.6%
GDP

of
the

The Trading, Risk, and Investments Program has 
supplemented my educational and professional 
career invaluably. The petroleum boom in the 
U.S. —Texas especially— has opened up myriad 
opportunities in the industry, and the program 
helps students at Texas A&M take advantage of this. 
This is achieved in a few ways: coursework tailored 
to educating students on industry norms and the 
reasoning behind them, workshops to build upon 
Excel knowledge, internships, and mentorship 
from current industry professionals and older 
TRIP students. 

For me, the flexibility of the coursework was the 
most beneficial. In addition to getting a master’s 
degree, I was able to take coursework in pursuit 
of an international affairs certificate at The Bush 
School of Government and Public Service in order 
to better understand how global politics affects 
the domestic petroleum market. I believe that in 
the coming years, professionals in the petroleum 
industry will need an international focus because 
of the United States’ growing role as an energy 
exporter. I also found that the internship experience 
I gained from the program was a great benefit for 
my career. It allows me to start off my career with 
work experience under my belt, which helped in the 
classroom and subsequent internships. 

Trading Risks and Investments 
Program graduate

Vincent Turner ’19
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WELCOME
MS ANALYTICS!

PROFESSIONAL MBA  •  MASTER OF SCIENCE - ANALY TICS  •  EXECUTIVE MBA

Texas A&M’s Master of Science in Analytics is a five-semester, 
part-time program for working professionals available live 

online or at our CityCentre facility. The program’s curriculum 
revolves around a work-based project in which students apply 

their new business analytics skills to solve real problems at their 
respective organizations.

Advance your career: MaysHOUSTON.com
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Certificate in Energy
Mays Business School offers the Energy Accounting 
Certificate for those who want to take their accounting skills 
and their careers into the energy industry. 

The program has been around for more than 10 years, and 
at least 40 students obtain the certificate per year. Students 
are required to complete 13 hours over five courses, four 
of which are compulsory and one an elective from a non-
business discipline.

Before the inception of the program, students recruited 
out of Texas A&M didn't always have the expertise energy 
employers required. Out of this need came the Energy 
Accounting Certificate, which has since allowed students 
to get the useful and necessary knowledge needed to be 
competitive in accounting for the energy industry.

One of the more involved courses in the certificate is the 
Energy Accounting course, taught by Shannon Deer since 
the start of the program. The majority of students enrolled 
are accounting and finance majors, but occasionally 
students studying a non-business concentration, such as 
petroleum engineering, will take it as an elective. 

Students earning the certificate have the opportunity to 
partner with Halliburton for case competitions, as well as 
career and networking opportunities.

With respect to the opportunities and knowledge that the 
certificate provides, student Daniel Borchelt ’19 says, “The 
energy certificate allows you to learn about things that you 
otherwise might not know about unless you spent time 
doing work on your own. The oil industry has never had as 
much opportunity, and the energy accounting certificate 
provides a unique opportunity for accounting students to 
learn more about it and be prepared for work.”

Mays Mastercast
The Mays MasterCast is the flagship podcast of Mays Business 
School at Texas A&M University. We share insights into 
how business and business school works, while sharing our 
culture and lives with listeners. Our guests include current 
students, professors, alumni, and friends of the university 
who have distinguished themselves in the business world. In 
every episode, our hope is to find counter intuitive insight, 
vulnerability, and humor. Our goal is to be the world’s premier 
business school podcast.

The MasterCast home page is mays.tamu.edu/podcasts/.

MS Analytics
Mays’ programs continue to get stronger every year. Mays 
acquired the Master of Science in Analytics program from our 
partners in the College of Science in late 2018. This program 
is offered in a blended learning format: partly live online and 
partly face-to-face. It is designed to create thought leaders and 
innovators in the realm of analytics. 

The program lasts five semesters and is taught on Tuesday 
and Thursday evenings at the Houston CityCentre location 
of Mays – joining the Professional MBA and Executive MBA 
programs as premier degree programs for talented working 
professionals. The overall output of the MS Analytics program 
is to produce students who are capable of building complex 
predictive models using big data to enhance business and 
provide solutions. 

MBA Workshops
Prospective students have the opportunity to learn about the 
Mays MBA programs (Full-Time, Professional, and Executive) 
in an interactive workshop at the CityCentre location. These 
updated sessions provide information about MBA options 
at Mays and new insights for your life. Have breakfast with 
current students and participate in a workshop over topics 
such as Test Taking Strategies, "StrengthsFinder" for Women, 
and Excel Pivot Tables. These sessions are open to former 
students and the public. If you know someone who would 
benefit from one of these sessions or from getting an MBA, 
you are invited to attend with them. To learn more about the 
MBA options at Mays and to register for an upcoming event, 
visit tx.ag/MBALearnMore. 
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Mays is engaged in addressing a wide range of issues surrounding the current 
state and future states of energy as one of our three Grand Challenges. 
Understanding how the world is being impacted by energy and coming up with 
forward-thinking plans will be imperative as we advance the world’s prosperity. 

MARK A. BARTEAU, vice president for research at Texas A&M 
and Halliburton Professor in Engineering, weighs in on these 
innovative strategies. He and his office already support Mays by 
helping fund Mays research grants that target the schools three 
Grand Challenges.

What are the challenges facing the energy sector, and what can 
we do to affect change?

Harnessing the power of markets in the energy sector: “Energy and climate are major 
challenges, and the solutions are as much societal as technical. Business and markets 
are some of the most effective ways to drive change compared to regulations and 
mandates. We need to consider the power of consumers to drive better energy and 
environmental policies.”

How can different industries and stakeholders work together 
toward this shift in thinking?

Bringing more stakeholders to the table: “It is possible to achieve consensus among 
quite different interests. I’m an engineer by training, but I’ve strongly stressed 
involving social sciences, economics and policy on these challenges. I think we 
engineers too often go forth to the public and say, ‘We have answers to your problems.” 

What does a future leader in energy need to know? 

What future leaders in energy need to understand: “They need to have the recognition that things are changing and are 
going to continue to change. We have already seen this with utilities and the closure of coal plants. This is independent 
of the regulations by administrations from either side of the aisle. Basically the shale gas revolution has changed the 
economics of power generation and we’re seeing companies who have fought tooth and nail against environmental 
controls on their coal plants shutting them down, not because of environmental reasons but for economic reasons. We 
are seeing solar become increasingly economically viable. Shell is now tying the compensation of its executive leaders 
to the reduction of carbon emissions. We’re going to see more of that.” (In December 2018, Shell announced it will start 
creating short-term carbon emissions targets by 2020 and plans to continue establishing new targets through 2050. The 
company is the first in the industry to link executive pay to reaching these targets).

How do you see entrepreneurial thinking coming into play?

The need for entrepreneurial thinking: “There’s going to be a need for entrepreneurial leaders across the board. What 
we’re seeing with the automakers, for example, is an increased emphasis on electric vehicles. Volkswagon and Ford have 
made major commitments. That shift is part of what’s behind GM’s recent cutbacks. Some of these transformations will 
be more cathartic than others. The traditional approach has been to protect the historical business. I think whether it’s 
becoming a clean energy supplier on the part of the energy companies or a mobility provider rather than a seller of cars 
on the part of auto companies, they need to think about the larger societal need that they are addressing, not just the 
products that they traditionally have sold.”

Q& A: TEXAS A&M ENERGY LEADERS
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STRATOS PISTIKOPOULOS was appointed as director of the Texas A&M 
Energy Institute in September 2018. He also is a TEES Eminent Professor 
in the Artie McFerrin Department of Chemical Engineering.

What is the Energy Institute’s role?

Energy Solutions for Life: “The quest for reliable, safe, and sustainable energy will be one 
of the most prominent themes of scientific inquiry in the twenty-first century. At the center 
of this critical need is balancing innovative and elegant solutions with improvements to 
the quality of life for all peoples. The Energy Institute at Texas A&M is a focal point for the 
engagement of scientists, engineers, policy-makers, regulators, business leaders, investors, 
and citizens in the pursuit of impactful energy discoveries. Building upon this, we believe 
that we are can provide an extra dimension of nuance to discussions by breaking down 
traditional barriers, such as sectors and disciplines, to bring diverse people together to 
tackle societal problems that have long-lasting positive impacts.”

What makes the Energy Institute unique?

An interdisciplinary approach: “By taking a holistic approach to energy research, education, 
and engagement, we seek inclusivity by choice and by necessity. Universities traditionally 
work in vertical disciplinary structures, and this modality has both inherent strengths 
and weaknesses. The benefits of horizontal structures across disciplines are clear, but 
they are very difficult to plan, grow, and sustain. Luckily, energy is a both a challenge and 
opportunity that unites people around solutions of distinction. We are focusing our efforts 
on the leadership and coordination of major activities, both nationally and internationally 
based, which otherwise would be untapped by other groups.”

What is one way that the Energy Institute is incorporating business and finance into its work?

Creating a panoramic view of energy: “We have established two graduate programs, a Master of Science in Energy and a 
Certificate in Energy, which bring together the various components of energy in a holistic and integrative manner. These two 
offerings have a fast-track design and are 10-month programs that can be followed as either in an “executive format” online, or as 
a traditional master’s degree offered either face-to-face or online. Blending the technological, engineering, science, policy, legal, 
agricultural, humanities, and financial and business aspects, these programs create thinkers and leaders who, by nature, take a 
panoramic view of the energy landscape and who can connect the dots to develop creative solutions for energy in the future.”

How is Mays involved in this training program?

Accounting, entrepreneurship, and project management: “Mays Business School is involved in three very important areas in 
our Master of Science in Energy and Certificate in Energy. The first is ICPE 607: Energy Accounting, taught by Shannon Deer 
and Karen Farmer. The second area is entrepreneurship, and we have been working with Richard Lester and Blake Petty to offer 
ICPE 612 Entrepreneurship in Energy for the last two years. We also have introduced a new module this spring, ICPE 689 Special 
Topics in Energy: Managing Projects, which is focused on project management and is taught by Michael Pace.”

Are Mays researchers also involved in the Energy Institute?

Working across colleges: “As an institute focused on interdisciplinary interactions, the inclusion of instructors and researchers 
within the Energy Institute’s activities is essential. We have built a community of more than 280 faculty affiliates across the 
Texas A&M University System, including 10 from Mays Business School. We’re trying to promote interdisciplinary research 
each year by providing seed grants to these affiliates, thus bringing together colleagues for transformative research across the 
academic spectrum. For example, one of Mays faculty, Neil Geismar, was involved in one such seed grant in 2015. Another 
great example is the Food-Energy-Water Nexus, encompassing many departments across the campus, but emphasizing the 
interactions of regulation, policy, financing, and entrepreneurship with technology and science, as well as social acceptance and 
consumer behavior.
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Phil Adams
Corey Anthony
David Baggett *
Anthony Bahr *
Warren Barhorst
Christopher Beavers
Jorge Bermudez
Zachry Brown
Robert Burnett
T. Randall Cain
Fred Caldwell
Brandon Coleman
Carri Baker Coleman
Jerry S. Cox *
Peter H. Currie *
Monty L. Davis *
Damon Diamantaras
Mark H. Ely *
K.K. Eschbach
Rodney Faldyn
Laura Fulton *
Lawrence Gardner
Mark Gibson
Ryan Green
John Harper
T. Mark Kelly
Brett Knowles *
Drew Koecher
Debbie Kozar
Paul Kruse
Michael Kurt
Willie Langston

Steve Letbetter *
David Lockett
Gina Luna
L. Lowry Mays
Cindy McClain
Susan McFarland
Sammy Miller
Kyle Mitchan *
Roger Montemayor
Buddy Morris
Chaz Neely
Nick Nichols III *
Regan Nielsen
David Norcom
Louis Paletta
Scott Perry
Lara Pringle
Wayne Roberts
Emiliano Román
Megan Ryan *
Crosby Scofield
Angela Torn Shaw
Bill Sims
Joe Stallard
Jim Stark
Bob Starnes
Tracy Stephens
Jack Suh
Cindy B. Taylor *
Mark Taylor
Tony Weber *
Brian Weiner

2018-2019 Dean's 
Advisory Board

*Dean's Advisory Board members in the 
energy industry (list may not be exhaustive)

DEAN'S 
ADVISORY
BOARD

Dean's Advisory 
Board members in the 
energy industry

David Baggett
Founder & Managing 
Partner
Opportune LLP

Anthony Bahr
President
WildHorse Resource 
Development Company

Jerry S. Cox
Chairman of the Board 
and President
Cox & Perkins  
Exploration Inc

Peter H. Currie
CEO
Posse Resources Inc

Monty L. Davis
Retired 
Core Laboratories NV

Mark H. Ely
President & CEO
EBR Energy LP

Laura Fulton
CFO
Hi-Crush

Brett Knowles
Vice President
Houston EnCap Flatrock 
Midstream

Nick Nichols III
President
Suncor

Megan Ryan
US Energy, Utilities and 
Mining Sector Practice 
Director
PwC

Steve Letbetter
Former CEO
Reliant Resources

Kyle Mitchan
Vice President - Finance
Midcoast Energy

Cindy Taylor
President & CEO 
Oil States 
International Inc.

Tony Weber
Managing Partner
NGP Energy Capital 
Management
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BRIAN BISHOP
ASSISTANT VICE PRESIDENT 
FOR DEVELOPMENT
979.862.3615
bbishop@txamfoundation.com

STEPHEN CISNEROS
DIRECTOR OF  
DEVELOPMENT 
979.845.1452
scisneros@txamfoundation.com

CASSIE BELL
ASSISTANT DIRECTOR  
OF DEVELOPMENT
979.845.2775
cassiebell@txamfoundation.com

Development Team
give.am/supportmays

Reimagine Wehner
What began as an expansion to Mays Business School has 
grown into a grand vision of a new Business Education 
Complex that will be a focal point on the Texas A&M campus. 
The vision cast by Dean Eli Jones is for an “environment that 
promotes connectivity, creativity and collaboration.” It includes 
spaces for academic innovation 
through active learning, enhanced 
student engagement, and centers for 
transformational education.  

The “Reimagine Wehner” Task Force 
has been very busy studying leading-
edge business education facilities.  
Benchmarking tours were conducted at 
Baylor University, University of Texas, 
Louisiana State University, Tulane 
University, University of Tennessee, and 
University of Kentucky. A core team of 
task force members toured the facilities, 
photographing and documenting a range 
of spaces. These institutions were chosen 
as they all had recent additions that 
integrated with existing buildings. More than 1,000 photographs 
and hours of touring and questioning have led to a baseline of 
data that will inform the architectural programming process.

The university-required Program of Requirements (POR) 
establishes the scope of work, space definitions, and 
relationships that will define the building geometry. A 
committee from the task force interviewed and selected a 
POR consultant from a list of firms with track records for 
similar engagements with the university. Ayers Saint Gross 

(www.asg-architects.com) was selected and 
began work on the POR in February. They 
are the consultants on the Texas A&M 
Campus Master Plan and were programming 
consultants on the Zachry Engineering 
Education Complex. The POR is scheduled to 
be completed by mid-year 2019.  

Based on the enthusiasm generated by the 
benchmarking tours, a recommendation 
was made to Dean Jones to engage in 
a “Refresh Wehner” initiative this year. 
The project includes a refreshing of the 
first floor of Wehner with an emphasis 
on enhancing the visitor experience, 
refurnishing the student engagement spaces 
to align with current student life patterns, 
and introducing a Learning Laboratory 
to explore innovations in teaching and 
technology. The $1.9 million project 
will also include a consolidation of the 
programs that enhance student success into 
one center at the top of the main stairway 
on the second floor. The center will include 

state-of-the-art facilities for admissions, career planning, 
counseling, and other key student engagement programs. 
Currently, these functions are spread throughout the building. 
This consolidation creates a center of excellence for students to 
enhance the value of their educational experience at Mays. 

The proposed $65 million Business Education Complex is on 
schedule to be completed by 2025. 

Those interested in helping with this transformational project should 
contact the Dean and/or the Development Team (below).

REIMAGINE
WEHNER
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The 2018 Retailing Summit, hosted by the Center for 
Retailing Studies, featured keynotes from notable 
retailers like Blue Bell, Dunkin’ Brands, Walmart, 
Sephora, JCPenney, REI, YETI, Orangetheory, Citi, 
Mattress Firm, Root Inc., and Brierley+Partners. 
In addition to the keynotes, student entrepreneurs 
from Texas A&M had the opportunity to present 
their innovative products before attendees at the 
Retailing Summit. 

Some of the key themes for the summit were 
inspiring retail stories, creating meaningful customer 
experiences, maintaining and promoting brand 
authenticity, adapting to the needs of consumers, and 
keeping up with the changes the retailing industry 
goes through. Keynote speakers had the opportunity 
to speak to other retailers and students, addressing 
the themes of the summit, as well as sharing some 
inspiring stories regarding the retail industries.

RETAILING SUMMIT
Oct. 11-12, 2018
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Almost 900 individuals gathered in the Hall of 
Champions at Kyle Field to share gratitude and 
support. The 2018 Scholarship Banquet gave donors 
the ability to spend time with the students they’re 
supporting, and gave students the opportunity 
to personally thank them for their generous 
contributions.

Featuring Dean Eli Jones ’82 emceeing, and keynote 
speakers Craig Brown ’75 and Student Body President 
Amy Sharp ’19, the event serves as a reminder of the 
importance of selfless service and giving back. Dean 
Jones thanked the donors for their contributions and 
their attendance, noting that they were contributing 
to the success of the students. The keynotes included 
advice from Brown on the attributes necessary for 
success, as well as a speech of gratitude from Sharp on 
behalf of all of the students in attendance.

SCHOLARSHIP BANQUET
Nov. 15, 2018

Watch the recap: 
tx.ag/MaysScholarStudents2018
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Jeff Miller '88
tx.ag/ChairmanMiller

Jeff Miller '88 was appointed as Chairman 
of the Board for Halliburton Company 
effective Jan. 1. As the company's current 
president and CEO, Miller was responsible 
for developing and executing the company's 
operational strategy and aligning short 
and long-term objectives with the 
company's overall strategy. Prior to his 
position at Halliburton, Miller received a 
Master of Business Administration degree 
from Mays and began his career with 
Arthur Andersen LLP.

Victoria Fernandez '16 
tx.ag/FernandezonCNBC

Squawk Box on CNBC hosted Victoria 
Fernandez '16 of Crossmark Global 
Investments and other for their immediate 
reactions to the January jobs report. 
Fernandez was named Chief Market 
Strategist in May 2018 where she has worked 
alongside Crossmark's executive and 
research teams to analyze current market 
trends and support asset allocation. 

Laura Fulton ’85
tx.ag/FultonCFO

LCFO at Hi-Crush Partners LP Laura Fulton '85 
was selected as a 2018 "CFO of the Year" 
Finalist by the Houston Business Journal. Prior 
to her position at Hi-Crush Partners, Fulton 
earned her bachelor's in Accounting and 
began her career at Deloitte & Touche. She 
then moved on to LyondellBasell Industries 
and AEI Services before becoming the CFO at 
Hi-Crush Partners.

For more information:   Cindy Billington | alumni@mays.tamu.edu

ENGAGE WITH MAYS
Visit: mays.tamu.edu/alumni

FORMER STUDENTS UPDATE
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Zach Lee ’00
tx.ag/ZachLee

Zach Lee ’00, CEO of ARM Energy, taught 
students about the importance of being a 
lifelong learner. Learning new things was 
what he felt kept the job interesting. He 
stressed the importance of mentorship, the 
need to be forward thinking, transparent, 
focused on both customers and family, 
building an entrepreneurial culture, equity 
thinking, and hiring great talent. 

J. Michael (Mike) McGuire 
tx.ag/MikeMcGuire

Mike McGuire, CEO of Grant Thornton LLP, 
looks for curiosity, career focus, and 
courage in today’s professional service 
leaders. McGuire used these traits to steer 
the direction of his career and hopes that 
he can convince today’s students to do the 
same, even in a world where accounting is 
rapidly changing due to digitization.

Mary Benson ’85
tx.ag/MaryBenson

Mary Benson ’85, Head of Global Pricing 
Governance at Invesco stressed that 
mentorship was an important part of her 
career development. She emphasized 
the need to take comfort in company 
culture, as well as the need to have 
diversified mentorships and friendships. 
She encouraged expressing goals with 
potential mentors.

Scott Steffler ’74
tx.ag/ScottSteffler

Scott Steffler ’74, sales strategy manager 
at Insperity, conveyed to students that they 
are likely to experience multiple careers 
in their lifetimes. He gave advice on the 
traits of a good salesperson, as well as 
his thoughts on the risks associated with 
changing careers and when someone might 
find the optimal time to do so.

Wayne Roberts ’85 (BANA)  
and ’86 (MBA)
tx.ag/WayneRoberts

Wayne Roberts ’85 (BANA) and ’86 (MBA), 
CEO of Abrigo, provided advice to students 
on establishing extraordinary cultures, 
finding value in people, and understanding 
your purpose. Key takeaways included 
understanding where your internal 
compass is pointing, being a leader of 
humility, and building an organization that 
could withstand your exit. 

Jamie Duke McClain ’97
tx.ag/JamieDukeMcClain

Senior security manager at Samsung 
Electronics Jamie Duke McLain ’97 
encouraged students to stay open to 
new opportunities. She said by working 
diligently, recognition, titles, and 
compensation will work themselves out. 
Some key takeaways from students: 1) 
plan but don’t be afraid of unplanned 
opportunities, and 2) in the face of 
adversity, focus on the positives because 
they will always outweigh the negatives.

SPEAKERS
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FACULT Y/STAFF RECOGNITION

Presidential Professor for Teaching 
Excellence Award - Paul Busch
Marketing Professor Paul S. Busch got the surprise and honor of his 
career when Texas A&M University President Michael K. Young showed 
up in his classroom to present the Presidential Professor for Teaching 
Excellence Award.

Busch was caught speechless momentarily as he looked around at the 
group assembled: Young, Dean of Faculties John August, Mays Dean Eli 
Jones, Marketing Department Head David Griffith, and members of the 
Texas A&M and Mays Marketing and Communications teams.

Once he regained his composure, he said, “What a wonderful surprise 
and honor. I tell my students, ‘I hope you are as fortunate as I have 
been – to do something you love to do.’ It will be 33 years in June (2019) 
that I have been teaching, and then to get recognized like this. It doesn’t 
get any better.”

Mays Faculty Service 
Excellence Award
Laura Li  (INFO)
Cindy Devers (MGMT)

Ricky W. Griffin Research 
Excellence Award
Cindy Devers (MGMT)
Rogelio Oliva (INFO)
Nate Sharp (ACCT)

Outstanding Staff 
Achievement Awards
Jeffrey Jones (CityCentre)
Katherine Jackson (MKTG)
Missy Lund (DEANS)
Veronica Stilley (INFO)

Outstanding Staff 
Achievement Award - Team
MARCOM and External Relations Team
Molly Painter, Kelli Reynolds, Christina Court, 
Brie Pampell, Blake Parrish, Bill Peel, and 
Cindy Billington (not pictured)
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Mays Full-Time MBA student wins 
PepsiCo case competition
Full-Time MBA student Stephen Haworth ’20 (pictured far right) 
helped lead his team to first place at the PepsiCo case competition 
at TCU. Haworth was randomly placed on a team of MBA students 
from other schools and programs. After a weekend of competition, 
Haworth and his team emerged victorious.

Mays students take first place 
at inaugural (R)Tech Global 
Retail Challenge
Manu Garikipati ’20, Faith Knox ’20, Steven Vinezeano ’20, 
Elizabeth Key ’20, and Maria Pope ’19  from the Center for Retailing 
Studies (CRS) traveled to Montreal, Québec on Nov. 15—17 to 
participate in the inaugural (R)Tech Global Retail Challenge. It 
was hosted by the Retail Industry Leaders Association (RILA) and 
Bensadoun School of Retail Management at McGill University. The 
Aggie team finished in first place. The event marked CRS’s first 
international student trip.

Four from Mays national winners 
of the YMA Fashion Scholarship 
Fund competition
Jacquelyn Armstrong '19, Avery Heldenfels '19, Samantha Hunt '19, 
and Manu Garikipati '20 were asked to investigate a retail company 
that did not have a physical brick-and-mortar presence in a specific 
country and conduct primary and secondary research into why that 
company would succeed in that country, a “Globalization of Fashion.” 

In addition to their $5,000 scholarships, the students visited New York 
City in January to attend meetings with industry professionals, the 
gala awards ceremony, a career fair, and one-on-one meetings with 
supporting organizations.

STUDENT RECOGNITION

MEET MORE AMAYSING STUDENTS
tx.ag/MaysStudents
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Mays Business School
4113 TAMU
College Station, TX 77843-4113

Texas A&M System 
Board of Regents
January 17, 2019

The Professional Selling Initiative is now 
providing support campus-wide.

Introducing the

Top Schools for Entrepreneurship  

Studies | The Princeton Review (2019) 22ND
U.S. Public Full-Time MBA Program 

Bloomberg Businessweek (2018) 22ND

1ST Master's in Accounting in 

North America | Eduniversal (2018)

21ST U.S. Public Full-Time MBA Program 

Financial Times (2019)

11TH U.S. Public Executive MBA Program 

Financial Times (2018)

Public Undergraduate

U.S. News & World Report (2019)19TH
U.S. Public Full-Time MBA Program 

U.S. News & World Report (2019)14TH
U.S. Public Professional MBA 

U.S. News & World Report (2019)25TO
P

MAYS RANKINGS


