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LIFELONG LEARNING



teaching,” Ireland said. “This creates a continual feedback 
loop that offers rich insights that inform not only students 
in the classroom, but also business leaders, policymakers, 
and other interested stakeholders.”
 
To that end, this type of approach to lifelong learning is 
intentionally embedded into Mays Strategic Plan’s strategic 
initiatives and found at the core of every course, program, 
and activity. This commitment includes:

• Research: Seeking opportunities to advance 
knowledge by studying leading-edge issues and 
disseminating the findings widely. 

• Teaching: Encouraging the activation of an attitude 
of learning through teaching and structuring the 
learning experience to offer maximum benefits to 
students.

• Transformational Leadership: Creating 
transformational leaders through various avenues, 
including Mays’ highly respected Center for 
Executive Development (CED), which provides 
leadership training and support to organizations 
and their people.

• Vibrant Learning Organization: Developing 
innovative learning environments that foster 
relationships and share knowledge, such as Mays’ 
Faculty/Staff Learning Community and future 
Business Education Complex.

Ultimately, the continual practice of learning throughout 
a lifetime provides the opportunity to reap great benefits. 
“Lifelong learning is important because it stretches us to 
expand our knowledge and makes us more grounded,” said 
Welch. “Whether we use this knowledge is ultimately up to 
us. However, no one can take this learning away from us.” ◊

Never before has there been as much data created as there 
is today. Though we are overloaded with information, we 
can easily be deprived of learning. Those who synthesize 
the firehose of data into action and activate their muscle of 
lifelong learning become an active part of the vision of Mays 
Business School: “To Advance the World’s Prosperity.”
  
“Individuals who are committed to lifelong learning take 
responsibility for their own future – they ‘own’ their future 
– rather than saying the future is going to have conditions 
that will dictate what they can or cannot do,” said Acting 
Mays Dean, Duane Ireland. “The person who is learning 
continuously through life is going to be one who proactively 
takes action to shape a career as well as their own personal 
satisfaction and fulfillment. This approach also enhances a 
leader’s skill in encouraging and showing their team how 
to take responsibility for their own individual growth and 
development.”

If 2020 taught the world anything it is that change is 
inevitable and that learning through change, whether 
personal or organizationally, is critical to changing 
successfully. “Change management is an integral part of 
lifelong learning through being able to identify, embrace, 
and adapt to change,” said Dr. Ben Welch, the Executive 
Director of Client Engagement at Mays Business School’s 
Center for Executive Development (CED).
 
Mays’ administrators, faculty, and staff seek to develop a 
passion for learning while understanding the role a posture 
of learning plays in navigating this rapidly changing world 
– and that higher education is at an inflection point. “To be 
successful in academia, faculty members need to be open to 
exploring new ideas, to think deeply about their work, and 
to communicate their understanding through research and 
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"…no one can take 
this learning away 
from us." 

-Dr. Ben Welch
Executive Director of 
Client Engagement at 
Mays Business School’s 
Center for Executive 
Development (CED)

-Dr. Duane Ireland
Acting Dean of Mays Business School and 
University Distinguished Professor of Management
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R esearch extends the landscape of learning. 
By exploring emerging topics and new facets 
of published research, higher education 

scholars create impactful knowledge that informs 
both theory and practice. 

SCHOLARSHIP, PRACTICE, AND TEACHING 

Mays Business School is home to some of Texas A&M 
University’s most prolific researchers. Distinguished 
Professor of Marketing Dr. Leonard L. Berry’s work 
has been cited more than 200,000 times according to 
Google Scholar. Dr. Duane Ireland, Acting Dean of 
Mays Business School and University Distinguished 
Professor of Management, and Dr. Michael Hitt, 
Distinguished Professor Emeritus of Management, 
have been recognized multiple years on Clarivate 
Analytics list of Highly Cited Researchers.

Faculty’s scholarly work deepens and expands the 
available knowledge base. “As a scholar identifies a 
research question, pursuing that question allows that 
scholar to advance that knowledge in the field,” Ireland 

"We are very committed to translating our 
research in ways that will have an impact on 
managerial practice." 

-Dr. Duane Ireland
Acting Dean of Mays Business School and 
University Distinguished Professor of Management

explained. “We knew X about this phenomenon, but 
the question I pursue in my research lets us know Y 
about that phenomenon as well as X. So additively, 
once we know X and Y, another researcher is going 
to say, ‘That’s interesting! I can take this further and 
I can inform Z.’” 

Mays researchers not only work to expand the 
knowledge base but also strive to use their work to 
deepen it by supporting the day-to-day issues faced 
in business. “We are very committed to translating 
our research in ways that will have an impact on 
managerial practice,” Ireland said. “I learned this about 
a phenomenon that is going to advance knowledge 
in the field, and I’m going to take it another step by 
showing organizations, managers, leaders, and people 
working in those fields how to apply what I’ve learned 
to help the organization create more value.”

While elevating the knowledge base, research also 
helps inform the next generation of researchers, 
especially at the graduate level. Mays Executive, Full-
Time, and Professional MBA students benefit from 
the introduction of emergent research that gives them 
a point to evaluate their own knowledge and practice. 
They can then determine the next steps to take for 
their own growth.

To highlight its researchers, Mays is launching a 
research-focused video series titled “MaysOn…” in 
the near future. Noting that the pilot episode features 
Berry, Ireland said, “These will be wide-ranging 
discussions that will be another media platform to 
help us all learn about and apply an individual’s 
scholarship.”
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R E S E A R C H

A TALENT FOR LEARNING

New research is suggesting that lifelong learning is 
increasingly important as older adults continue to 
work longer. “Businesses are seeing that they can 
still get a good return on investment by continuing 
to invest in people for a longer period of time,” said 
Dr. Ricky Griffin, Jeanne & John R Blocker Chair 
in Business, University Distinguished Professor of 
Management, and talent management researcher 
“Just because a person is in their 50s doesn’t limit 
their opportunity for growth into the future.”

This emerging perspective runs counter to the 
traditional employment life cycle, which consisted 
of recruitment, basic compensation, investment 
through training and development, performance 
management, incentives, advancement, promotion, 
then retirement. “Businesses have typically invested 
primarily in people during the first few stages of their 
career but were not as likely to invest in talent during 
the latter career stages,” said Griffin.

Additionally, employees—including older adults—
need to assume responsibility for their own continuous 
learning. “There’s been an implicit bias toward older 
employees that once a person gets to a certain point, 
they are perhaps not interested or motivated to learn,” 
he said. “People themselves need to understand that 
they need to continue to learn and keep abreast of 
technologies and developments in their field if they 
are going to work longer and continue to provide 
value to their employer.”
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"People themselves 
need to understand that 
they need to continue to 
learn and keep abreast 
of technologies and 
developments in their 
field if they are going to 
work longer and continue 
to provide value to their 
employer." 

-Dr. Ricky Griffin
Jeanne & John R Blocker 
Chair in Business, University 
Distinguished Professor of 
Management, and talent 
management researcher
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R E S E A R C H

MODELING INNOVATION

Lifelong learning is essential as companies move away 
from short-lived product innovation and increasingly 
embrace business model innovation. “When one 
looks at a lot of companies that are successful today, it 
is not as much that they are selling a better product,” 
said Dr. Alina Sorescu, Mays Professor of Marketing, 
Paula and Steve Letbetter ’70 Chair in Business, and 
Chancellor EDGES Fellow. “Oftentimes they sell the 
same product or service, but they do it in a way that is 
either more efficient or provides additional customer 
benefits.”

One example is Airbnb, which shifted the hospitality 
paradigm from building a specialty property to 
utilizing existing buildings. “Many firms – whether 
they sell, rent, or change their subscription system or 

pricing – can figure out different ways of delivering 
these services to create more value for themselves, 
their investors, and customers,” said Sorescu. 

To gain a better understanding of the rapidly 
developing research area in innovation, Sorescu and 
her team are working with the Mays Innovation 
Research Center to develop an innovation index of 
publicly traded firms. This index will help researchers 
explore innovation from different perspectives 
that will support both scholarship and practice. “I 
sincerely believe that no company can be successful 
in the long term unless they innovate,” Sorescu said. 
“The world is moving at an extremely fast pace and 
the competitive landscape is very crowded. To be able 
to stand out, you have to innovate.” ◊

"I sincerely believe that no 
company can be successful 
in the long term unless they 
innovate." 

-Dr. Alina Sorescu
Mays Professor of Marketing,  
Paula and Steve Letbetter ’70  
Chair in Business, and Chancellor 
EDGES Fellow





R E S E A R C H

SUNJAY  
LETCHUMAN ’22

-Dr. Leonard L. Berry
Distinguished Professor of Marketing

WATCH  
THE IMPACT

tx.ag/Sunjay

"…it’s the opportunities 
that exist at Texas A&M 
that have driven me."
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D r. Leonard L. Berry significantly shifted his 
research focus during the middle of his 
career, almost unheard of in academia. 

His journey offers a model for lifelong learning for 
individuals of all ages.

When Berry joined Mays Business School in 1982, 
his research agenda focused on marketing services 
and service quality improvement in the commercial 
sector. “Our research team at Mays enjoyed a lot 
of success in terms of publishing our work in good 
journals and stimulating other researchers to do work 
in those fields,” said Berry, who also served as the 
Founding Director of the Center for Retailing Studies 
for 17 years.

However, Berry eventually found himself ready for 
something new – studying service improvement in 
healthcare. He decided to devote his 2000 – 2001 
faculty development leave to this exploration and, 
after an extensive interview process, was invited 
to study at the prestigious Mayo Clinic. “It was an 
incredibly powerful learning experience, and I got 
hooked on healthcare,” he said. “I was fascinated by 
this very personal and highly complex service that 
was quite different from the commercial services I 
had been studying for years. I was learning so much 
every day and loved it.”

That sabbatical led to Berry’s decision to become a 
health services researcher for the rest of his career. 
However, for the first nine months after the sabbatical, 
Berry found himself being unproductive by his usual 
standards. “Before I left for Mayo Clinic, I was at 

the top of my game and knew what I was doing,” 
he recounted. “But when I came back, I found that 
publishing in medical journals required a different 
approach than publishing in business, service, and 
marketing journals. I felt like such a novice. Many 
times during that first nine months, I wondered if I 
was on a fool’s errand competing for journal space 
with physicians and others who had devoted their 
careers to healthcare.”

Thanks to hard work, perseverance, and some soul 
searching, Berry’s passion for studying service 
quality in healthcare began to bear fruit, including 
being published in prestigious medical journals, co-
authoring the best-selling book, Management Lessons 
from Mayo Clinic, and since 2015, as a Senior Fellow of 
the Institute for Healthcare Improvement in Boston, 
immersing himself in studying and writing about 
service improvement in cancer care.

He credits the Mayo Clinic sabbatical for giving 
him a jolt of sustained energy. “I truly found a new 
mountain to climb, a very tough mountain that took 
me out of my comfort zone. But I eventually came 
to know that with my background, I could make a 
difference and that has been immensely rewarding,” 
he said. “I publish with some brilliant physicians and 
feel so fortunate to be able to work in health services 
research and help the people who deliver and receive 
this sacred service we call healthcare.” ◊

A NEW 
MOUNTAIN
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AN INCLUSIVE MINDSET

Fostering an inclusive mindset is one of Mays’ 
top priorities after initially being identified in the 
school’s 2017 – 2021 Strategic Plan. As Mays Assistant 
Dean for Diversity and Inclusion from 2016 – 2018, 
McGowan led the school’s operational efforts to 
enhance diversity, inclusion, and engagement. 

Utilizing the Strategic Learning Framework, Mays 
seeks to embed an inclusive mindset in every course, 
student experience, and extracurricular activity. For 
example, competitive teaching grants and professional 
development opportunities have helped faculty bring 
diversity, inclusion, and engagement into their courses 
in new ways. In the Spring of 2021, Mays relaunched 
the Transformational Leader Speaker Series that 
invites top industry leaders – who are also former 
students – to discuss how they developed specific 
mindsets.

The emphasis on an inclusive mindset starts early in 
students’ college experience. Most Mays freshmen 
participate in Freshman Business Initiative, a 
business-specific program in the university’s first-
year experience, that contains a module exploring 
what it means to have an inclusive mindset and how 
to recognize bias. 

These efforts also extend to extracurricular activities 
and student groups. Hosted by Mays Office of Diversity 
and Inclusion, leaders from every Mays student 
organization receive training with respect to these 
skills at the beginning of each academic year. During 
the semester, the Business Student Council and the 
Multicultural Association of Business Students lead 
by example to jointly reinforce and demonstrate 
adopting inclusive practices to other Mays student 
groups. 

T he ability to seek new ideas from diverse 
sources while also confronting internal 
biases exemplifies lifelong learning. This 

approach to learning is critical to the development of 
resiliency, the ability to proactively adapt to a rapidly 
changing environment, and—ultimately—to serve 
as a transformational leader in today’s global society. 

Mays Business School understands the importance of 
encouraging this mindset among future generations of 
business leaders. “Lifelong learners have the curiosity 
and the courage to connect with diverse others and to 
explore what they have to bring to the table,” said Dr. 
Annie McGowan, Texas A&M University’s Interim 
Vice President and Associate Provost for Diversity 
and Mays’ Gina and William H. Flores Endowed 
Professor in Business. “These individuals then 
integrate what they have learned into their decision-
making process.”

"Lifelong learners have the curiosity and the 
courage to connect with diverse others and 
to explore what they have to bring to the 
table." 

-Dr. Annie McGowan 
Texas A&M University’s Interim Vice President and 
Associate Provost for Diversity and Mays’ Gina and 
William H. Flores Endowed Professor in Business
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T E A C H I N G

EDUCATION ABROAD FROM HOME

Promoting a global mindset is part of every 
transformative experience coordinated by Mays 
Center for International Business Studies (CIBS). 
However, with the emergence of the pandemic, the 
center’s staff had to find innovative ways to provide 
these meaningful experiences.

What emerged – a virtual education abroad program – 
is providing international experience to a wider group 
of students, including those who otherwise were not 
able to participate in these types of trips during their 
college experience. Additionally, courses that lack 
a travel component are tapping into these virtual 
experiences to provide students with a valuable global 
perspective. 

These innovative pedagogical approaches combine 
both online and experiential components. For 
example, students have participated in virtual tours 
of global businesses in Belgium and India as well as 
companies located in major international cities in 

Brazil and Spain. These city tours, which are live-
streamed, feature a guide who describes the way that 
a nation’s culture influences business. For example, in 
one hands-on class experience, students will receive 
tutoring in preparing a meal during a livestream with 
a chef in Australia, who discusses the pandemic’s 
effect on the country’s restaurant industry. 

CIBS Director Katy Lane ’02 expects that these virtual 
experiences will continue after the pandemic ends 
and travel resumes. “We plan to refine some of the 
opportunities and options so they can be a staple in 
several courses,” she said. “These virtual experiences 
can be incorporated into the Freshman Business 
Initiative course, the core business knowledge courses 
that all Mays undergraduate students take, as well as 
our graduate programs. Going virtual breaks down 
barriers and allows more students to participate in 
high-impact experiences, reinforcing our inclusive 
mindset.”

"Going virtual breaks down 
barriers and allows more 
students to participate in 
high-impact experiences, 
reinforcing our inclusive 
mindset." 

-Katy Lane
Director of the Mays Center for 
International Business Studies (CIBS)
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BONJOUR, EUROPE!

When the pandemic ends, Mays’ long-standing 
Europe Marketing Study Abroad Program will 
relaunch. This program, which is the largest and 
longest continuously running travel-abroad program 
at Texas A&M University, takes 80 Mays students to 
Europe for four weeks. 

The program’s goal is to help students gain a global 
mindset through interactions with not only business 
and marketing leaders, but citizens in other parts of 
the world. During the trip, the students explore seven 
European countries and have 16 professional visits 
to companies, including Johnson & Johnson and 
Carl F. Bucherer in Switzerland, Swarovski Crystal 
in Austria, BMW in Germany, a perfume factory in 
France, British Parliament, and the original Hard 
Rock Café and Harrods in London.

Students have an opportunity to experience what is 
required to be a global citizen. After preparing for 
the tour by learning basic words in each country’s 
language, students are required to interview a citizen 
from each country to learn about their lives and 
compare cultural differences. Instead of exploring 
cities by bus, students take bike tours that provide an 
experiential opportunity to see a city and visit major 
historical sites, such as Versailles in France.

Participants also document their trip by taking 
photos that become a part of a 40-page coffee-table-
quality book. This high-quality document serves 
as a treasured reminder of this student experience. 
“Through the years, I’ve had over 1,200 students take 
this trip,” said Dr. Stephen McDaniel, the Director of 
the Europe Marketing Study Abroad Program and 
Regents Professor Emeritus of Marketing. “I’ve never 
had a student who has said, ‘I’m sorry I went on this 
trip.’ It stays with people and they can draw on these 
experiences for the rest of their lives.” ◊

"I’ve never had a student 
who has said, ‘I’m sorry I 
went on this trip.’ It stays 
with people and they can 
draw on these experiences 
for the rest of their lives." 

-Dr. Stephen McDaniel
Director of the Europe 
Marketing Study Abroad 
Program and Regents Professor 
Emeritus of Marketing
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T E A C H I N GT E A C H I N G

-Dr. James Flagg
Mays Professor Emeritus of Accounting

CARLTON  
ORANGE ’19

WATCH  
THE IMPACT

tx.ag/Carlton

"…I realized that finding 
my purpose isn’t about 
money, but rather, 
providing value to others."

http://tx.ag/Carlton


T he accounting profession has an intensive 
lifelong learning component – and Mays 
Business School is committed to fostering 

that approach among its students. 

As students focus on their coursework, faculty 
members help them to understand the high 
professional standards and expectations they 
will face. Students are exposed to problem-based 
learning, case study analysis, guest speakers’ personal 
experiences, and real-life examples from the news. 
These diverse sources help students explore course 
content with great intensity. Doing this provides a 
strong foundation for when they take the certified 
public accountant (CPA) exam.   

Although the CPA exam serves as a daunting 
professional hurdle, the need to learn does not end 
there. “The CPA is just like a driver’s license,” 
said Dr. James Flagg, Mays Professor Emeritus 
of Accounting. “Just because you have a license 
doesn’t mean you’re a good accountant; you have to 
continue to learn and to improve.”

Throughout their careers, accountants and auditors 
must complete 40 hours of continuing professional 
education annually. They also must remain current 
on changes in accounting and auditing rules as well as 
ethics requirements. “There’s a need to stay up-to-date, 
like any other profession,” Flagg said. “Accountants 
have to constantly update their knowledge to serve 
their constituents or clients. This requires a strong 
foundation of how to learn. In my 32 years of teaching 
at Texas A&M, I have witnessed Mays faculty, time 
and time again, foster in their students an unwavering 
approach to lifelong learning to attain success and rise 
to the top as leaders in industry.” ◊

ACCOUNTING  
FOR A  
LIFETIME
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TRANSFORMATIONAL 
LEADERSHIP AND 
LEARNING

To pivot to the rapidly changing market, Halliburton 
streamlined its processes and shifted its face-to-face 
training and development efforts to online platforms. 
“We refocused and leveraged technology more than 
we already had,” Pope said. “We swiftly adapted to 
an online learning environment where employees 
on location at a wellhead or at our fixed facilities 
could access the necessary tools to develop critical 
competencies.”
 
Mays CED worked with Halliburton to develop the 
company’s remote learning capabilities. Since 2004, 
the organizations have developed and implemented 
multiple, successful leadership development programs 
to strengthen employees’ strategic business and 
leadership skills. More than 10,000 Halliburton 
employees are graduates of these programs, which 
include many of the Company’s top executives. When 
Halliburton changed its employee training approach 
because of the many challenges occurring, Mays, with 
its proven track record, was the natural choice to help. 

“Our remote-working employees are developing 
through online training and meeting their 
learning goals through collaboration with the Mays 
CED,” Pope said. “We thank Mays for its ongoing 
collaboration and continued success in helping us 
achieve our employee development goals.”

The combination of a pandemic, civil unrest, 
and political turmoil made 2020 a year 
of rapid and continual learning for most 

organizations. Leaders and employees transitioned to 
a remote workspace while companies had to determine 
how to maintain a high quality of engagement and 
professionalism while pivoting through unprecedented 
chaos. 

Fortunately, Mays Business School is at the forefront in 
helping organizations make this transition and finding 
ways to thrive in an uncertain setting. Mays also 
learned how to engage donors, students, and faculty in 
new and meaningful ways virtually.

WELLSPRING OF LEARNING

Halliburton, a client of Mays Center for Executive 
Development (CED), faced volatility never seen before 
in 2020. “While most industries were dealing with 
pandemic issues, we also had to adjust to a dramatic 
industry downturn,” said Lawrence Pope, Halliburton 
executive vice president of administration and chief 
human resource officer.
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HEARTFELT (VIRTUAL) THANKS

Faculty and Staff at Mays Business School also had 
to learn to incorporate technology in different ways 
to engage stakeholders. One of the most visible 
examples involved thanking donors when the 
school’s Scholarship Banquet was cancelled due to 
the pandemic. “The purpose of the dinner is to say, 
‘thank you,’ to build relationships with our donors, and 
to connect our donors with our students,” said Mays 
Experience Team Director Cindy Billington. “We want 
to provide students with an opportunity to see their 
benefactors and their excitement, and hopefully plant 
that, ‘I want to give back when I can,’ seed in students.”

Faced with the banquet’s cancellation, the Mays 
Experience Team began to search for other options. 
The team reached out to the Texas A&M Foundation to 
use ThankView, a software program that creates short 
videos of appreciation to donors. Using the theme of 
“Thanks for Giving,” the Mays Experience Team 
devoted November 2020 to partnering with the Texas 
A&M Foundation, Mays Development Office, and 
various Mays departments and units to create videos 
featuring scholarship recipients as well as faculty who 
had received professorships and chairs.

More than 500 videos were created and delivered 
virtually to donors. “The response from our students, 
faculty, and departments blew us away in how on-
board they were in doing this,” Billington said. “We 
received messages from our donors that they had been 
shut in. Receiving these videos featuring the students 
brightened their day and reaffirmed their decision to 
give back. This went beyond our wildest expectation of 
success.”

In hindsight, Billington said the effort was both 
daunting and reaffirming. “Talk about rolling up 
your sleeves to learn a new system and then getting 
everybody on board for something we had never 
done or seen before,” Billington said. “And to have the 
success we did made us all so proud. It was every Aggie 
Core Value at its best.” ◊

RAPID ADJUSTMENT

Health Care Service Corporation (HCSC) also had to 
rapidly adapt as the pandemic emerged. In addition to 
transitioning most employees to working from home, 
the company had to reconsider its business model, 
including what would be covered in COVID cases as 
well as the pandemic’s implications for providers. 

What was non-negotiable was the company’s 
commitment to its workforce. “Our focus on lifelong 
learning is making sure that we equip our employees 
as best as possible to respond to change and to be 
educated about their jobs, the industry, and the 
environment that they operate,” said Julie Tyler-
Brown, HCSC’s Senior Director of Talent Management. 
“The expected outcome of the programs that we’ve 
partnered with Mays during 2020 has been to make 
sure that we’re building the skillsets of our employees, 
especially our leaders, so they can make the changes as 
they come.”

The company first started working with CED in early 
2020 and was planning on rolling out training on 
critical conversations when the pandemic emerged. 
The CED staff quickly adjusted the content delivery so it 
could be offered successfully in a virtual environment, 
employing BARCO’s virtual classroom technology 
that allows instructors to engage participants 
continuously. 

Later in the year, HCSC worked with CED to launch 
a second online program, Accelerate, which created a 
more comprehensive leadership development program. 
As part of this program, CED developed a simulation 
which allowed participants to explore potential 
industry scenarios.

After working with CED for a year, Tyler-Brown 
has become an even bigger fan. “I appreciate their 
willingness to offer great content in a different way 
during the pandemic,” she said. “They made sure that 
our leaders got the most learning that they can out of 
our programs.”

T R A N S F O R M A T I O N A L  L E A D E R S H I P
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T R A N S F O R M A T I O N A L  L E A D E R S H I P

LUCK  
FAVORS  

THE BRAVE

T he combination of continuous learning and 
hard work creates luck. Taseer Badar ‘95 uses 
that formula to maintain and build a business 

empire that holds the record for being the most recognized 
on the Aggie 100, which honors the 100 fastest growing 
Aggie-owned companies.

The CEO and Chairman of ZT Corporate, a private equity 
firm with offices in Houston, New York, and Los Angeles 
that specializes in healthcare and automotive investments, 
was drawn to entrepreneurship when he started mowing 
lawns at the age of 8. Within six years, the number of 
lawns that he mowed weekly climbed to 40. 

His zest for business continued when he enrolled at Texas 
A&M. The budding entrepreneur owned a toner cartridge 
business, which allowed him to save $250,000 by the time 
he graduated. 

After graduation, Badar worked briefly with Morgan 
Stanley Dean Witter in the company’s World Trade 
Center offices in New York City. In 1997, Badar returned to 
Houston to manage the financial assets of physicians who 
had recently completed medical school and residencies. 
He soon began assisting with their business plans and 
financing packages for their practices. “No one will 
remember if you bought and sold them Intel, and made 
them a few bucks,” he said. “They’ll always remember 
getting their first loan for their first opportunity. That 
builds loyalty.”

His company’s footprint in healthcare has expanded 
rapidly into dental centers, surgery centers, free standing 
emergency centers, hospitals, and in-home hospice. 

Badar remains committed to exploring every facet of 
his business, including dealing with patients, scheduling 
appointments, and co-payments. He also has entered 
the auto business, which is built around his passion for 
cars. The automotive portfolio, which operates under “ZT 
Motors,” currently has dealerships in Texas, Florida, and 
Georgia.

In addition to his portfolio focus, Badar is deeply 
committed to giving back through philanthropy and 
making a difference in the youth community. He is the 
founder of the Altus Foundation, which aids individuals 
and families in need, as well as ZT Baseball, a youth 
baseball league providing opportunities for youth through 
sports. Badar also serves as a National Trustee of the Boys 
& Girls Clubs of America and is a Board Member of The 
Harris Center for Mental Health and Intellectual and 
Developmental Disability.

One of Badar’s most important insights is the value 
created by understanding what not to do. A few years ago, 
ZT Corporate entered the fast-food restaurant industry 
– and after experiencing what he described as a “debacle 
and distraction,” the businessman soon realized that his 
focus should remain on his company’s primary business 
areas. “We recognized we needed to stick to areas where 
we are experts. We were trying to diversify too broadly 
and do too many things – when your business is ‘wide and 
shallow,’ it can be very unstable waters where you may 
float,” he told students during his Mays Transformational 
Leader presentation. “However, when you focus in and go 
‘narrow and deep,’ you really get to know your subject. 
There’s plenty of money to be made in your industry if 
you stick to those ideas and understand your business 
exceptionally well so you cannot be duplicated.” ◊

23 @mays magazine spring 2021



HONORING THE 100 FASTEST GROWING AGGIE COMPANIES IN THE WORLD

NOMINATE YOUR COMPANY TODAY AT AGGIE100.COM
  
McFerrin Center for Entrepreneurship

http://aggie100.com


http://mays.tamu.edu/insidemays


C orey Anthony ’94 is committed to lifelong 
learning, inclusivity, equity, diversity—and 
constantly asking “why?” AT&T’s Senior Vice 

President and Chief Diversity and Development Officer 
believes this approach to transformational leadership can 
help companies navigate and thrive in a rapidly changing 
business climate.

Lifelong learning is imperative, Anthony noted, because 
between 30% – 50% of the technological knowledge that 
current college students are taught will become obsolete 
within 36 months after they graduate. “The dynamics in 
the marketplace change so rapidly and continually that if 
you’re not a lifelong learner, you’ll be left behind,” Anthony 
said. “To be relevant in any organization that you are part 
of and to be able to contribute going forward, you have 
to be of the mindset that you’ll be continually learning 
because everything is constantly changing around you.”

This learning approach, which values diversity, equity, 
and inclusion, is critical to corporate success. “You must 
have an inclusive culture and work environment to 
succeed in a competitive market because you have to be 
able to extract every ounce of talent and performance 
from everyone in the organization,” he said. “It is really 
that simple. That’s why we at AT&T view the values of 
diversity, equity, and inclusion as a business imperative. 
It is the right thing to do morally and ethically. We also 
know that we have to do it to attract, develop, and retain 
top talent so we can connect with our customers and offer 
them the best experience as they engage with our products 
and services.”

To foster an inclusive mindset, Anthony stresses the 
importance of seeking different points of view and sources 
of information. “One of the most significant barriers 
is that so many of us are inside echo chambers because 
we consume information from sources and interact 
with people who already think, feel, and believe like we 
do,” he said. “When we are in these echo chambers, we 
don’t afford ourselves the opportunity to hear different 
viewpoints and perspectives – to learn – more about these 
issues and about each other. When you step outside the 
echo chamber, you start to upend all those biases and 
stereotypes about people who are different than you are. 
You naturally become more inclusive in your learning and 
your thinking and lead in a way that is more inclusive, 
transformative, and – ultimately – productive.” ◊

MAYS 
TRANSFORMATIONAL 
LEADERSHIP
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A building’s space has an opportunity 
to encourage interactions, intellectual 
stimulation, and high-impact learning 

experiences. The new Business Education Complex 
will encompass innovative spaces that promote 
connectivity, creativity, and collaboration – a 
physical manifestation of our mission: “To Be a 
Vibrant Learning Organization.” The Program 
of Requirements (POR) – one part of the built 
environment process – was developed in consultation 
with Ayers Saint Gross and a task force comprised 
of a cross section of Mays stakeholders. The POR 
was informed by an array of work sessions with 
students, former students, faculty, and staff as 
well as benchmarking tours of peer and aspirant 
business schools. The POR was approved in January 
2021 and the project is advancing into the selection 
of the Architecture/Engineering firm with an 
anticipated initiation of the design phase in May 2021. 
Construction is scheduled to begin in the Fall of 2022 
with expected occupancy of the BEC in the Summer 
of 2024.
 
The ground floor of the proposed 75,000 square-foot 
expansion will focus on stakeholder engagement and 
will feature a grand atrium that can seat up to 350 

V I B R A N T  L E A R N I N G  O R G A N I Z A T I O N

BUSINESS 
EDUCATION 
COMPLEX

participants. It will be designed to be reconfigured 
for a wide range of uses from flexible huddle spaces 
to recruiting fairs and student events. This floor will 
also be home to the Center for Retailing Studies, the 
Reynolds and Reynolds Sales Leadership Institute, 
five active learning studios, and a roasted beverage 
café. The second floor will focus on lifelong learning 
and showcase the Center for Executive Development, 
high-tech collaboration rooms, and a rooftop garden 
for events as well as individual study and reflection. The 
third floor will be dedicated to innovation and include 
the Mays Innovation Research Center, a broadcast 
studio, and state-of-the-art communications center. It 
will also include a suite for emeritus faculty members 
and a suite for doctoral students, showcasing their 
research endeavors.
 
The BEC will be at the epicenter of the pedestrian mall 
that extends through the campus to the White Creek 
Greenway. It will be at the heart of the rapidly growing 
westward expansion of the campus and create a strong 
identity for Mays Business School. ◊

Interested in partnering with Mays? 
Contact Stephen Cisneros ’05:
979.862.7247
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Explore an Online MS-MIS:
mays.tamu.edu/msmisonline

http://mays.tamu.edu/msmisonline


While COVID-19 caused major societal 
disruptions, it also offered many silver 
linings – including accelerating student 

interest in earning degrees and certificates online. 
Mays Business School is capitalizing on this interest 
by moving forward to bring graduate degree programs 
online. The first is the highly ranked Master of Science 
in Management Information Systems (MS-MIS) 
program, which expects its first online cohort of 30 
students to start in Fall 2021.

Mays administrators and faculty believe the online 
MS-MIS program will be of special interest to students 
who are unable to attend the school’s campus-based 
program. “This planned new offering allows us to 
expand to reach more domestic students. Currently, 
approximately 90% of our MS-MIS enrollment is 
international students,” said Dr. Dwayne Whitten, a 
clinical professor in Mays’ Department of Information 
and Operations Management who has helped facilitate 
the planning of the new online program. “This option 
will provide an opportunity for working adults to earn 
a master’s degree while not giving up their full-time job 
and moving their families to College Station.”

Whitten believes the new program will appeal especially 
to more experienced professionals. “The typical master’s 
student in our traditional MS-MIS program averages 
three to four years of work experience,” he said. “We 
expect the career experience is going to be a decade or 
more among students in the proposed online program.”

This increase in students’ professional experience will 
provide a better synergistic learning experience as peer 
students will share their own examples and knowledge 
“Our faculty will have the opportunity to learn from 
hearing these students’ great examples, which will 
deepen and expand our own understanding about what 
is happening in the rapidly changing MIS field,” Whitten 
said. “This information will help inform our teaching 
and can also lead to additional research opportunities 
on leading-edge topics. It’s our way of living out Mays’ 
mission to be a vibrant learning organization and 
creating opportunities for lifelong learning.”

The new online degree program will include many of 
the same high-caliber courses as the long-standing 
traditional MS-MIS program. Additionally, several 
new courses will be required, including Data Analytics 

Platform, Ethics of Information Systems, and Human-
Computer Interactions in Management Information 
Systems.

At the end of their degree program, students will 
participate in a capstone course aligned with the Aggie 
Core Value of Selfless Service. This course will ask 
students to integrate and utilize their learning to assist 
a non-profit organization with a project related to MIS.

Another key difference between the online and 
traditional programs involves timeframes. The online 
program will require each cohort of students to take 
a specific sequence of courses that spans eight-week 
blocks, instead of semester-long courses. This online 
instructional sequence is also being designed so that 
students will earn a Data Management Certificate and 
a Technical Development Management Certificate as 
they progress through their coursework. 

The program’s well-defined coursework, when 
combined with the students’ significant work 
experience, will create a deep and meaningful learning 
experience. “I look forward to interacting with students 
who have more work experience because it offers a richer 
classroom experience,” Whitten said. “The classroom 
interactions will facilitate a much deeper sharing of 
knowledge, which provides an exciting dimension 
to the class that we didn’t have before. We’re further 
deepening our approach to lifelong learning in a win-
win for students and faculty.” ◊

"The classroom interactions will 
facilitate a much deeper sharing 
of knowledge, which provides an 
exciting dimension to the class that 
we didn’t have before." 

-Dr. Dwayne Whitten 
Clinical Professor in the Department of 
Information and Operations Management
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B orn and raised in Bryan/College Station, Ben 
Wiggins ’07 decided to explore life in the big 
cities of Houston and Los Angeles. He thought 

he’d left the Brazos Valley behind, but ultimately was 
in for a surprise when he returned to his hometown in 
2016 to enroll in Mays Business School’s MBA program. 
“Coming back from LA, I wondered if I would run 
into culture shock, but instead I was walking back 
into my own house,” he said. “As I went through the 
MBA program, I thought to myself, ‘This is my place. I 
believe in the message of this place. How can I help get 
that message out into the world?”

Wiggins used his drive and unique background – 
which included working on two podcasts while in 
LA – to bring that desire to fruition. The result, Mays 
MasterCast, launched in 2019 to encourage lifelong 
learning among the listening audience, which includes 
prospective students, current students, former students, 
faculty, staff, and interested stakeholders. 

Each episode is designed to offer a-ha moments for 
listeners. “We want people to have counterintuitive 
insight that makes you say, ‘Oh, that’s an interesting 
way of looking at it,’” Wiggins said. “We hope that our 
show, in addition to being entertaining, engaging, and 
something that you want to show up and listen to, will 
help listeners say, ‘We’re all part of this together, but 
there’s also stuff that we can learn little by little over the 
course of our entire lives.’”

A five-member team works together to identify guests 
and plan each episode. Wiggins is joined as a producer 
by Bailey Lenzen, Mays Program Coordinator who 

H A P P E N I N G S  @ M A Y S

MAYS  
MASTERCAST

facilitates the integration of the Mays Transformational 
Leadership (MTL) initiative into the school’s curricular 
and extracurricular experiences, and Kyle Ackerman 
’19, who edits the podcast’s audio and video. Mays 
Interim Associate Dean for Undergraduate Programs 
Shannon Deer serves as Executive Producer while 
Peyton Faltys ’20 is the podcast’s Production 
Coordinator. Wiggins also credits Julie Faulkner ’20 
and Meghan Barcinski ’20 with being instrumental in 
assisting with the podcast during its formative period. 

The podcast addresses a wide range of business topics. 
For example, Nathan Wolfe ’08, Netflix’s former Head of 
Non-Fiction Co-Productions, described the streaming 
giant’s strategy and culture. Tony Okoromadu, Mays 
Assistant Director of the Corporate Finance Program 
and Executive Assistant Professor of Finance, talked 
about the challenge of adopting a global mindset. 
Marci Corry ’01, the Founder of Safe2Save, offered her 
insights into the cellular pandemic caused by “teching” 
while driving.

The podcast’s expanding audience appreciates this 
diversity of speakers and their perspectives. “I think 
of Mays MasterCast as a toolbox that is filled with 
tools of a variety of size, shape, and situation-specific 
use,” said Dwight Groves ’08, an insurance adviser for 
Program Insurance Group in Bryan, TX. “I understand 
and recognize that one specific episode may not apply 
to a project, problem, or opportunity that I am facing 
now. However, that tool is there, and I know that it will 
be beneficial in the future. MasterCast provides a low-
barrier opportunity for me to continue learning.” ◊
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WATCH  
TO CONTINUE 

LEARNING

tx.ag/MasterCast

http://tx.ag/MasterCast
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CHELLIAH 
SRISKANDARAJAH, 
PH.D.
Production and Operations 
Management Society (POMS) 
– Chelliah Sriskandarajah 
Early Career Research 
Accomplishments Award

MANJIT YADAV, PH.D.
2020 Academy of Marketing 
Science (AMS) CUTCO/Vector 
Distinguished Marketing 
Educator Award

Since the inception of the award in 
1987, more faculty from Mays (four 
in all) have received the award than 
from any other university.

ELI JONES, PH.D. ’82
American Marketing 
Association (AMA) approved 
a new award named after Dean 
Eli Jones: The Eli Jones Article 
Award for Long-Term Impact in 
Sales Research

JAMES BENJAMIN 
DEPARTMENT OF 
ACCOUNTING
First in both underrepresented 
minority Ph.D. graduates and 
underrepresented minority 
Faculty

Explore the impact:
tx.ag/TowardsInclusivity

OUTCOMES
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Whoop! It’s time to celebrate! Following nine years of 
steadfast generosity, the Aggie community successfully 
surpassed the landmark $4 billion Lead by Example 
campaign goal by contributing $4.25 billion. 

As the largest fundraising campaign by a public 
university in Texas and one of the largest nationally, 

the achievement of this historic effort signals a bright 
future for Aggieland’s students, faculty and staff. To say 
“Thanks and Gig ’em,” we’ve unveiled an interactive finale 
website at leadbyexample.tamu.edu that summarizes 
the campaign’s long-lasting impact. We invite you to 
visit today and join us in commemorating this landmark 
moment in Texas A&M’s history.

FOUR BILLION
REASONS TO BELIEVE
IN TOMORROW.

Thank you for leading by example.
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G E T  A  B E T T E R  G I G.

Get more confidence. Get that promotion. Get moving up the corporate ladder. 

Get a better gig with an MBA from Mays Business School at Texas A&M University. 

Only one MBA comes with the powerful Aggie Network. And so much more, like 

a rigorous education and personal attention. The skills to succeed and a top-tier 

degree will move your career forward. With a full-time MBA in College Station and 

convenient weekend options at Houston’s CityCentre, Texas A&M has a program 

to suit your schedule. So what are you waiting for?

Visit mba.tamu.edu. And Gig ’Em, Aggie!

Mays Business School
4113 TAMU
College Station, TX 77843-4113

http://mba.tamu.edu

