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Stewardship is what we hope to accomplish with 
the investment of time, success, and monetary 
contributions from you, our dedicated and passionate 
partners. Through the stories shared in Benefactor, 
we hope to show you a glimpse of the incredible ways 
individuals from Mays are advancing the world’s 
prosperity, our vision.

Prosperity has many definitions; we highlight several 
of these in this issue of Benefactor. We hope you will 
enjoy our descriptions of different perspectives of 
prosperity as you read this issue. And if you are so 
inclined, let us know about your view of prosperity 
and its effect on people. You can do this by using our 
social media handle @MaysBusiness.

 
 
 
Respectfully, 
Duane Ireland

Dear Mays Family:

I am honored to receive the opportunity to serve you 
and our school as interim dean. In this role, and by 
collaborating with you, we will build on the successes 
of our three most recent deans—Eli Jones, Jerry 
Strawser, and Benton Cocanougher—as well as the 
deans who served prior to these three scholars and 
leaders. I know that all of us have a significant amount 
of gratitude for the contributions flowing from the 
work of those who came before us.

As we look forward, please know that we remain 
committed to pursuing multiple existing projects, 
including the design and building of the Business 
Education Complex and preparing an update to the 
current version of the Mays Strategic Plan.

Synergy is the word that captures what we aim to 
accomplish in the foreseeable future. In this sense, 
we seek to achieve a greater combined impact 
through our collaborations compared to the sum of 
what we would derive from individual actions.
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// Sunjay Letchuman ’22 // Leonard L. Berry, Ph.D.



O ften, we define prosperity primarily by 
the accumulation of financial resources. 
However, prosperity’s definition also 

includes a sense of thriving—and to truly thrive as 
an individual, a family, an organization, a locale, a 
nation, or a world requires a commitment to kindness. 

A simple gesture of kindness—a physician listening 
deeply to patients’ descriptions of their ailments and 
concerns may lead to improved overall health. An 
individual’s compassionate approach may improve a 
patient’s long-term quality of life. Kindness also can 
nourish families during a crisis—or influence the 
minds of the next generation gently yet positively.

Through his research in services marketing, Dr. 
Leonard L. Berry learns consistently about the 
profound power of kindness. “When kindness 
prevails, everyone benefits. When kindness turns into 
unkindness—to meanness—everyone loses sooner 
or later,” the University Distinguished Professor of 
Marketing said. “Kindness encourages, inspires, 
and teaches us. Being encouraged, inspired, and 
taught are antecedents to prosperity.” 

Well-known for his own ability to encourage, 
inspire, and teach students, Texas A&M’s most cited 
researcher has deepened his own understanding of 
kindness through his academic partnership with 

Sunjay Letchuman ’22, a Mays Business Honors 
student. Their collaborative effort helped the aspiring 
physician become Mays’ first undergraduate to be 
published in a major medical journal. 

DIMENSIONS OF KINDNESS

Berry’s research includes evaluations of the impacts of 
the role of kindness in cancer care, publishing a paper 
in the Journal of Oncology Practice. “The diagnosis of 
cancer is a life-changing experience for the patient 
and family,” he said. “Cancer is not necessarily the 
most mortal of all serious diseases, but it’s one of the 
most emotional diagnoses a patient can get. Kindness 
can go such a long way in helping diffuse and lower 
the anxiety and fear that patients and families face.” 

Berry and his co-authors identified six dimensions of 
kindness: deep listening; empathy; generosity; timely 
care; gentle honesty; and support for family caregivers. 
Some of these dimensions take only a few moments, 
while others may require more concentrated effort. 
Together, they translate into greater trust as well as 
improved health outcomes and overall well-being 
for patients and for the clinicians who care for them. 
Kindness makes life better for everyone.

PROSPERITY 
OF KINDNESS
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KINDNESS AND COMMITMENT TO 
COMMUNITY

Kindness can have important effects beyond the 
individual patient, including social profits and 
environmental consciousness for the greater good. 
“We can be kinder to patients, but we can also be 
much kinder to employees and the community,” said 
Letchuman. “Broadening the scope of kindness is how 
we become more prosperous.”

Berry and Letchuman are now expanding Berry’s 
prolific research in services marketing by looking at 
how service organizations support the greater good. 
The pair studied Gundersen Health System, the 
first health system in the nation to become energy 
independent. Gundersen, the largest employer in La 
Crosse, WI, produces more energy than it consumes 
through innovative renewable energy projects, 
recycling, and waste management, displaying 
kindness to the community.

Berry and Letchuman believe Gundersen illustrates 
the opportunity for organizational leaders to create 
social profits. “The culture in many hospitals says for 
doctors and nurses to stay in their area of expertise 
and that the hospital just needs to treat patients within 
their four walls. But it’s so much more than that; to 
be kind, you must be kind to the broader community 
around you,” Letchuman said. That is why it is so 
important for Gundersen’s culture of caring to extend 
to the communities where they are located.  

KINDNESS AND EMPOWERMENT

The power of kindness can have far-reaching 
effects that empower communities during and after 
difficult days. In another example from Berry’s and 
Letchuman’s current research in services marketing, 
World Central Kitchen mobilizes rapidly to provide 
food, water and shelter to individuals affected 
by a disaster or emergency, such as a hurricane, 
earthquake, or pandemic. 



After serving as a policy intern for the U.S. Senate’s 
Committee on Health, Education, Labor and Pensions 
during the summer of 2021, Letchuman will continue 
to work closely with Berry during his senior year. 
After graduation, he has been accepted by and plans 
to enroll in the Icahn School of Medicine at Mount 
Sinai. 

As he moves closer to the beginning of his career, 
Letchuman feels grateful to have had Berry’s wisdom 
and kindness. “I didn’t know much about healthcare 
before I got to college. He has taught me to think 
about healthcare more broadly, and his teachings have 
been formative in my understanding of the healthcare 
industry,” said the Texas A&M University and 
Undergraduate Research Scholar. “The learnings that 
I’m gaining now are going to affect how I treat patients 
one day, and I feel that it is my duty to implement the 
health service lessons I have learned from Dr. Berry. 
That’s why I value the relationship we’ve built—one 
that is largely built on kindness—because I know 
what a great impact that will have.” ◊

The non-profit taps into its global network of 
chefs, but also buys from local retailers and 
hires local restaurant workers to prepare free 
meals for individuals affected negatively by a 
catastrophic event. The organization creates critical 
infrastructure—such as kitchens for new schools—
and develops education programs that remain in 
the area after the crisis has passed. “World Central 
Kitchen helps prepare communities to respond better 
to disasters in the future,” Letchuman said. “They 
solve the initial problems—food, water, and shelter—
that people need immediately. But after World Central 
Kitchen puts in electrical wiring when building a 
new kitchen in a disaster-struck area, they don’t take 
out that electrical infrastructure when they’re done. 
And that’s how they build resilience in vulnerable 
communities.” 

MENTORING FUTURE LEADERS

The power of kindness also extends between 
generations, as illustrated by the relationship that 
Berry and Letchuman have developed. The Mays 
student first met Berry when he took the professor’s 
seminar, Improving Healthcare Service. “I initially 
admired Dr. Berry academically because he had 
studied the Mayo Clinic in a way few people had,” 
the undergraduate said. “From there, I took his class 
and loved every moment of it—I realized I wanted to 
dedicate my life to healthcare.”

Letchuman approached Berry with the idea of 
forging a collaboration. Berry agreed and, working 
with academic and healthcare co-authors, the pair 
completed a paper that was published in the Mayo 
Clinic Proceedings and are finalizing a second paper. 
“Over that period of time, we’ve gotten to know each 
other really well beyond writing and talking about 
healthcare,” Letchuman said. “Through that process, 
I’ve earned Dr. Berry’s trust, and I value that trust a 
lot.”

Check-in on Dr. Berry’s research 
activity via LinkedIn:
tx.ag/ProsperityKindness
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// LauraLee Hughes ’08
Assistant Director of  

Rev Ventures for Mays  
McFerrin Center for 

Entrepreneurship
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I ngenuity is intertwined with prosperity. 
Innovation solves emerging challenges, whether 
that’s the rapid transformation of technology, 

addressing the sudden emergence of novel and deadly 
viruses, or responding to the chaotic nature of global 
markets. 

Ingenuity also provides an opportunity for individuals 
to become entrepreneurs and tap into their passion to 
prosper. “Entrepreneurship empowers an individual 
to pursue creativity and passion—and find meaning 
in the work that they’re doing,” said LauraLee Hughes 
’08, Assistant Director of Rev Ventures for Mays’ 
McFerrin Center for Entrepreneurship. “Obviously, 
we all need to have money coming in to support our 
basic needs. Entrepreneurship enables individuals to 
do what they love and find fulfillment in their daily 
lives by making strategic decisions in business that 
will ultimately have a positive impact on others.”

EXPANDING THE DEFINITION OF 
ENTREPRENEURS

Entrepreneurship often is defined narrowly. “So 
many people think being an entrepreneur requires 
developing a new product or service. They also often 
think that entrepreneurs are largely driven by a desire 
to earn more money or the freedom of being their own 
boss” Hughes said. “What I’ve found in my time at the 
McFerrin Center is that it’s so much more than that 
for most entrepreneurs. It’s about having a purpose in 
the work they do each day and being able to solve a 
problem or add value through their business. Often, 
it is an entrepreneur’s ingenuity that helps others to 
gain prosperity.”

Entrepreneurship is also about having a societal 
impact. “Entrepreneurs are integral to enhancing 
prosperity because, by nature, they are innovators, 
problem solvers, and creators. They view things 
differently and are always looking for opportunities 
to solve problems or make life better,” Hughes said. 
“Entrepreneurs thrive on disrupting the norm. 
Whether you’re talking about improving access to 
healthcare or a product or service that makes our 
daily lives better or easier, entrepreneurs—in both 
small and large organizations—seek constantly to 
improve the world around them.”

EXPANDING MCFERRIN CENTER’S REACH

The McFerrin Center and its activities are foundational 
to Mays’ standing as a business school with an 
outstanding entrepreneurship program. The center 
is well known for the 30-plus programs it runs each 
year. The Aggie 100™, Aggie Angel Network, Reynolds 
& Reynolds Entrepreneurship Bootcamp for Veterans, 
Aggie PITCH, and Startup Fast Pass (formerly 3 Day 
Startup) are examples of programs the Center offers.

Today, the Center is broadening its scope by 
creating a new division, Rev Ventures, which will 
help entrepreneurs use their ingenuity to tap into 
prosperity. “We named the division after our beloved 
mascot Reveille, and also to tie into the concept of 
revving an engine,” said Hughes, who is leading this 
effort. “Through this division, we’re building on the 
support that the McFerrin Center has always provided 
to current student entrepreneurs and extending that 
to our Former Students and others with an interest in 
entrepreneurship.”
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Through the programs offered by Rev Ventures, the 
McFerrin Center aims to provide a better way for 
Texas A&M graduates who start their own business 
to remain connected with the McFerrin Center and 
Texas A&M.  “Consistent with many higher education 
institution centers, we tend to lose touch with many of 
the students who participate in our programs because 
we have not had a way for them to stay involved once 
they graduate,” said Hughes. “Over the last several 
years, we’ve seen an increase in the number of Former 
Students and others that are reaching out to us looking 
for support in building or growing their businesses. 
Because most of the center’s programs have focused 
on current students, we’ve often had to refer them 
elsewhere for help, whether that’s to a small business 
development center or an online course. With Rev 
Ventures, we now have a more intentional focus on 
being able to serve the needs of any entrepreneur that 
reaches out to us.” 

CREATING A NETWORK OF INGENUITY

In addition to working with both current and Former 
Student entrepreneurs through McFerrin Center 
programs, Hughes also teaches the Integrated Business 
Experience (IBE) course for the Master of Science in 
Business program at Mays, an intensive 11-month 
program designed for students with non-business 
undergraduate majors. The IBE class teaches students 
to think entrepreneurially by creating and launching 
a business venture. Over the course of a few months, 
students in IBE must identify, develop, and launch a 
product-based business. Students pitch their business 
ideas and receive seed money from Aggieland Credit 

"Entrepreneurs thrive 

on disrupting the norm. 

Whether you’re talking 

about improving access 

to healthcare or a product 

or service that makes 

our daily lives better or 

easier, entrepreneurs—

in both small and large 

organizations—seek 

constantly to improve the 

world around them."

 

// LauraLee Hughes ’08

Assistant Director of  

Rev Ventures for Mays 

McFerrin Center for 

Entrepreneurship



Union in order to produce and sell their products. 
The students also align their businesses to support 
non-profit organizations, who ultimately benefit from 
receiving both service hours and any proceeds that 
students generate by selling their products.

Students completing courses such as IBE or other 
McFerrin Center programs and who graduate 
from Texas A&M can now tap into Rev Ventures to 
learn more about entrepreneurship from successful 
entrepreneurs. Ben Keating ’94 is one of those 
successful entrepreneurs. After graduating from 
Texas A&M with a bachelor’s of science degree in 
industrial engineering, Keating started selling cars at 
his family business. Soon the aspiring entrepreneur 
became intrigued by all aspects of the automobile 
enterprise and began learning the “ins and outs” of 
the business beyond the showroom floor. His efforts 
led to the founding of the Keating Auto Group, which 
now comprises 20 Texas dealerships that represent 15 
different car manufacturers. The Keating Auto Group 
has been an innovator through creating in-house 
finance, insurance, advertising, real estate, and GPS-
based inventory management divisions.

Keating believes that Rev Ventures will create a 
solid network of support for individuals with an 
entrepreneurial idea and a strong desire to succeed, 
especially those who are not enrolled currently at 
Texas A&M. “The work Rev Ventures is doing is so 
crucial for the lifelong learning of Aggies and other 
budding entrepreneurs,” Keating said. “Even the most 
ambitious graduates will experience a wide array of 
unknowns and difficulties that are specific to their 
situation. The Rev Ventures program is doing an 

// Did y ou know?
Entrepreneur Arthur “Artie” 
McFerrin, Jr. ’65 earned his B.S. & 
M.S. in chemical engineering and 
launched an incredibly successful 
career in chemical processing and 
manufacturing that spanned almost 
5 decades. An Aggie to the core, 
Artie always credited the early 
development he received at Texas 
A&M, his training as a member 
of the Corps of Cadets, and many 
resulting connections across the 
Aggie Network as the basis for his 
business success. Artie considered 
entrepreneurship to be the leading 
financial force in the world, and 
supporting Aggie entrepreneurs 
toward achieving their greatest 
potential stands as a core tenet of his 
remarkable legacy. 
(Excerpt from The Executioner 
published by Archway Publishing)
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amazing job of narrowing that gap in knowledge for 
those individuals who want to step out on their own. 
It is incredible support for Aggies and others who are 
interested in becoming entrepreneurs when they need 
it most.”

REV-ING UP

The McFerrin Center launched Rev Ventures in the 
fall of 2020. The new division now manages programs 
such as the Aggie Angel Network, Aggies in Business, 
Aggie Vistage®, and a partnership with Ring Ventures. 
In addition, new programs and services are being 
developed in response to the unique needs of the 
thousands of Former Student and other entrepreneurs 
in the Aggie network.

As with any effective entrepreneurial effort, Rev 
Ventures started by piloting several new programs to 
ensure it is meeting the needs of its target audience. 
One of its early successes was a virtual short course, 
“Fast Start to Buying Your Own Business,” which 
explored buying an existing business as one potential 
path to entrepreneurship.  

Hughes tapped Keating as the featured entrepreneur 
and to serve in an advisory capacity in developing this 
course. He not only shared expertise that informed 
a series of virtual guides and other course content, 
Keating also hosted live sessions with participants 
to share his entrepreneurial story and experience 
to help those desiring to pursue a similar path. The 
Victoria, Texas entrepreneur found the experience 
of developing this new course invigorating and 

informative, saying, “It caused me to remember what 
it was like when I was just getting started and putting 
it all on the line for something in which I believed.”

In an overall sense, Rev Ventures is creating an 
educational opportunity for aspiring entrepreneurs. 
“One of the interesting things about entrepreneurs 
is that they are typically taking risks and blazing 
their own trails.  However, if I had been able to take 
advantage of this type of Rev Ventures support early 
in my career, then the risks could have been lower 
and the trails could have been at least mapped out 
a little,” Keating said. “Part of my journey has been 
the realization that I prefer to purchase an existing 
business over doing a start-up. I wish someone had 
stepped in early-on to give me that little tidbit of 
info. Even if I hadn’t taken the advice, I would have 
remembered it and smiled, and just maybe taken 
less of a beating in the process.” For Keating, buying 
existing businesses as a path to developing innovative 
businesses practices—a form of ingenuity—is his path 
to creating prosperity. ◊

Find your Program at McFerrin 
Center for Entrepreneurship:
tx.ag/ProsperityInnovation
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Get involved! Contact Nancy 
Hutchins to discuss opportunities:
tx.ag/ProsperityAccess

// Nancy Hutchins, Ph.D. ’10
15 benefactor 2021



A ccess characterizes prosperity. Doraime 
Ercia Soriano ’22 knows her parents’ 
decision to immigrate from Cuba to 

Laredo, Texas when she was a baby was based on 
their desire for a better life. The couple dreamed their 
three children would earn a college degree. Their 
decision heightened the family’s potential access to 
higher education. For the Ercia family, prosperity was 
defined by access.

Several barriers to that dream emerged. The cost of 
higher education was out of reach for Ercia’s parents, 
who respectively work as a high school cafeteria 
employee and a City of Laredo worker who was forced 
to take disability. Additionally, as a first-generation 
college student, Ercia lacked a trusted family member 
who could guide her on this academic journey.

Fortunately, Mays and Texas A&M University 
invest in the future of Ercia and other exceptional 
students who are underrepresented across campus 
by providing significant financial and programmatic 
support. “If we think about prosperity for this group 
of students, one of our overarching goals is to create 
access to successful undergraduate experiences where 
students can thrive,” said Dr. Nancy Hutchins ’10, 
a clinical assistant professor and director of Mays 
Office of Diversity and Inclusion. “The ability to thrive 
and attain their full potential—through enhanced 
access—is a form of prosperity.”

RAP-ID SUCCESS

Mays’ student success programming for first-
generation, lower-income students began with the 
creation of the Regents Ambassador Program (RAP) 
in 2013. Since its inception, RAP has supported a total 
of 511 students who have received either a Texas A&M 
Regents Scholarship or Mays Dean’s Scholarship.

RAP’s success comes from creating a strong sense of 
belonging for each freshman cohort of 50-90 business 
students. First-year students are grouped to form 
RAP families with student peer leaders who provide 
individualized attention. RAP community members 
also receive academic support and professional 
development opportunities that prepare them to 
continue being successful after graduation. 

The program also offers a unique international 
experience, although the pandemic forced its 
cancellation during the past two years. Thanks to 
corporate sponsors such as Phillips 66, KPMG, PwC, 
PepsiCo and the 80/20 Foundation, students have 
access to international trips to destinations such 
as South Africa, France, the United Kingdom, and 
Portugal. “They get exposed to new cultures and 
really unique experiences that push them out of their 

PROSPERITY 
OF ACCESS
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comfort zone. They gain a higher level of confidence 
that is truly transformative,” said Hutchins, who 
envisions expanding this option to serve more 
students in the future.

RAP students can also assume organizational 
leadership positions once they complete their 
freshman year. “Towards the end of their first year, 
students can apply to be sophomore peer leaders, called 
RAP Ambassadors,” Hutchins said. “Ambassadors 
help support freshmen in their first-year transition by 
serving as mentors and advocates. They also help us 
by communicating if a student needs additional help 
or support.”

After their sophomore year, students can apply to 
serve on the RAP board, which assists with planning 
the program’s various events, such as the new student 
orientation and a welcome luncheon.

A CULTURE OF ACCESS

Mays Office of Diversity and Inclusion encourages 
and supports the creation of a school-wide culture of 
access through a variety of programming. Launched 
in 2019, The Inclusive Student Leadership Workshop 
series, sponsored by Accenture, engages all leaders of 
Mays’ recognized student organizations in exploring 
diversity and inclusion topics and skills.

Initiated in 2020, the Inclusive Leadership Education 
and Development (I.LEAD) initiative trains Mays 
student leaders who are involved with three of the 
Office of Diversity and Inclusion’s major programs: 
RAP, the Mays Transformational Leadership 
Academy, and the Leadership Initiative Conference. 
“The I.LEAD initiative provides student leaders with a 
structured curriculum about diversity and inclusion, 
and what it means to be an inclusive leader,” said 
Hutchins.

Mays also is piloting the 100K Mentor Challenge by 
ProMazo. This app matches mentors and students 
from underrepresented groups. “This is another 

way for students to receive support and add to their 
network to help them with their career exploration,” 
Hutchins said. 

At the university level, Mays is part of the Deans 
CARE (Deans Committed to Anti-Racism Efforts), 
which is investing in creating a vibrant climate for 
diversity and inclusion across Aggieland. As the first 
Mays intern for this effort, Doraime Ercia Soriano, 
mentioned above, is working with the Mays Office 
of Diversity and Inclusion to develop structured 
inclusive student leadership curricula for I.LEAD 
based on data, applying the hard skills learned in 
classes to benefit current and future students.

OPENING DOORS

Ercia, a supply chain management major, Regents 
Scholar, and fellow in Texas A&M’s Race, Identity and 
Social Equity (RISE) program, appreciates the access 
she has to the many opportunities provided through 
Mays and Texas A&M. She also understands that her 
time in Aggieland is instrumental in preparing her for 
a fulfilling and successful life. “At the age of 21, I have 
built a network that has opened doors for me and my 
career after graduation,” Ercia said. “These programs 
have allowed me to grow as an individual. They gave 
me the confidence I needed to believe in myself and 
understand I’m here for a reason. I’m not here to be 
a statistic.”

Hutchins has a deep appreciation for these sentiments 
as well as the journey these students are undertaking. 
“Being a first-generation student at Mays is very much 
a shared success for anyone in the student’s personal 
network,” she said. “It’s not just access to higher 
education for the individual student. It’s gaining 
access to generational prosperity. Improving equity 
and access to higher education through programs 
like these helps students overcome barriers that had 
previously inhibited access to achieving that kind of 
prosperity.” ◊
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Douglas J. Abbott

Jeannie Looper ’99 &  
Conover H. Able, III ’98

Theresa A. Anderson ’92

Amina & Raja J. Akram ’95

Stacy ’91 &  Daren Austin ’92

Taseer A. Badar ’95

Denise & David C. Baggett ’81

Aimee S. Baggett-Snoots ’91

Cynthia A. & Alfred J. Balda ’82

Jill & Pete Bassett ’80 

L. Christine ’95 &  
Brian C. Baumann ’95

Kimberly and Brian Bishop ’91 

Kathy & William J. Booth ’80

Heather & James B. Brown ’97

Angela K. ’89 & David L. Brown ’89

Jyl G. & Tony Randall Cain ’82

Michele R. ’92 & Clinton S. Carlin ’91

Kay A. ’02 & Jerry S. Cox ’72

Jami L. & David B. Daniel ’89

Mary R. ’76 & Monty L. Davis ’77

Michael Dexcheneaux

Cynthia R. ’92 &  
Damon E. Diamantaras ’92

Carrie P. ’97 & Jeffrey N. Francis ’96

Carol A. ’85 & Patrick E. Gaas ’85

Nancy & Paul Frost Gardner ’66

Catherine E. ’96 &  
Patrick A. Giffhorn ’98

Alleene J. Groves

Williams Guess III ’88

Tracy C. & Randall B. Hale ’85

Judy & Richard L. Harris ’54

Sandy & Randy Hill ’83

Fern & Eli Jones, III ’82

Randi C. Mays-Knapp ’79 &  
Averyt S. Knapp, Jr. ’76

Catherine A. Flax-Kosecki ’85 &  
Roman Kosecki

Melody & Lane Kramer

Maritza A. ’91 & Shawn W. Lafferty ’90

Jennifer & Brian Lamb ’91 

Marian L. ’82 & Willie T. Langston, II ’81

Frances & Charles C. Laningham ’60

Lori ’81 & David LePori ’81 

Pamela M. & Larry L. Little ’73

Mr. Matthew A. Malinsky ’93

Shara B. ’90 & Craig A. McClure

Emily P. ’91 &  
David M. McCutcheon ’92

Cynthia &  Kendall A. Miller ’88

Laney ’99 & Rogelio Montemayor ’99

Janet & J. Ray Murillo ’55

Elaine & Brian C. Murrell ’95

Stacy M. ’92 & David Nahas

Patricia J. & L.C. "Chaz" Neely ’62 

Sharee L. & David R. Norcom ’73

Kay & James P. O’Jibway ’71

Paul ’81 & Debbie Ozanus

Wanda G. & Louis Paletta, II ’78

Karen N. Pape ’80

Merita S. ’86 & Stephen G. Parker ’88

Mr. Clyde L. Pehl ’85

Kathleen & Darrell R. Pennington ’88

Debra & Robert S. Penshorn ’89

Stephanie R. ’91 & John W. Phillips ’90

Lori K. & Brian K. Pinto ’93

Adrienne D. & Blake A. Pounds ’89 

Whitney & Todd W. Price ’89 

Rhonda K. Reger ’79 & Jeffrey S. Piland

Stacy & Curits Rhine ’84

Kimberly D. & Wallace P. Reid ’92 

Shannon L. ’86 &  
P. Wayne Roberts, Jr. ’85

Misty ’92 & James Roeder 

Tricia & Kenneth E. Salyer, Jr. ’83

Kenneth A. Scaggs ’92

Cynthia Ann Hinze &  
Robert M. Scott ’78

James M. Stark ’84

Stephen A. Stewart

Amanda M. ’99 & Ryan E. Stewart ’98

Carrie E. ’98 & Jack D. E. Suh ’95

Pabha & Rajan Varadarajan 

Avery L. & Martin J. Walker ’74

Bill Warren

Cynthia G. ’84 & Anthony R. Weber ’84

Patsy & David Wesson ’82 

Mary ’78 & Allen Wheat

Sue & David W. Williams ’79

Ali & Nelson Wood ’02

Shannon H. ’90 & Chris B. Work ’90

Lorraine & Edward D. Wulfe ’55

M. B. & Edna Zale Foundation

200 individuals donated  

less than $5,000 each.

INDIVIDUAL CONTRIBUTORS | 2020
Former Students and partners of Mays advance the world’s prosperity through their generosity,  
including these contributors donating more than $5,000 in 2020.
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Watch Fred Caldwell’s 2018 Outstanding  
Alumni video on Inside Mays:
tx.ag/ProsperityRelationships

// Fred Caldwell ’82



T rue prosperity is built on a foundation of 
solid relationships. Leading a top Texas real 
estate development company, Fred Caldwell 

’82 credits his firm’s success to the ability to forge 
and nurture a diverse network of connections. For 
Caldwell, some of those prized relationships stretch 
back to his early years living on the Texas-Mexico 
border while others surfaced during classes at Mays. 

SERVICE, DIVERSITY AND HARD WORK

Caldwell learned to honor and value relationships 
early in life. “Both of my parents were very focused 
on serving others,” he said of his father, a pastor of 
a small church, and mother, a nurse. “That sense of 
selfless service was a foundation for our family.” 

His experience growing up on the Texas-Mexico 
border in the late 1960s and 1970s influenced 
Caldwell’s inclusive approach to relationships. At 
the time, Del Rio, his hometown, was a microcosm 
of the United States’ growing diversity and cultural 
richness. “My school classmates were for the most part 
Hispanic, and classes were often taught in English 
and Spanish,” he said. “Because of that environment, I 
have a tremendous love for the Hispanic community.”

Those early years also instilled the value of hard work 
and appreciation for those from different economic 
and cultural situations. Starting at the age of 12, 
Caldwell worked at the Val Verde Winery where he 
interacted with migrant laborers. “That experience 
gave me such an appreciation for those that lived along 
the border. I learned early how many good people 
come from differing and challenging situations.”

Participating in organized athletics during his 
formative years also proved influential in helping 
Caldwell understand the power of fostering 
relationships. “I had a great time as a kid playing 
many sports in a small border town,” he said. “It was a 
Friday Night Lights kind of environment since games 
became an event for the entire town.” 

Based on his experiences, the former Texas A&M 
football player believes competitive sports offer 
meaningful lessons about the importance of building a 
strong and diverse team. “A large part of participating 
in sports is learning to appreciate the differences in 
people and recognizing that everyone is important 
to the team and the shared goals,” he said. “You 
have some people who are highly skilled athletically 

Fred Caldwell ’82  
with his wife,  
Susan Caldwell ’82



while others may not be as gifted but play important 
roles on the team. You also see a very diverse group 
with differing backgrounds come together around a 
common goal with individuals sacrificing to achieve 
a united goal. Coaches were the foremost factor in 
helping us unite in working toward a common goal 
instead of focusing on external or cultural differences. 
Coaches like RC Slocum, Paul Register, Tom Wilson, 
Jackie Sherrill and others played a very important role 
in my life.”

BECOMING AN AGGIE

Unlike many of his classmates, Caldwell didn’t grow 
up in a family of Aggies who helped him understand 
the school’s traditions. In fact, he knew few Aggies 
but a key Aggie was the father of his then-girlfriend 
now wife, Susan—but that connection (as well as an 
introduction to Texas A&M Football Coach Emory 
Ballard) swayed his decision.

Caldwell pursued an accounting degree initially but 
quickly realized that being an accountant would 
not be his career path. Despite the mismatch, he 
completed his bachelor’s degree in four years while 
playing football and decided to complete a fifth year 
of football eligibility while earning a master’s degree 
in finance. During this time, Caldwell worked for 
two finance professors who focused on real estate, 
Wayne Etter and Dick Haney. Soon, his professional 
future became clear. “The undergraduate degree 
in accounting was helpful in understanding basic 
business principles,” he said. “But my graduate degree 
was highly valuable to what we do as a business.” 

BUILDING COMMUNITY

As is the case for its founder, Caldwell’s namesake 
company is committed to fostering relationships 
in the communities it develops. One example is 
Mission Ranch in College Station, a master planned 
community that includes a full range of amenities 
designed to encourage a healthy lifestyle and a sense 
of connection. “We want, in every community, to 
create an extraordinary place for people to live, work, 
play, and raise families that makes their life better,” 
Caldwell said.

"A large part of 
participating in 
sports is learning 
to appreciate the 
differences in people 
and recognizing 
that everyone is 
important to the 
team and the  

shared goals."
 

// Fred Caldwell ’82

President & Chief Executive 

Officer at Caldwell Companies

& Former Texas A&M  

Football Player

24benefactor 2021



RECOMMITTING TO RELATIONSHIPS

In 2019, Caldwell underwent knee surgery in Chicago 
to repair an old football injury; on the flight home, 
his lungs filled with blood clots, which came close to 
taking his life. This near-death experience caused the 
Houston resident to seek additional clarity about his 
life’s purpose. 

One thing that became clear was the value of 
relationships versus things. “At the end of the day, if 
I get enough boxes on my front doorstep, am I going 
to feel good? The answer is no; we just end up wanting 
another box,” he said. “Ultimately, our greater purpose 
has everything to do with our relationship with God 
and with each other.” 

At the top of that list is his relationship with Susan 
’82, the former girlfriend who has been his wife for 
the past 38 years. “Susan has been so influential in my 
life,” he said. “She’s wired very differently from me. 
My experience suggests that many strong marriages 
are ones in which the spouses are not wired alike but 
aligned with common purpose. Susan and I are not 
the same, but we find unity centered on faith, purpose, 
and calling.” 

A proud father, Caldwell is heartened by the 
commitment of his daughters and son-in-law to 
a productive life. “Amanda Grace is a 2011 Mays 
marketing graduate who went on to earn a master’s 
degree in clinical psychology at Denver Seminary 
while Lindsey attended the University of Southern 
California, graduating in 2013 with a major in 
theater and a minor in business,” he said. “Our son-
in-law, Michael, graduated from Northwestern State 
University and was recently accepted into the Mays 
Executive MBA program.” Lindsey and Michael work 
for Caldwell Companies while Amanda Grace is the 
relationship director and counselor at Memorial 
Drive Presbyterian Church.

The Caldwells continue to be involved with JH 
Outback and JH Ranch, weekend and week-long 
adventures focused on improving parent-teen and 

husband-wife relationships. “We believe that to have 
quality relationships on earth, we need a relationship 
with God. Outback Weekend Adventures help couples 
and families understand that healthy relationships in 
life start with a vertical relationship with God,” he 
said. “That’s had a huge impact on our family and 
thousands of families around the globe. To us, that 
type of investment results in amazing returns.”

Caldwell also is using his new chapter to invite others 
to consider their greater purpose. To that end, he 
created “Truth Talks,” an on-line live podcast, that 
engages different experts on social issues. “I feel 
our society is in a significant search for identity and 
meaning,” he said. “We live in an existential and 
consumer-driven society. Ultimately though, what 
people are seeking is truth.”

DEVELOPING TRANSFORMATIONAL 
LEADERS

Caldwell appreciates his alma mater’s role in 
encouraging and developing the next generation 
of transformational leaders who are committed to 
advancing the world’s prosperity. “Mays has done 
an outstanding job in raising up students that are 
trained in business but are more importantly trained 
in becoming transformational leaders who can make 
a difference in global prosperity,” he said. Caldwell 
Companies regularly hires Mays graduates. “Mays 
taught me to have a great appreciation for relationships 
and things way beyond business. In my opinion, 
Mays does that better than any business school in the 
country.”

Creating that moment of transformation inspires 
Caldwell’s approach to life—and guides his 
commitment to relationships, “Relationships are the 
absolute top of the mountain of why we exist. Through 
relationships, we can help others find greater purpose 
in life.” ◊
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CORPOR ATE AND FOUNDATIONS | 2020
Organizations recruit, hire, and give back in meaningful ways to Mays including these partners who stewarded 
their resources in support of Mays in 2020.

ADP

Aggie Real Estate Network

Allegiance Bank

Altria

AT&T

Avison Young USA, Inc.

Bank of America

Bechtel Corporation

BKRK Investments, Ltd.

BP 

Calpine Corporation

Castleton Commodities (CCI)

Cataboom

Caterpillar

Mark A. Chapman Foundation

Chevron U.S.A. Inc.

Cheniere

CIMA Energy, LP

Community Bank & Trust

ConocoPhillips

Jerry & Kay Cox Foundation

The Dallas Foundation

Dell USA

Deloitte

Dillard's

Eaton Corporation Charitable Fund

EDF

Engie Energy

Engie Resources

Enterprise Rent-A-Car

Ernst & Young

ExxonMobil

Florida Power & Light Company

Frito-Lay, Incorporated

Gartner

General Motors

GoDish.com

Goosehead Insurance

Grant Thornton

Greater Texas Federal Credit Union

H. Fund

Haynes and Boone Foundation

David B. Hendricks, II Foundation

High Tech Flooring and Design

The Humana Foundation, Inc.

Incential

II Corinthians 9:7 Foundation

Independent Bank

Internal Audit Foundation

Jaynes, Reitmeier, Boyd & Therrell, P.C.

Keyence Corporation of America

Kinder Morgan, Incorporated

KPMG Foundation

Lowery Property Advisors, LLC

Mays Family Foundation

McLane

Merichem Company

Motiva Enterprises, LLC

Mercuria Energy Trading Inc.

NC3, LLC

National Retail Federation Foundation

New York Life Insurance Company

North Dallas Bank & Trust Company

Pegasus Logistics Group

PepsiCo

Phillips 66 Company

Pioneer Natural Resources  
USA, Incorporated

Precoa

PricewaterhouseCoopers LLP

Raytheon Company

The Risk Management Association

Schneider Electric

Sewell Automotive Companies

Signature Consultants

Southeastern Conference

Southwest Border Partners

Strategic Resource Management

Texas Instruments

Texas Retailers Education Foundation

Total Gas and Power North  
America, Inc.

Twin Eagle Resource Management, LLC

Valero

Walmart

Zale Delaware, Inc.

75 corporations donated  

less than $5,000 each.



PROSPERITY 
OF PURPOSE





P urpose is inherent to prosperity. To that end, 
the Mays Development Office is committed 
to finding a common sense of purpose 

between stakeholders’ desires and the school’s needs. 
This intersection creates a win-win situation.

Mays’ approach aligns with Texas A&M’s core value of 
selfless service. “You can serve in many ways not just 
financially,” said Stephen Cisneros ’05, Mays’ assistant 
vice president of development. “While finances are 
one aspect of our work, it goes much deeper than that. 
Our purpose is to serve students, Former Students, 
and the next generation of leaders who are going to 
advance the world’s prosperity. That may involve 
speaking to a small group of students, participating 
in our engagement platform myMays, or—yes—
contributing financial resources to the school.”

TRULY LEADING BY EXAMPLE

Mays excels when it comes to developing a common 
purpose between those desiring to support the school 
in one or more ways and the school’s needs. From the 
perspective of financial support, recent contributions 
to the school demonstrate the existence of a common 
purpose. During the recent Lead by Example 
campaign, for example, Mays raised $205 million, an 
amount exceeding the initial goal of $139 million. “It’s 
been gratifying to see that type of response and belief 
in what we are doing at Mays,” Cisneros said. 

He credits the campaign’s success to its focus on 
Mays’ strategic priorities and the needs within 
those priorities—and then finding the right match 
for donors. “Through understanding what donors 
were really, really passionate about, we crafted an 
opportunity that was specific to that individual or 
organization,” Cisneros said. “That opportunity was 
designed to meet their needs and was based on where 
they were interested in investing.”

"Everything we do is 

driven by our donors’ 

purpose and support 

in helping the next 

generation of Aggies—

and where those lines 

intersect, there is 

incredible prosperity 

created for everyone 

involved."

 

// Stephen Cisneros ’05

Assistant Vice President 

of Development at Mays 

Business School
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A SENSE OF TEAMWORK

As the Lead by Example multi-year campaign was 
winding down during the past year, some new faces 
joined the Texas A&M Foundation team in the Mays 
Development Office. In addition to Cisneros, the 
team’s current members include:

• Julie Chrisler, development assistant
• Debbie Hesse ’85, director of development
• Jennifer Hester ’98, gift planning officer
• Damara Lotten, director of development and 

corporate relations
• Cassie (Bell) Mahoney ’15, director of development
• Mark Toler ’19, assistant director of development 

The team is structured to serve different regions 
as a foundation for developing deep relationships. 
“Business tends to be general so even if you’re a finance 
graduate, you may be passionate about something 
going on in the accounting, management, information 
and operations management, or marketing program,” 
Cisneros said. “We’re evolving constantly to be more 
intentional with our partners. Right now, the greatest 
thing we can do with a new team and getting through 
the pandemic is get out and visit with our partner 
base. So much of what we are doing is asking thought-
provoking questions and then listening.”

Ultimately, the development team’s goal is to identify 
the overlap between the partner’s area of interest, 
Mays’ needs, and the specific next step that can be 
taken. In some cases, that involves a phone call or 
email to initiate a relationship between a stakeholder 
and a specific Mays department. In other cases, the 
Development team may help a donor create a planned 
gift for years into the future. 

“When we work with organizations, Former 
Students, and friends of Texas A&M, we are trying 
to understand what they are passionate about—what 
their purpose is—as well as what the needs are of the 
business school,” Cisneros said. “Everything we do is 
driven by our donors’ purpose and support in helping 
the next generation of Aggies—and where those lines 
intersect, there is incredible prosperity created for 
everyone involved.” ◊

// myMay s
myMays is the new professional portal 
to the Mays community for networking, 
mentorship, and more. As a member, 
you can connect with other former 
students in your class, program, city, and 
industry; mentor/coach others for either 
short-term or long-term opportunities; 
search for mentors or coaches yourself; 
and participate in networking events on 
campus and online. 
 
Join for free at myMays.tamu.edu

Connect with the Mays Development 
team by phone or email:
tx.ag/ProsperityPurpose

Whoop! It’s time to celebrate! Following nine years of 
steadfast generosity, the Aggie community successfully 
surpassed the landmark $4 billion Lead by Example 
campaign goal by contributing $4.25 billion. 

As the largest fundraising campaign by a public 
university in Texas and one of the largest nationally, 

the achievement of this historic effort signals a bright 
future for Aggieland’s students, faculty and staff. To say 
“Thanks and Gig ’em,” we’ve unveiled an interactive finale 
website at leadbyexample.tamu.edu that summarizes 
the campaign’s long-lasting impact. We invite you to 
visit today and join us in commemorating this landmark 
moment in Texas A&M’s history.

FOUR BILLION
REASONS TO BELIEVE
IN TOMORROW.

Thank you for leading by example.
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Book Value Market Value

Faculty Chairs  $37,432,232  $53,454,478 24.55%

Faculty Professorships  $16,638,407  $27,861,431 12.79%

Faculty Fellowships  $3,611,596  $5,555,583 2.55%

Graduate Fellowships  $3,081,106  $4,414,877 2.03%

Scholarships  $36,518,175  $44,504,809 20.44%

General  $62,414,816  $81,982,188 37.65%

TOTALS  $159,696,332  $217,773,366 100.00%

VALUES BY ENDOWMENT T YPENEW 
DEVELOPMENT 
AC TIVIT Y

ENDOWMENT MARKET VALUES

2017

New commitments 
(ENDOWED) $14,843,020

Total cash gifts  
(NON-ENDOWED) $33,958,658

Total $48,801,678

2018

New commitments 
(ENDOWED) $27,264,336

Total cash gifts  
(NON-ENDOWED) $6,188,056

Total $33,452,392

2019

New commitments 
(ENDOWED)  $12,738,016 

Total cash gifts  
(NON-ENDOWED)  $12,559,323 

Total  $25,297,339 

2020

New commitments 
(ENDOWED)  $4,735,317 

Total cash gifts  
(NON-ENDOWED)  $4,221,319

Total  $8,956,636 

Connect with the Mays Development 
team by phone or email:
tx.ag/ProsperityPurpose

Whoop! It’s time to celebrate! Following nine years of 
steadfast generosity, the Aggie community successfully 
surpassed the landmark $4 billion Lead by Example 
campaign goal by contributing $4.25 billion. 

As the largest fundraising campaign by a public 
university in Texas and one of the largest nationally, 

the achievement of this historic effort signals a bright 
future for Aggieland’s students, faculty and staff. To say 
“Thanks and Gig ’em,” we’ve unveiled an interactive finale 
website at leadbyexample.tamu.edu that summarizes 
the campaign’s long-lasting impact. We invite you to 
visit today and join us in commemorating this landmark 
moment in Texas A&M’s history.

FOUR BILLION
REASONS TO BELIEVE
IN TOMORROW.

Thank you for leading by example.

2021_Mays_Four Billion_One-Page Ad.indd   22021_Mays_Four Billion_One-Page Ad.indd   2 3/16/2021   8:55:29 AM3/16/2021   8:55:29 AM

$0

$50

$100

$150

$200

$250

$217.8

$192.1

$170.9
$164.2

$138.2$134.0$134.1
$124.1

$108.5
$98.5$101.0

$82.2
$93.6$97.3

31 benefactor 2021

http://leadbyexample.tamu.edu


Judy & Robert H. Allen ’50

Ursula P. Schorn ’80 &  
Richard Andersen

Bret C. Baccus ’89

Amy M. ’91 & Robert D. Bacon ’91 

Sandra L. & Ronnie W. Barclay ’68

Emma & Christopher Beavers ’10

Rosalie R. & Clifton J. Bolner ’49

Derrith & Robert D. Bondurant ’80

Nancy E. ’90 & Mark S. Browning ’88

Mary Bryant Burch ’80 &  
Henry W. Burch, III 

Richard J. Cahill, III ’84

Charlene T. & Harry D. Cain ’50 

Demi N. & John R., III Carmichael ’73

Sue C. & Bill P. Cicherski ’54 

Dianne & A. Benton Cocanougher

Kay ’02 & Jerry Cox ’72

Michael B. Cox ’77

Sally S. & John W. Cox ’81  

James Cranny Residuary Trust

Dayton Ann Williams ’91 &  
Edward V. Davis, Jr. 

Rachel L. Dohmann ’07

Cydney Collier Donnell ’81

Sandra & P.G. Buck Eckels ’52

Andrew T. Ellwood ’04

David C. Fleig ’78

Gina L. & The Honorable  
William H. Flores ’76

Shane M. Frazier ’98

Sylvia & G.W. Glezen, Jr.  ’56

Susan M. Gulig ’81

Tracy Dugai Hackenbruch ’95 &  
David Hackenbruch 

Patricia C. & Ray R. Hannigan ’61

Marilyn & Larry A. Harman ’62 

Julia G. & Thomas B. Harris, IV ’80

Stephanie A. ’96 & G. Scott Harris ’95 

Catherine M. & Robert Scott Harris ’61 

Carrie & Howard W. Horne ’47

Cheryl Burke Jarvis ’85 &  
John C. Jarvis ’86

Melissa K. & John L. Kauth ’77

Fay Keene

Cynthia K. & Douglas Kennedy ’69 

Denise A. & Kriss A. Kirchhoff ’78

Cathie & Dennis Klockentager 

Betty & Paul J. Leming, Jr. ’52

Linda S. & Richard H. Lester ’03

Frances B. ’80 & Durwood Lewis ’60

Cindy & Thomas R. Locke ’74 

Lynne L. ’85 & Allen L. Mabry ’82

M. Ann & Charles P. Manning ’82

Anna G. ’85 & Glenn E. Maples ’82 

Cindy ’82 & Russell Marshall ’81 

Theresa S. ’87 & David C. Martin ’86

Patricia & J. Laurence Martin ’58

C. Mark Matthews ’80 

Nancy L. ’73 & Jack W. Matz, Jr. ’71

Debora & John M. McNair ’76 

Richard D. Metters

Vicki & Brian K. Miller ’80

Lois A. & John A. Mobley ’51

David L. Moore ’72

Cheryl A. & Frank M. Muller, Jr. ’65

Patricia J. & Michael A. Murillo ’62 

Patricia J. & L. C. ’’Chaz’’ Neely, Jr. ’62

Susan J. & Jon R. New ’78 

Sharee L. & David R. Norcom ’73

Keith L. Nowak ’92

Heather Blue & Robert O’Shea 

Susan M. ’74 & William R. Ouren ’74

Peggy T. & Robert I. Pender ’56

Florence Carter &  
M. Bookman Peters ’59

Rhonda K. Reger ’79 & Jeffrey S. Piland

Kris ’95 & Thomas Pool ’96

Kenneth E. Randolph ’78

Perry D. Reed ’76

Velda ’98 & Jeff Reina ’93

Robert A. Rinn ’75

Shannon L. ’86 &  
P. Wayne Roberts, Jr. ’85

Wanda Elizabeth Carney &  
John A. Rodgers, Jr. ’68

Gerald E. Ryan ’59

Debbie ’75 & Eric Siegmund ’75

Leticia L. ’88 & John B. Spicer ’83

James M. Stark ’84

Karen & Scott D. Steffler ’74

Debbie E. ’90 &  
Robert Blake Stuedtner ’91

Lauri Novosad-Surles ’85 &  
Forrest G. Surles ’84

Christine D. & Mark D. Taylor ’83

Rebecca & Neal T. Thompson ’66

Lynn & Robert W. Vacek ’71 

Avery L. & Martin J. Walker ’74

Toni & Ralph E. Wallingford ’53

Merri O. & Fred G. Walsh ’74

Jane & Boyd K. Watson, III ’65

Absalom T. Webber, Jr. ’49

Elizabeth & James R. Whatley ’47

Hattie & Edwin P. Whitson ’45 

Brenda Garrison ’86 & Jim White

Dee & Robert H. White ’81 

Sandra D. ’86 &  
Michael R. Wilkinson ’86

Ms. Jane C. Woodard ’56

Lorraine & Edmond D. Wulfe ’55

PL ANNED GIF TS
Planned giving is ideal for those who wish to make a big impact on Texas A&M without using assets they need during 
their lifetime. By including the Texas A&M Foundation in your estate plans, you can easily create a legacy of support 
for future generations of Aggies, potentially receive tax benefits and annual payments for yourself or loved ones, 
become an exclusive Heritage Member and direct your after-lifetime assets to your Aggieland passions.



PR
O

SP
ER

IT
Y 

& 
PA

RT
N

ER
SH

IP
S

// Robert Penshorn ’89



// Brian Pinto ’93



P artnerships expand and enhance prosperity. 
Collaborations combine and leverage each 
partner’s unique knowledge and talent to 

create synergy. The benefits do not stop there. These 
efforts can have an impact that influences the success 
of other organizations outside the partnership—that 
expansion of knowledge and talent is prosperity.

That is the case for the long-standing partnership 
between Deloitte and Mays. Originally a recruiting 
effort designed to bring Aggies to the Big 4 company, 
the partners’ combined efforts have created a deep, 
rich, and expansive collaboration that influences both 
organizations as well as some other businesses and 
universities.

ADDING VALUE

In building this partnership over the years, Deloitte’s 
leaders have remained focused on several pillars. 
“These pillars are meant to create an environment 
of connectivity that allows us to foster a stronger 
relationship with the university, engage our alumni 
in our university—whether financially or through 
classroom presence or activities—and expand our 
network in the marketplace,” said Robert Penshorn, 
’89, Deloitte’s lead university partner to Texas A&M. 
“We also want to enhance our brand and our eminence 
on campus so we can attract the top talent. We think 
of Texas A&M as a client, so we make sure that the 
level of service that they are getting is consistent with 
those of our best clients.”

Deloitte’s leaders appreciate the reciprocal nature 
of the relationship and the importance of their 
participation, which includes bringing Deloitte 
experts into Mays’ classrooms and engaging company 

"Being able to help 

facilitate the Strategy 

Lab experience and go 

along on that journey 

with Mays’ leadership 

created a natural output 

that engaged a group of 

individuals from Deloitte 

who love Texas A&M."

 

// Brian Pinto ’93

Deloitte’s Advisory University 

Partner Focused on  

Texas A&M
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leaders on the school’s various advisory boards. “We 
want to make an impact at Texas A&M. Our partners 
and our team—including a lot of non-Aggies who 
love Texas A&M along with many employees who are 
Former Students—want to see Texas A&M, Mays, the 
students, faculty, and administration be successful,” 
said Brian Pinto ’93, Deloitte’s advisory university 
partner focused on Texas A&M. “The more successful 
Texas A&M is, the more successful we will be at 
Deloitte. Texas A&M is one of our biggest sources of 
talent in the nation. Anything we can do to influence 
the success of that contingent is something we want to 
work hard to do—one contribution to advancing the 
world’s prosperity.”

The depth of this collaboration also has an impact 
across the industry. “The programs and classroom 
activities that Deloitte collaborates on with Mays 
provide students with real world experiences and 
better prepares them for the job market,” said 
Penshorn. “These students become either part of 
our organization or part of our clients’ organization. 
That connective tissue, because of the uniqueness of 
Texas A&M, transcends beyond the experience in 
College Station. It is a lifelong experience and lifelong 
connection that is beneficial across the board.”

FOSTERING A CORPORATE AGGIE 
COMMUNITY

Currently, Deloitte employs approximately 881  
Aggies. The company hires roughly 200 Texas A&M 
graduates each year and its roster of employees 
averages between 650-700 Aggies—and climbed to 
850 in 2020.

Deloitte wants to connect Former Students to each 
other—and to leverage those connections back to 
Texas A&M. These relationships recreate the sense of 
community that Former Students felt at Texas A&M 
and galvanizes them to maintain their commitment 
to extending the Aggie core values into the workplace. 
To that end, Deloitte created its A&M Club in 2019. 
“We were the second organization behind Exxon 
Mobil to have that type of club,” Pinto said. “It’s 
another avenue for Deloitte Aggie Former Students to 
connect and support the university. These individuals 
can celebrate being at Deloitte as well as the common 
bond they have as Aggies.”

This club provides a strong connection to the Texas 
A&M Foundation and the Association of Former 
Students, two of the university’s major fundraising 
organizations. The company provides 1-to-1 matching 
of employees’ gifts of up to $25,000, significantly 
increasing the impact of each Former Student’s 
investment in their alma mater.

SUPPORTING DIVERSITY AND INCLUSION

Another example of Deloitte’s commitment to 
creating a quality partnership is its efforts to support 
Mays Office of Diversity and Inclusion through 
scholarships and advanced technology. “Diversity is 
an area that not only has an impact on Mays, but also 
a greater impact on the university and its attraction 
to a broader group of students we want to see on 
campus,” Pinto said. “We know that’s something that 
only makes Texas A&M better.”
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TAKING PARTNERSHIPS TO THE NEXT LEVEL

Mays’ partnership with Deloitte deepens each year 
and now includes faculty development, curriculum 
support, and enhanced student experiences. This 
collaboration also expanded to provide support to 
administrators and to help set strategy as Mays moves 
forward.

Deloitte’s commitment to supporting incoming Mays 
leadership began after Dr. Eli Jones '82 became Mays’ 
dean in the summer of 2015. “It has been a natural 
transition as we engaged more because the partnership 
was valuable to us—and the university,” Penshorn 
said. “We invited Eli to take part in a transition lab 
at Deloitte University that allows senior executives to 
reflect on the role that they are going into, set their 
priorities, and understand the stakeholders and the 
supporters.”

This transition lab gave Jones the opportunity to 
engage Mays’ leadership team in developing the 
school’s 2017-2021 strategic plan—and Deloitte 
stepped up in new and innovative ways to help with 
Mays’ new chapter. “That took the partnership to a 
whole new level—engaging the intellectual resources 
of the firm, not just financial,” Penshorn said. “We 
used the resources of our lab program, classroom 
activity, Deloitte University, and Deloitte Press to 
support Mays’ new chapter.” 

This effort galvanized not only the Mays leadership 
team, but also Deloitte’s employees. “Getting to 
assist building the strategy and vision for Mays was 
important,” Pinto said. “Being able to help facilitate 
the Strategy Lab experience and go along on that 
journey with Mays’ leadership created a natural output 
that engaged a group of individuals from Deloitte who 
love Texas A&M. It became a call to action on our 
part to rally around our university, the faculty, and 
administration that we call colleagues and friends.”
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That experience sparked and, in some cases, deepened 
the support of Deloitte as a whole, as well as its 
employees. The beneficiaries included support for the 
building campaign of the Mays Business Education 
Complex, the underwriting of the Mays Innovation 
Research Center, and the opportunity to engage 
Deloitte Digital team’s work on campus.

REPLICATING THE PROSPERITY OF 
PARTNERSHIPS 

Because of its partnership with Mays, Deloitte is 
considering forming and deepening partnerships 
with other Texas A&M entities in relation to the 
company’s growing interest in STEM education. 
“We’re taking all that effort and energy that we put 
into Mays and trying to find ways to replicate that in 
other parts of A&M,” Pinto said. “We hire from the 
College of Engineering and started branching out 
to other A&M programs because we’re hiring more 
STEM and other types of skillsets that are important 
to Deloitte’s success.”

Additionally, Deloitte showcases its partnership to 
other universities to show what is possible. A prime 
example is Mays’ Professional Program in Accounting 
(PPA), which the company has supported over the 
years.

Deloitte is expanding its efforts to create meaningful 
partnerships by inviting top business schools to 
participate in a Dean’s Summit. Mays has had a 
prominent place at the table and Jones, while serving 
as dean, was part of the advisory committee that 
planned the meeting. Deloitte is also replicating this 
effort with deans who oversee STEM-related colleges, 
highlighting how partnerships expand prosperity 
beyond natural boundaries. 

MOVING FORWARD

Mays’ partnership with Deloitte continues to have a 
bright future. “We are excited to remain involved with 
the journey through which Texas A&M and Mays will 
become a recognized top choice for larger numbers of 
students and faculty,” says Penshorn.

Mays’ leaders are also looking forward to seeing how 
this partnership will continue to evolve to support 
future generations of Aggies. “It is hard to overstate 
the value and importance of our partnership with 
Deloitte,” said Dr. Nate Sharp, head of the James 
Benjamin Department of Accounting. “They are with 
us every step of the way, bringing firm leaders into 
our classrooms, helping us define the strategic path 
forward for our programs, providing internships 
and full-time opportunities for our students, and 
contributing financial resources to support our 
department’s highest priorities. We look forward to a 
bright future of partnering with Deloitte to advance 
the world’s prosperity.” ◊

What type of partnership would 
interest you? Call the Mays 
Development team today. 
tx.ag/ProsperityPartnerships

Whoop! It’s time to celebrate! Following nine years of 
steadfast generosity, the Aggie community successfully 
surpassed the landmark $4 billion Lead by Example 
campaign goal by contributing $4.25 billion. 

As the largest fundraising campaign by a public 
university in Texas and one of the largest nationally, 

the achievement of this historic effort signals a bright 
future for Aggieland’s students, faculty and staff. To say 
“Thanks and Gig ’em,” we’ve unveiled an interactive finale 
website at leadbyexample.tamu.edu that summarizes 
the campaign’s long-lasting impact. We invite you to 
visit today and join us in commemorating this landmark 
moment in Texas A&M’s history.

FOUR BILLION
REASONS TO BELIEVE
IN TOMORROW.

Thank you for leading by example.

2021_Mays_Four Billion_One-Page Ad.indd   22021_Mays_Four Billion_One-Page Ad.indd   2 3/16/2021   8:55:29 AM3/16/2021   8:55:29 AM
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NEW GIF TS | 2020
Mays recognizes and celebrates new investors in the vision and mission of our college from 2020.

Jeannie Looper ’99 &  
Conover H. Able, III ’98

Allegiance Bank

Jill & Pete Bassett ’80 

Emma & Christopher M. Beavers ’10

Heather Blue ’96 & Robert O’Shea

William and Catherine Bryce  
Memorial Trust

Cheniere Energy Shared Services, Inc.

Chevron

Citizens State Bank

Community Bank & Trust

Michael B. Cox ’77

Kay A. ’02 & Jerry S. Cox ’72

Jami L. & David B. Daniel ’89

ExxonMobil

Theresa B. ’86 & Joe D. Fancher ’86

Frost Bank Charitable Foundation

Greater Texas Federal Credit Union

Patty & Doug Groves ’82

Alleene J. Groves

The Guill Family Foundation

H. Fund

Judy & Richard L. Harris ’54

KPMG Foundation

La Brasada Foundation

Lori ’81 and David LePori ’81 

Linda & Richard H. Lester ’03

Pamela M. & Larry L. Little ’73

Merichem Company

Mary & Robert R. Messer, II ’79

Cynthia & Kendall A. Miller ’88

Laney ’99 & Rogelio Montemayor ’99

Motiva Enterprises, LLC

Elaine & Brian C. Murrell ’95

National Retail Federation Foundation

Kathleen & Darrell R. Pennington ’88

Debra & Robert S. Penshorn ’89

Phillips 66 Company

Lori K. & Brian K. Pinto ’93

Rhonda K. Reger ’79 & Jeffrey S. Piland

The Risk Management Association

Cynthia Ann Hinze &  
Robert M. Scott ’78

Sewell Automotive Companies

Pam & William P. Sims ’89

Aimee S. Baggett-Snoots ’91 &  
Wynne M. Snoots, Jr. 

Carrie E. ’98 & Jack D. E. Suh ’95

Total Gas and Power North  
America, Inc.

Valero

Pabha & Rajan Varadarajan 

Walmart

Dana & Bolton Walters ’95

Cynthia G. ’84 & Anthony R. Weber ’84

Susan D. ’89 & Anthony J. Wood ’90

Lorraine & Edward D. Wulfe ’55
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WATCH  
THE IMPACT

tx.ag/ProsperityPerspective

K aty Lane ’02, pictured to the right, 
is the Director for the Center for 
International Business Studies at Mays 

and has taken on the challenge of Advancing 
the World’s Prosperity by encouraging students 
to explore the world. Watch this feature to 
see students expand their perspective on  
prosperity utilizing the global mindset. ◊

PROSPERITY OF 
PERSPECTIVE
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Katy encourages you to meet the ’21 CIBS 
ambassadors to see where you might 
expand your perspective on prosperity.
tx.ag/ProsperityPerspectiveAmbassadors

// Katy Lane ’02



Mays Business School
4113 TAMU
College Station, TX 77843-4113

JOIN FREE

Engage your Mays community 
through meaningful connections


