
Associate or Full Professor 

Department of Marketing, Mays Business School 

Texas A&M University 

The Department of Marketing in the Mays Business School, Texas A&M University, invites applications 
from candidates for a tenured/tenure-track position (Associate Professor or Full Professor) to start in 
Fall of 2021. 

Research and teaching interest/emphasis in Consumer Behavior is required. Candidates must possess an 
earned PhD.  All candidates are expected to be committed to teaching and research of the highest 
quality.  In addition to publishing to leading marketing journals, the successful candidates will be 
expected to teach undergraduate and graduate courses, participate in all aspects of the department’s 
activities, and serve the profession.   

The Mays Business School and our department offer an excellent research environment, with a collegial 
culture, productive faculty colleagues, access to key databases, a state-of-the-art behavioral research 
lab, a teaching load of three courses per year (which continues after tenure for highly productive 
faculty), and relationships with world-class research faculty in related disciplines. Housed within the 
Department is the Center for Retailing Studies and the Reynolds and Reynolds Sales Leadership Institute; 
exciting opportunities exist for collaboration with member companies. For more information about 
Texas A&M University, the Mays Business School, and our department, please visit our website: 
http://www.mays.tamu.edu. 

All application materials should be submitted online on Texas A&M University’s Interfolio platform 
http://apply.interfolio.com/75898.  Please include the following: (1) a cover letter; (2) CV that includes 
educational background, research/publication record, indicators of teaching activity/effectiveness, and 
work and other experience; and (3) the names and contact information of three professional references. 

Review of the application materials will begin immediately and continue until the position is filled.  

Texas A&M University is committed to enriching the learning and working environment for all students, 
faculty, staff, and visitors by promoting a culture that embraces inclusion, diversity, equity, and 
accountability. Diverse perspectives, talents, and identities are vital to accomplishing our mission and 
living our core values. 

Texas A&M University is an Equal Opportunity/Affirmative Action/Veterans/Disability Employer 
committed to diversity. 

Contact for additional information: Manjit Yadav (Head, Department of Marketing) at yadav@tamu.edu 

(979-845-5884). 
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