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PARTNERS IN ADVANCING THE WORLD'S PROSPERIT Y

// Paige Johnson ’21



If we stop pushing forward, we don’t just stand still, 
we fall behind. And none of us want that to happen!

This issue comes at an exciting time for both higher 
education in general and Mays Business School. We have 
endless opportunities ahead of us as we search for a new 
permanent dean, break ground on a new building this 
fall, follow new Texas A&M leadership. Additionally, we 
have received approval by the Board of Regents to offer 
new tenure track opportunities—just to name a few.

In keeping focused on our vision, we continue to serve 
students, grow our talent, and expand our impact.

Please reach out to me, whatever your opinion may 
be, to let me know how we might be of service to you: 
maysdean@mays.tamu.edu.

I hope to hear from you, 

Ricky

Howdy!

I am honored to receive the opportunity to serve you 
and our school again as interim dean. In this role, 
and by collaborating with you, we will continue to 
keep our foot on the pedal driving us forward and 
advancing the world’s prosperity. This trajectory 
and goal of preeminence was set by former Interim 
Dean Ireland, and former Deans Jones, Strawser, and 
Cocanougher, and all those before them.

We are advancing the world’s prosperity at Mays 
Business School and invite your input, support, and 
talents to accomplish our vision.

We are honored to share stories of this vision already 
in motion in this edition of Benefactor. You’ll read about 
Mays student and Texas A&M Student Body President, 
Case Harris ’23 –  “Advancing Texas A&M;” Mays faculty 
member, Sarah Stuber – “Advancing Research;” and Mays 
staff members, Barbara Bayer ’94 ’07, Kim Syptak ’97,  
and Diane Johnson – “Advancing Preeminence,” 
among other ways that Mays Business School is 
pushing forward.  

ADVANCING 
MAYS
L E T T ER  F RO M  T HE 
IN T E R IM  DE A N



Advancing Tenure | 22

Advancing Innovative Education | 25

Advancing Endowments | 33

Outcomes | 37

Mays Development Team | 51

Advancing Texas A&M | 03

Advancing Commercialization | 06

Advancing Ph.D. Research | 11

Advancing Preeminence | 15

Advancing Research | 19

BENEFACTOR EDITOR-IN-CHIEF 
Blake Parrish, Director of Marketing, Communications, and 
Public Relations 

MAYS MARKETING COMMUNICATIONS TEAM 
Alex Giles, Kiri Stanford, Hiroko Sumikura 

STUDENT ASSISTANTS 
Michelle Fraire, Grace Lewis, Sara Munoz, August Nennman, 
Jordan Nixon, Lauryn Woods 

CONTRIBUTING WRITERS/EDITORS  
Deutser Creators + Consultants, Corey Munoz, Sara Munoz, 
Dorian Martin, Blake Parrish, Kiri Stanford 

CONTRIBUTING PHOTOGRAPHERS/VISUALS  
Mandy Ahr, Michelle Fraire, Alex Giles, Butch Ireland, 
Leighton Jack, Hiroko Sumikura, Kirksey Architecture, 
August Nennman (Cover) 

CONTACT US/SHARE YOUR FEEDBACK  
Advancing has many aspects, and we highlight several of  
them in this edition of Benefactor. Please let us know  
what you are advancing or how you’d like to see  
Mays advancing on our journey to preeminence.  
@MaysBusiness or MarComm@mays.tamu.edu. 

Thank you for your support of Mays Business School.  
And Gig ’em.

mays.tamu.edu
© Mays Business School 2022

I N  T H I S  I S S U E



// Case Harris ’23



Texas A&M University embraces its traditions, 
values, students, students’ backgrounds, and 
their goals to achieve excellence. For years 

past, students have elected leaders of their class to 
represent them and help each other reach beyond 
their dreams. This year’s newly elected student body 
president, Case Harris ’23, is ready and eager to help 
his class achieve, together. Harris is a Mays Business 
Honors and Finance major, a faith-driven intellectual, 
and a down-to-earth leader who is setting goals for 
Texas A&M and its students to advance the future, 
enhance tradition, and invigorate their unity. 

BUILDING THE DREAM

Since first stepping foot on the Texas A&M Campus at 
the beginning of his undergraduate career, Harris was 
inspired. As an ambitious student and dedicated Fish 
Aides member, he determined that while attending 
Texas A&M, he would one day run for election for 
student body president. “Listening to members talk 
about how we, the students, can be heard and how we 
can advance the university, I thought to myself, if I 
were given the chance, I would want to do this one 
day,” he shared. Harris bought into his dream. Now 
elected and ready to serve, he reflects on the investment 
he was given and how he can pay it forward.  

Harris had been poured into by others in more ways 
than one—time, talent, and treasure just skims the 
surface. By learning from older students, professors, 
and other leaders on campus, he understands a single 
person cannot work alone to achieve big goals for the 

greater community. “Mentorship is huge. Always being 
willing to help is how I have learned if I want to look 
like this, we can look like that.” A team is consistently 
working together to advance achievement—and 
Harris’ relationship with his parents, his peers, and 
the Aggie community in addition to their investments, 
have equipped him to lead the greatest team. Harris 
embraces Texas A&M’s core values, and from his 
peers lending him a hand, and their time, he has built 
upon his talent to benefit the student community and 
traditions. 

HERE’S TO THE 12TH MAN

Before leading the student body, Harris had to 
learn two crucial skills—leading well and following 
better. With his grit and determination, Harris has 
held multiple internships, including working under 
Senator John Cornyn and as an investment banking 
summer analyst at Raymond James. “I have learned 
to become more analytical and pay more attention to 
detail. Mays Business School has helped me build my 
skill set—I just needed to use it.” Harris felt it was his 
calling to run for student body president, and he knew 
he could do so by working hard.

Putting his knowledge, experience, and ambitions to 
use, Harris stepped onto the playing field, ready and 
passionate to serve the 12th man and their dreams. 
Harris recognizes that every Aggie has taken a 
different path to get where they are now, and he is 
determined to unify the campus—enhancing the 
relationships and collaborations between his peers. 

ADVANCING 
TEXAS A&M

B Y  S A R A  M U N O Z  ’ 2 3
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“Texas A&M stands for something, and I want to define 
what it truly means to be an Aggie.” As he nears the 
start of his term as student body president, Harris has 
big-time goals for the student body, and he plans to lead 
them to excellence with grace, trust, and confidence.

With the help of the student government and the 
student body, Harris plans to make the campus an 
open community—an environment where every 
member feels a sense of belonging. By embracing 
the Aggie Core Values, Harris wants to advance the 
status of Texas A&M. “I want to involve students 
with the student government to work together and 
solve problems, to ultimately be an open, honest, 
and collaborative environment.” Passionate about 
working with students and members of his cabinet 
to enhance the heart of every Aggie, Harris has laid 
the foundation to advance the culture of Texas A&M, 
allowing students to open their hearts and minds to 
tradition and teamwork. 

THE FUTURE OF TEXAS A&M

As any great leader, Harris has ideas, dreams, and 
goals. Along with his team, Harris has developed and 
inspired a form of communication that is transparent 
and accepting for all students to listen to and have a 
voice on campus. Harris plans to implement a drop 
box at the John J. Koldus Building, where students 
can submit their thoughts and ideas to the student 
government directly. At the Memorial Student Center, 
Harris imagines a “Table Talk” set up in the foyer, 
where students are invited to stop and talk to members 
of the student government about their passions and 
opinions to advance the university together. “I want 
to involve the students and find a greater way to work 
together.” Above all else, Harris wants the future of 
the university to be more than welcoming—he wants 
it to be a collaborative team. 

Some of Harris’ other goals include:
• Unity through traditions: Traditions give us all

something to rally around and a chance to be a
part of something bigger than ourselves. Let’s
unite the student body by enhancing buy-in and
accessibility to our traditions.

• Connect Aggies to involvement: Every Aggie
deserves to take advantage of the vast number
of resources at Texas A&M. Let’s increase clarity
and bridge gaps in involvement opportunities.

• Advocate for the support Aggies need: Every
Aggie should be set up for success. Let’s work
to increase awareness and resources for mental
health, increase sexual assault prevention
measures, grow the Open Education Resource
program, find better parking solutions, establish
the roadmap to virtual student IDs, and more.

In fifty years, Harris wants Texas A&M not only to 
be the best university but to continue to advance 
the future. His sense of togetherness allows every 
member of the university to play a part in the team 
and honor each other by working together. To Harris, 
advancing Texas A&M means—remembering being 
an Aggie and representing the unity on campus for 
years to come. Through collaboration, transparency, 
and promoting the Aggie Core Values, Texas A&M 
continues to be the best and lead by example. Harris 
believes in his university, and with the help of the 
student body, together, they can enhance the heart of 
every Aggie.  ◊

A D V A N C I N G  T E X A S  A & M

DIG DEEPER INTO  
CASE’S STORY ON  
MAYS MASTERCAST
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// Daniel Zamarron ’23



To advance is to think creatively, challenge
expectations, and explore all possibilities.
Aggie PITCH first place award winner, COO

of FluxWorks LLC, United States Marine Corps 
veteran, and MBA student, Daniel Zamarron ’23, is  
using his unexpected path and experience to pursue 
that advancement. From being a mechanic and 
technician in the military to enhancing magnetic gear 
technology, Zamarron has his eyes set on advancing the 
world’s commercialization and consistently elevates his 
gaze to keep learning, growing, and achieving. 

IGNITING THE SPARK

For nearly five years, directly following high school, 
Zamarron served in the United States Marine Corps, 
kicking off his career in the military as a heavy 
equipment and boat mechanic. While stationed in 
Okinawa, Japan, Zamarron spent his days fixing and 
improving his unit’s technology to maintain optimal 
performance. While running diagnostics on a forklift, 
Zamarron found a single faulty wire in the headlight 
responsible for an abundance of blown fuses. After 
removing the wire and reporting the issue to his 
sergeant, he was given a confusing request—“To this 
day, I don’t know why he asked me to do this, but I had 
to splice the wire back in. And it worked.” The once 
damaged wire ignited a spark in Zamarron, and there 
began his journey exploring the wonders of electrical 
engineering. 

When his dreams changed with the spark of 
electricity, Zamarron knew that an education from 
Texas A&M University was a crucial next step for 
his career. Only, he had to rediscover what it meant 
to be a student again. “I felt that everyone around 
me was sprinting, and I was just learning to crawl.” 
He even took an algebra book with him on his last 
deployment. Despite being a non-traditional student 
at a tradition-rich university, Zamarron persevered, 
pushed boundaries, and challenged expectations 
while finishing his Bachelor of Science in Electrical 
Engineering. 

“Upon the completion of 

a project, you normally 

move on without getting 

to see where the research 

goes. Rarely do you get to 

see the full potential, but 

with FluxWorks, I get to 

keep learning and see it 

impact the world.”

// Daniel Zamarron ’23
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PITCHING IN THE BIG LEAGUES

Like many Aggies, his bachelor’s degree wasn’t the 
end of his academic career at Texas A&M. While 
pursuing his full-time MBA, he dove into research, 
allowing his creativity to lead the way. Little did he 
realize, this newfound interest in the business side of 
engineering and technology research would open up 
a new path for him. 

Six months into his MBA, Zamarron landed the 
opportunity to advance his research and be a part of 
something bigger—changing magnetic gear technology 
forever. Ph.D. student, Bryton Praslicka ’24, founder 
of the startup company FluxWorks LLC, and one 
of Zamarron’s biggest mentors, invited him to 
assist in developing the company. They entered the 
fifth annual Aggie PITCH, a university-wide pitch 
competition presented by the McFerrin Center for 
Entrepreneurship, and Zamarron and Praslicka 
worked for weeks refining the company’s value 
proposition. They delivered a full pitch presentation 
to the judges and earned first place for FluxWorks. 
With a cash prize of $7,500, they were able to directly 
invest in advancing their company’s technology and 
exploring avenues for commercialization. 

Assisting in research at Texas A&M has allowed 
Zamarron to expand his knowledge in both the 
business and engineering worlds, and by joining 
FluxWorks, Zamarron is able to see his research 
expand outside of the labs and become a real solution 
to real problems. “Upon the completion of a project, 
you normally move on without getting to see where 
the research goes. Rarely do you get to see the full 
potential, but with FluxWorks, I get to keep learning 
and see it impact the world.” FluxWorks serves to 
commercialize multiple magnetic gear technologies, 
and taking home first place in Aggie PITCH 
has allowed Zamarron and Praslicka to explore 
opportunities including acquiring their patent and 
intellectual property from the university. 

HEAR ABOUT  
“INVISIBLE MAGIC”  
FROM DANIEL’S VOICE  
ON MAYS MASTERCAST

A LONG-TERM INVESTMENT

Financially, Aggie PITCH has poured into both 
Zamarron and Praslicka’s goals for constructing a 
company that exists beyond modern technology. With 
the ability to advance drones, wind turbines, and 
robotics, FluxWorks and its inventors plan to become 
the number one magnetic gear company in the world. 
Zamarron believes in FluxWorks—its goals, values, 
and opportunities—and understands that with its 
continued versatility, FluxWorks can ascend to the 
top of its niche field within the next few years. 

In 2017, Zamarron began his Texas A&M University 
undergraduate career. Today, Zamarron is concluding 
his MBA and continuing his research in preparation 
for the future. Having never imagined making a long-
term engineering career past the military, he has 
made waves in the industry. Within only a few years of 
ambitious thinking, he has challenged expectations, 
explored countless possibilities, and provided creative 
technical solutions to hard problems. Zamarron 
has set his sights on advancing commercialization 
through elevating modernized tech, and FluxWorks 
is only the beginning.  ◊

A D V A N C I N G  C O M M E R C I A L I Z A T I O N
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$ 4 5 , 0 0 0 , 0 0 0  +
Mays Family Foundation

$ 2 5 , 0 0 0 , 0 0 0  +
Wayne Roberts ’85

$ 2 0 , 0 0 0 , 0 0 0  +
Adam C. Sinn '00

$ 1 0 , 0 0 0 , 0 0 0  +
Kay A. ’02 & Jerry S. Cox ’72

Artie and Dorothy McFerrin Foundation

$ 7, 0 0 0 , 0 0 0  +
Gina R. & Anthony F. Bahr ’91

M. Ann & Charles P. Manning ’82

The Reynolds and Reynolds Company

$ 5 , 0 0 0 , 0 0 0  +
A. Eugene Brockman Charitable Trust

Melissa K. & John L. Kauth ’77

$ 3 , 0 0 0 , 0 0 0  +
Denise & David C. Baggett ’81

Center for Executive Development

Sandra & P.G. Buck Eckels ’52

Patricia J. & L. C. ’’Chaz’’ Neely, Jr. ’62

Reliant Energy Foundation

Elizabeth & James R. Whatley ’47

$ 2 , 0 0 0 , 0 0 0  +
The H. G. Ash Foundation

Demi N. & John R., III Carmichael ’73

ConocoPhillips

Cydney C. Donnell ’81

ExxonMobil

Ernst & Young

Charles Koch Foundation

Theresa S. ’87 & David C. Martin ’86

Mrs. Vicki & Mr. Brian Miller ’80 

The Roy F. and Joann Cole Mitte 
Foundation

Sharee L. & David R. Norcom ’73

Leticia L. ’88 & John B. Spicer ’83

Graham Weston ’86

Brenda Garrison ’86 & Jim White

M. B. and Edna Zale Foundation

$ 1 , 0 0 0 , 0 0 0  +
Judy & Robert H. Allen ’50

Estate of Robert H. Allen

Beaumont Foundation of America

The Honorable Nancy Berry & 
Dr. Leonard Berry

Craig & Galen Brown Foundation

Chevron U.S.A. Inc.

Computer Associates International, Inc.

Dorothy A. & Carroll W. Conn, Jr. 

Lisa Huddleston ’85 & Peter H. Currie ’85

Sallie O. & Don H. Davis, Jr. ’61

Deloitte

Gina L. & The Honorable 
William H. Flores ’76

Ford Motor Company Fund

Julia G. & Thomas B. Harris, IV ’80

Mrs. Judy & Mr. Richard L. Harris ’54

Carrie & Howard W. Horne ’47

KPMG Foundation

La Brasada Foundation

Marian J. ’82 & Willie T. Langston, II ’81

Paula & Ronald S. Letbetter ’70

North Dallas Bank & Trust Company

Susan M. ’74 & William R. Ouren ’74

Phillips 66 Company

PricewaterhouseCoopers

Ed Rachal Foundation

Kathleen L. & J. Rogers Rainey, Jr. ’44

Kenneth E. Randolph ’78

Helaine & Gerald L. Ray ’54

Frank J. and Jean Raymond 
Foundation, Inc.

The Risk Management Association

Leigh Sansone ’97

Patricia S. ’77 & Grant E. Sims ’77

James M. Stark ’84

Texas A&M Research Foundation

Toni & Ralph E. Wallingford ’53

$ 5 0 0 , 0 0 0  +
AT&T

Bank of America

Sandra L. & Ronnie W. Barclay ’68

Ruby & LTC Foreman R. Bennett ’27

Derrith & Robert D. Bondurant ’80

BP 

LIFETIME PARTNERS
The generosity of Lifetime Partners allows Mays to fulfill the mission to be a vibrant learning 
organization, create impactful knowledge, and develop transformational leaders.
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Maren G. ’01 & Gary J. Brauchle ’95

Susan J. ’82 & Fred F. Caldwell ’82

Carri B. ’84 & Brandon C. Coleman, Jr. ’78

Ashley R. ’88 & David L. Coolidge ’87

Mary R. ’76 & Monty L. Davis ’77

Cathy C. & William W. Davis ’75

Mark H. Ely ’83

Harriet D. & Joe B. Foster ’56

Sylvia & G.W. Glezen, Jr. ’56

Melinda ’87 & Guy Grace

Halliburton Foundation, Incorporated

The Herman F. Heep and Minnie Belle 
Heep Foundation

JCPenney

Pamela M. & Larry L. Little ’73

Lynne L. ’85 & Allen L. Mabry ’82

Macy’s Foundation

Main Street Capital

Cynthia A. ’90 & Christian A. McClain ’90

Lois A. & John A. Mobley ’51

Wanda G. & Louis Paletta, II ’78

Karen N. Pape ’80

Mrs. Kathleen & Mr. Darrell R. 
Pennington ’88

Randall’s Food Markets, Inc.

Robyn L. ’89 & Alan B. Roberts ’78

Wanda Elizabeth Carney & 
John A. Rodgers, Jr. ’68

Michael D. Rupe ’93

Urshala P. Schorn ’80 & 
Richard Andersen

Sewell Automotive Companies

Nancy & Mike Shaw ’68

Shell Oil Corporation

Ruby & Earle A. Shields, Jr. ’41

Robin H. ’76 & Robert D. Starnes ’72

Carrie E. ’98 & Jack D. Suh ’97

The Summerfield G. Roberts 
Foundation

Carol L. & G. David Van Houten ’71

Hallie A. Vanderhider

Avery L. & Martin J. Walker ’74

Jane & Boyd K. Watson, III ’65

Cynthia G. ’84 & Anthony R. Weber ’84

Shannon H. ’90 & Chris B. Work ’90

$ 2 5 0 , 0 0 0  +
Accenture

Aggie Real Estate Network

American Institute of Certified Public 
Accountants Fdtn.

Emma & Christopher Beavers ’10

Andrea Moo-Young & 
Jorge A. Bermudez ’73

Blue Bell Creameries, L.P.

Diana & Todd O. Brock ’85

Valerie & James R. Byrd ’57

Jyl G. & Randy Cain ’82

Barent W. Cater ’77

Martha L. ’85 & John W. Clanton ’84

Mr. Michael B. Cox ’77

Jerry J. Crider ’65

The Cullen Trust for Higher Education

Kay M. & G. Steven Dawson ’80

Dealer Computer Services, 
Incorporated

Dell USA

Dillard’s

Duke Energy Foundation

Electronic Data Systems Corporation

Energy Future Holdings Corp.

Janice A. & John Thomas Eubanks ’62

Frost Bank Charitable Foundation

Gallery Furniture

General Electric Company

Barnett L. ’69 & Sam K. Gershen

The Guill Family Foundation

H.E.B. Grocery Company

Tracy C. & Randall B. Hale ’85

Patricia C. & Ray R. Hannigan ’61

Hewlett Packard Enterprise

Hollinden Professional Services

Houston Livestock Show and Rodeo

Debbie & Michael R. Houx ’73

LTC (RET) Ralph C. Howes

II Corinthians 9:7 Foundation

Kelly P. ’86 & Robert E. Jordan ’85

Barbara & Paul W. Kruse ’77

Angie B. ’84 & William R. Lemmons, Jr. ’83

Sherry & David Lesar

Marathon Oil Company

Nancy L. ’73 & Jack W. Matz, Jr. ’71 

Maria B. & Michael K. McEvoy ’79 

Susan McFarland ’83

Rhonda L. & Jeffrey A. Miller ’88

Sue Ellen ’81 & Phil Miner ’80 

Sandra K. & Bryan N. Mitchell ’70

The Mitsui USA Foundation

David L. Moore ’72

Cheryl A. & Frank M. Muller, Jr. ’65 

Neiman Marcus Group

Newfield Exploration Company 

Rebecca U. ’74 & William S. Nichols, III ’74 

Mrs. Sherrill & Mr. Donald H. Niederer ’53 

Rhonda & Todd A. Overbergen ’88 

Florence Carter & M. Bookman Peters ’59 

Rhonda K. Reger ’79 & Jeffrey S. Piland 

Roycebuilders.com

Cynthia Ann Hinze & Robert M. Scott ’78 

Ms. Deborah D. Shelton

Debbie ’75 & Eric Siegmund ’75

Pam & Bill Sims ’89 

Donna G. & John H. Speer ’71

Debbie E. ’90 & 

Robert Blake Steudtner ’91 

Syracuse University

Jamey & Richard C. Tanner ’53

Texas Bankers Foundation

Textron, Incorporated

Rebecca & Neal T. Thompson ’66 

Shelley & Joseph V. Tortorice, Jr. ’79 

USAA Foundation

Walmart

Wells Fargo Bank, N.A.

The West Endowment

Allison Swafford ’96 & Don R. Whitaker ’96 

Dee & Robert White ’81

Earline & A.P. Wiley, Jr. ’46

Sandra D. ’86 & Michael R. Wilkinson ’86 

Susan D. ’89 & Anthony J. Wood ’90 

Linda & J.D. Woodward, III ’70 

Lorraine & Edward D. Wulfe ’55
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Huseyn Abdulla, Ph.D. ’22 is the first Ph.D. 
student from Mays to receive a Texas A&M 
Distinguished Graduate Student Award 

from Texas A&M’s Association of Former Students 
and the university’s Graduate and Professional School. 
The award is given to outstanding graduate students to 
recognize their exceptional achievements in the areas 
of research or teaching. This elite distinction is only 
given out to a dozen prominent graduate students 
across the university annually. The Association of 
Former Students presents a framed certificate of 
achievement and a custom gold watch to the honorees 
to commemorate their accomplishments.

MARKED BY DISTINCTION 

Abdulla—who received this significant award because 
of the quality of his scholarly research—has, to date, 
published three articles in top-tier, Class A academic 
journals. His pipeline of current projects suggests that 
additional publications in major journals are certainly 
to come. We visited with some of Huseyn’s advisors to 
gain a broader understanding of his achievements in 
terms of scholarly research.

The sheer volume of high-quality research that Abdulla 
engages in across multiple disciplines differentiates 
him from his Ph.D. student peers, particularly those 
earning their degree in a business discipline. Chair of 
the Mays’ Ph.D. coordinators, Sean McGuire, Ph.D. 
states, “If a student in a non-scientific field has one 
“A” publication upon graduating, it is exceptional—
so, for a Mays doctoral candidate to have authorship 
or co-authorship on three before graduating, is hugely 
impressive.”

Huseyn is dedicated to achieving positive results from 
his own program of scholarly research and to helping 
others be productive scholars, too. In the highly 
competitive space of post-graduate studies, Abdulla 
helps his peers elevate the quality of their research 
initiatives. James Abbey, Ph.D., who serves as the 
Bob and Kelly Jordan Professor in Business as well 
as Huseyn’s Ph.D. advisor, elaborates, “Huseyn has 
been a driving force in pushing other Ph.D. students 
to excel, working closely to boost the proficiency and 
skills of his peers to see their research thrive. This is 
not a common trait of Ph.D. candidates.”

ADVANCING 
PH.D. RESEARCH

B Y  C O R E Y  M U N O Z  ’ 0 6
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RESEARCH THAT IMPACTS US ALL

Abdulla’s research addresses pressing challenges in 
global markets. Studying within the department of 
Information and Operations Management (INFO), he 
has had opportunities to focus his research on areas that 
currently have relevance for individuals, organizations, 
and societies. Three years ago, consumers may not 
have had an acute awareness of the impact supply 
chain management had on their daily lives. However, 
the pandemic created supply chain disruptions from 
inventory and coordination to production and design 
with resulting effects on businesses and consumers 
alike. “For his part, Huseyn is studying supply chain 
at this critical moment when it’s top-of-mind at 
the average dinner table, and his research is really 
applicable to everyone,” says McGuire.

Today, Abdulla’s research focuses on a notable 
pain point in the Information Systems space—
consumer returns. “Even pre-pandemic, Huseyn was 
passionately tackling the issue of consumer returns, 
which have now nearly doubled from $350 billion 
to well over $600 billion (about $1,800 per person) 
in the U.S. alone during COVID,” notes Abbey. 
Abdulla’s work adds to scholarly literature and 
managerial practice to address the significant global 
consequences that consumer returns cause, both 
fiscally and environmentally. From an environmental 
perspective, millions of tons of waste are expected 
to result from such an inordinate volume of returns. 
“Information systems are essential to helping monitor, 
analyze, and improve our reactions to ever-evolving 
global economic forces—this area of study is central 
to how we emerge and thrive in the post-pandemic 
landscape,” shares Abbey. “As such, our students play 
a pivotal role in informing how business will function 
moving forward. Huseyn and his breakthrough 
research are a standout example of the relevance and 
importance of this work.”

LEADING IN PROMINENCE 

Under the leadership and guidance of Department 
Chair, Richard Metters, Ph.D., the Texas A&M INFO 
department has moved from a top 50 ranking to a top 
10 ranking in scholarly output over the last decade. 
Because of this, its draw for top Ph.D. student talent 
such as Abdulla continues to increase. Across its five 
academic domains, Mays Business School maintains 
a strong commitment to facilitating Ph.D. students’ 
efforts as they seek to become prominent academic 
scholars capable of both generating new knowledge 
and conveying that knowledge to further the 
advancement of research at the university. 

Abdulla’s receiving of this award provides a 
powerful signal to current doctorate students and 
to those evaluating the possibility of completing 
their advanced degree at Mays Business School. As 
McGuire notes, “Abdulla’s recognition for excellence 
by the university says to the school’s Ph.D. students 
that there are no limitations on your success when 
you come to our Ph.D. program. From faculty and 
administrative support to other students and the 
Dean’s office, everything is in place for exceptionally 
bright and hard-working students to excel—the sky 
is the limit.” 

“Dr. Metters and the INFO department’s faculty 
have fostered a culture of optimal support for Ph.D. 
scholars,” says Mays Business School’s former Interim 
Dean R. Duane Ireland, Ph.D. “This is evidenced by the 
prestigious honor awarded to Huseyn Abdulla.” “We 
couldn’t be prouder of Huseyn and this outstanding 
honor,” shared Associate Dean of Graduate Programs, 
Jerry Strawser, Ph.D. “In my 25-year tenure with the 
University, this is the first Mays doctoral candidate 
I’ve been privileged to see receive such an award.”  ◊

A D V A N C I N G  P H . D .  R E S E A R C H
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ADVANCING 
PREEMINENCE
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// Kim Syptak ’97 



// Barbara Bayer ’94 // Diane Johnson



Core business functions across Texas A&M have 
been centralized (as of September 1, 2022) to 
include finance, business administration, and 

human resources (HR). In anticipation, a standout 
team of women from Mays business administration 
have spearheaded the early adoption of centralized 
functions and identified key benefits of newly 
streamlined organizations.

Led by Assistant Dean of Finance and Administration, 
Barbara Bayer ’94, the team is poised to maximize 
practical gains from reorganization. Working behind 
the scenes to ensure a seamless transition, these women 
are advancing preeminence, underwriting the critical 
functions that allow Mays constituents to thrive. 

A DELIBERATE DIVIDE 

Although centralized within their respective areas, HR 
and finance roles are now more effectively bifurcated, 
with dedicated team members assigned to either HR 
or finance functions. Previously, Mays departments 
housed their own business administrator, each with 
a cross-section of HR and finance responsibilities.  
“Where past business administrators split their time 
between HR and business finance, restructured teams 
can provide targeted client support without competing 
duties,” shares Assistant Director, Human Resources, 
Kimberly Syptak ’97.

In the new structure, the finance portion of business 
administration will transition from ten to three 
centralized teams, each including collaborative and 
cross-trained business administrators and business 
coordinators. Each team will serve several Mays 
departments. 

Mays HR will comprise four HR generalists, centrally 
located at Mays and reporting up through one of the 
university’s central HR hubs—part of the Division of 
Human Resources and Organizational Effectiveness 

(HROE). HR generalists will serve as concierge and 
liaison, charged with meeting the HR needs of their 
designated Mays departments and facilitating access 
to specialists. 

Anticipated benefits include greater camaraderie, idea 
sharing to improve processes, strategic redundancy 
for consistent service, and expedited timelines. “Mays 
business administration team members will work 
seamlessly within the university centralization model, 
while better serving Mays faculty, staff, and students,” 
shares Bayer. “It’s a true team approach.”

OPTIMIZATION AND STRATEGIC BACKUP

Beyond collaboration and efficiency, the new system 
also provides ‘backup’ in the event of absence or 
heightened workload. By cross-training and working 
in tandem with peers in like roles, absence of a 
single team member won’t create a backlog. In the 
past, if a department's designated administrator was 
out, projects could stall. Now, with nested teams 
working together, processes will be streamlined and 
uniform, providing strategic redundancy to ensure 
uninterrupted, consistent service.

Mays Business Administrator III, Diane Johnson 
is encouraged. “I’ve been on campus 23 years and 
I’m still learning. Now we are centralized instead of 
siloed, sharing strategies and everyone is learning,” 
Johnson elaborates. “We are discovering untapped 
and underutilized resources—in the expertise and 
experience of our peers.”

There are now exciting professional development 
opportunities for team members. “This structure 
allows us to carve a career path, boost learning 
and mentoring, and conduct succession planning,” 
notes Johnson. “We can grow business coordinators 
into business administrators with several grade levels 
for each role. Similarly, HR team members will have 

A D V A N C I N G  P R E E M I N E N C E
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“Where past business 
administrators 
split their time 
between HR and 
business finance, 
restructured teams 
can provide  
targeted client 
support without 

competing duties.”
 

// Kimberly Syptak ’97

Assistant Director,  

Human Resources

the opportunity to rise through five levels of HR 
generalist and specialist, in addition to central HR 
opportunities.”

ORGANIZATIONAL EXCELLENCE

Streamlined, consistent processes will mean easier 
finance and HR training for faculty and staff. Another 
key metric is expediency—the new organization 
structure promises greater efficiency. “For example,” 
shares Johnson, “if a faculty member or student needs 
to utilize a particular database for research, the more 
quickly we can process the approvals for access, the 
faster they can advance their project.” 

HR generalists provide a single point of contact, 
liaising with specialists for everything from 
classification and compensation to benefits services, 
payroll, and talent management. “The impact of 
efficiency for our constituents is tangible. Getting 
people on payroll—hiring and filling positions 
quickly—is a major priority, particularly for high-
turnover roles like graduate and research assistants,” 
Syptak states. 

Mays took their organizational updates live July 1, 
ahead of the September 1 mandate. “Our staff is 
navigating these structural changes well in advance 
of the deadline, positioning Mays for a smooth fall 
semester,” Bayer says. 

Ultimately, streamlined service allows faculty 
and other university staff to focus on excellence 
in teaching, research, and adjacent services. 
Additionally, standardized procedures and processes 
should improve compliance and audit, ensuring 
continued excellent stewardship of the funding Mays 
receives. “When we operate at our best, they are 
equipped for preeminence,” states Bayer, “and that’s 
really the goal.”  ◊
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Mays Business School accounting scholar  
Sarah Stuber, Ph.D. is unique. The stand-out 
assistant professor of accounting leverages 

her industry experience—challenging all conventional 
wisdom surrounding audit and financial reporting 
practices—to design breakthrough research. 

To hear Stuber reflect on the topic with passion and 
energy makes her dynamic in the classroom. With 
contagious enthusiasm that belies any implication 
the topic is dry, she dissects historical assumptions 
about audit quality. Even the uninformed listener can 
appreciate the provocative nature of her research.

CHALLENGING THE STATUS QUO

Stuber began her career in public accounting and the 
financial sector. Moving from banking and audit to 
accounting for a collegiate athletic department, her 
attention was drawn back to academia. From there, 
she started pairing her industry knowledge and data-
driven insights to ask and answer big questions in ways 
that academia encourages. She was eager to tackle 
audit literature through the lens of her experience 
with financial institutions. And the common theme? 
Challenging accepted assumptions at the intersection 
of audit and financial reporting. She addresses 
the idea that high-quality audit looks like more—
assurance, conservatism, regulation, procedures—
and more auditing. Stuber and her colleagues contest 
these presuppositions, suggesting that more auditing 
doesn’t guarantee higher quality. 

The goal of the Public Company Audit Oversight 
Board (PCAOB) is ‘to drive improvement in audit 
quality to protect investors.’ Often, when a PCAOB 
inspection identifies deficiencies in the audit process, 
more conservative financial reporting is the outcome. 
Historically, this has been considered appropriate, 
but Stuber takes issue. “If we introduce artificial 
conservative bias in communicating financial figures, 
the end result is still biased reporting.” Banks, for 
example, tend to be over-reserved in reporting 
estimated loan losses and, Stuber postures, “sometimes 
more conservative isn’t the right answer—because any 
bias threatens transparency.” Nate Sharp Ph.D., head 

of the James Benjamin Department of Accounting 
and Nelson D. Durst Endowed Chair in Accounting 
agrees, “An audit should be a clear, transparent 
assessment that yields reliable financial reporting, 
and that's not always the case.”

Stuber and Mays colleague, Matthew Ege, Ph.D. co-
authored a Journal of Accounting and Economics 
article entitled, “Are auditors rewarded for low 
audit quality? The case of auditor lenience in the 
insurance industry.” Prior literature assumes audit 
firms prioritize high audit quality—facing negative 
consequences for low audit quality—especially in 
work with highly regulated industries. This research 
suggests clients actually desire auditor lenience and 
that in certain cases auditors are rewarded for leniency 
with increased market share and client retention, 
particularly when there is low risk of public disclosure 
of an audit failure (e.g., restatement or litigation).

UNINTENDED CONSEQUENCES

Stuber and coauthors also examined unintended 
consequences of the federal Paycheck Protection 
Program (PPP) and its impact on banking risk 
tolerance. Contrary to policymakers’ claims, the 
impact of the PPP on financial institutions risk 
taking was not neutral. “Ultimately, significant flow 
of federal funds through banks—and the resultant 
ability to make risk-free PPP loans—impacted how 
participating banks managed risk in their non-PPP 
lending,” explains Stuber. She is challenging the 
status quo and regulators and practitioners are paying 
attention. Invited last year to present her findings 
to the Chicago Federal Reserve Bank, she and her 
co-authors expounded upon their paper “The Effect 
of the Paycheck Protection Program and Financial 
Reporting Standards on Bank Risk-Taking.” 

Sharp notes, “With scholars like Sarah researching 
these complex questions, groups inside and  
outside of the industry pay attention. They want to 
better understand the implications—for academic 
research to rise to the level of the Federal Reserve 
Bank of Chicago is exceedingly rare.” Industry 
professionals and regulators could leverage findings of 
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Stuber and her colleagues as a launch point—to improve 
audit quality and the usefulness of financial reporting. 

THE AGGIE NETWORK

Stuber says Mays equips her to thrive. “Access 
to the Aggie Network supports our ability to 
conduct meaningful research,” shares Stuber. From 
relationships with big accounting firms to access 
to data, financial resources, and opportunities to 
present to high-profile audiences, Stuber spotlights 
the immense role that Texas A&M plays in her 
work. Surrounded by supportive leadership and 
collaborative colleagues, scholars like Sarah can take 
intentional time to prioritize research and advance 
learning in complex areas. 
 
Stuber recently received the Montague Center for 
Teaching Excellence Scholar award, given annually to 
one tenure-track assistant professor, per college, who 
excels in the classroom. “This award recognizes Dr. 
Stuber’s exceptional talents as an educator,” confirms 
Sharp. “She has great rapport with students and her 
real-world insights create an impactful learning 
experience.” Stuber relishes in connecting with her 
students. “Seeing those ‘light bulb’ moments are so 
rewarding.” She takes joy in sharing her passion for 
accounting and the language of business.

“If these audit and reporting issues challenge highly 
regulated industries, what’s happening under less 
direct oversight? How can we grow audit literature to 
more precisely measure audit outcomes?” These are 
the questions and research opportunities that keep 
Stuber up at night.

How might the future look if regulatory and industry 
institutions applied her research? “An increasingly 
thoughtful approach to implementation of policy and 
a more sophisticated, nuanced approach to financial 
reporting and audits,” shares Stuber. With experience, 
a creative way to challenge assumptions, and the 
generous support from Aggies, Stuber is creating a big 
impact with research originating at Texas A&M.  ◊

“If these audit and 

reporting issues  

challenge highly  

regulated industries,  

what’s happening under  

less direct oversight?  

How can we grow audit 

literature to more precisely 

measure audit outcomes?”

 

// Sarah Stuber, Ph.D. 
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While businesses increasingly focus 
on efforts related to diversity, equity, 
and inclusion, many United States 

business schools struggle with hiring and retaining 
a diverse faculty. Data shows that about 155 faculty 
members from historically underrepresented groups 
hold untenured positions as assistant or associate 
professors throughout U.S. business schools. Many 
of these faculty members struggle and fail to earn 
a tenured associate professorship when they try to 
advance professionally. Even fewer reach the pinnacle 
rank of professor. 

Mays Business School is committed to changing 
that equation through its leadership as a founding 
partner in The Tenure Project. “At Mays, we believe 
strongly that all stakeholders—students, faculty, and 
staff—benefit by engaging each other within a diverse 
and inclusive environment,” said R. Duane Ireland, 
Ph.D., former Interim Dean of Mays Business School.  
“Those involved with The Tenure Project support 
the efforts of underrepresented faculty members—
Black, Indigenous, and Latinx—to earn a promotion 
to an associate professor position with tenure. 
At Mays, we know that diverse faculty members 
contribute very positively to our mission of creating 
a vibrant learning organization and developing 
students as transformational leaders.”

THE WILCOX EFFECT

Mays’ involvement in The Tenure Project is 
championed by Keith Wilcox, Ph.D., who joined 
the school in Fall 2021 as the Macy’s Foundation 
Professor. “It’s important for business schools to 
look like and have representation in the same way 
as corporations, MBA programs, and the student 
body,” Wilcox said. “These groups often have a much 
higher representation of minorities than business 
schools have in their tenured faculty positions. That is 
something that needs to change.”

The New York native learned about the nascent 
Tenure Project from two former PhD Project 
alumni, one of whom he mentored while he was 
at Columbia University, and she was at Stanford 
University as a doctoral student. The PhD Project, a 
KPMG-sponsored initiative, is designed to encourage 
promising minority scholars to earn doctorates in 
business. Since its founding almost 30 years ago, The 
PhD Project’s efforts have helped increase diversity, 
from 294 historically underrepresented business 
professors in 1994 to over 1,400 today.

Wilcox’s protégées are now using the initiative they 
benefited from as a template for The Tenure Project. 
“Once they told me about it, I thought it was such 
a great idea because getting tenure is often a bigger 
issue, in a lot of cases,” Wilcox said. “Having more 
minority representation at the senior faculty ranks is 
important because it helps other minorities get tenure 
and attracts more students to earn their Ph.D.’s.”

TENURE FOCUS

The Tenure Project’s initial focus is on building 
community to connect junior faculty of color with 
each other as well as to senior faculty. Additionally, 
the project plans to extend the sense of community 
to external constituents who can help accelerate 
participants’ research. Ultimately, this project will 
allow different and more diverse voices to emerge in 
both research and teaching. 

The initiative’s inaugural event, a conference which 
took place in August 2022, has drawn significant 
interest through offering career-related programming 
designed to maximize participants’ potential. Mays, 
as a Tenure Project Gold Sponsor, plans to reap 
the benefits from these types of events. “One of the 
benefits of being a Gold Sponsor is that we get to host 
the 2024 conference at Mays,” said Wilcox, who serves 
on The Tenure Project’s steering committee. “We 
will be able to interact with these Fellows—and this 
could help us with recruitment of underrepresented 
minority faculty.”

A D V A N C I N G  T E N U R E

23 benefactor 2022



CULTURE MATTERS

Wilcox’s own recent job change has made him a strong 
and vocal advocate for working at Mays and Texas 
A&M. “Most academics look for resources for doing 
research, a low teaching load and salary, but I was 
really looking for a department with a good culture,” 
he said. “I typically find that you have to make trade-
offs because departments with good cultures don’t 
offer resources to do research while the ones that 
give you the resources for research don’t have good 
cultures. Texas A&M is an academic unicorn in 
the sense that they give you everything—and that’s 
unusual. You don’t have to make those trade-offs.”

Leveraging this faculty-friendly reputation, Mays 
plans to use its involvement in The Tenure Project to 
invite promising young minority faculty to consider 
pursuing their academic careers in Aggieland. 
Increasing the diversity of the faculty will pay 
dividends in attracting and educating today and 
tomorrow’s students. “When I started my Ph.D. 
program, it was a very different student than I’m 
teaching now,” Wilcox said. “The ones I’m teaching 
now wear their values on their shoulder and they 
almost force you to step up your game. The younger 
generation is more focused on doing what’s right.”  ◊

“Having more minority 

representation at the 

senior faculty ranks is 

important because it  

helps other minorities  

get tenure and attracts 

more students to earn 

their Ph.D.’s.”

 

// Keith Wilcox, Ph.D.

HOW DOES THIS  
NEW YORKER VIEW MAYS? 
AN 'ACADEMIC UNICORN.' 
HEAR WHY ON  
MAYS MASTERCAST

24benefactor 2022



ADVANCING
INNOVATIVE EDUCATION



ADVANCING
INNOVATIVE EDUCATION

B Y  D O R I A N  M A R T I N  ’ 0 6



// Paige Johnson ’21



recent graduate’s viewpoint to the council’s work. 
Her insights are critical as Mays strives to become the 
preeminent public business school in the nation.

BUILDING THE FUTURE

This deep understanding of the school’s history, the 
current student experience, the changing educational 
needs of future Aggies, and the rapidly evolving 
expectations of corporations has made Johnson a 
staunch advocate for the construction of the new 
Business Education Complex (BEC). “The world now 
is so different from when Mays Business School was 
first established,” she said. “Today’s students learn in 
a completely different way than my grandfather’s or 
even my parents’ generation—and technology and 
knowledge are expanding exponentially. I believe it 
is crucial for Mays Business School to remain current 
and able to adapt. The BEC will play a major part in 
that evolution.” 

Paige Johnson ’21 has a special perspective on 
Mays Business School. As the granddaughter 
of school namesake Lowry Mays ’57, Johnson 

grew up listening to the noted business leader talk 
about the importance of education, hard work, and 
resilience in achieving success. He also engrained in 
her the responsibility to give back.

Johnson eventually forged her own path at Texas 
A&M, earning a finance degree and minoring in 
Spanish. “Mays teaches you that the real world is not 
going to be easy, but they are going to do everything 
that they can to prepare you for it,” she said. “They 
teach you that if you put your head down and work 
hard, you can do anything that you want to do. That 
grit has really benefited me more than anything in the 
work world.”

Now, the Susser Bank credit analyst serves as a 
member of the Dean’s Advisory Board, bringing a 

A D V A N C I N G  I N N O V A T I V E  E D U C A T I O N
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And the Dallas resident is not alone in feeling this way. 
Former Students have already committed more than 
$36 million to support the complex’s construction. The 
collective BEC’s lead gift of $15 million comes from 
the Mays Family Foundation and Wayne Roberts ’85 
’86 committed $7.5 million as the new building’s lead 
donor. Jerry Cox ’72 also established a $5 million gift 
to support the building’s atrium. 

RELATIONSHIPS, COLLABORATION, 
INNOVATION

Slated to open in 2025, the BEC will significantly 
expand the business school’s footprint. Readily visible 
from Olsen Boulevard, the complex—consisting of a 
new state-of-the art building, an outdoor plaza, and 
the Wehner Building—will serve as the welcoming 
front porch for current students, Former Students, 

faculty, staff, and business executives. In addition, 
the BEC will be a major West Campus hub, creating 
opportunities for interdisciplinary educational 
experiences, innovation, and entrepreneurship.

The BEC’s design supports the school’s deep 
commitment to fostering relationships and 
collaboration. “Mays is the most unique school at 
Texas A&M because it feels like family,” Johnson said. 
“Many classes are so small and there are so many 
group projects. You really get to know the people 
you’re learning with.”

The BEC’s welcoming atmosphere will begin in 
Collaboration Plaza, which will link the new building 
with Wehner. This plaza’s covered outdoor seating 
area will be conducive to studying, meeting, and 
relaxing between classes.
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The new building’s grand atrium continues the focus 
on fostering relationships. Flexible seating and a café 
encourage spontaneous “chance collisions” that can 
spark the sharing of ideas. The atrium’s open design 
also will offer the perfect venue for large events, such 
as lectures, career fairs, and banquets.

Purposeful design shows the school’s commitment 
to fostering teamwork through free-form huddle 
spaces and enclosed collaboration spaces for small 
groups spread throughout the building. Additionally, 
high-energy and flexible learning studios boasting 
the latest technology will support learner-centered 
instructional practices. “I think the BEC is going to be 
crucial in expanding the faculty’s use of cutting-edge 
technology in the classroom,” Johnson said. “Students 
learn differently now with all of the online learning 
and technology that emerged during COVID.”

Ultimately, Johnson believes these modern facilities—
along with Former Students’ continued commitment 
to Mays—will catch the attention of prospective 
Aggies. “Drawing students to the family aspect of 
the business school while also giving them these 
incredible new facilities will encourage people to 
want be part of Mays,” Johnson said. “And as Former 
Students give back to Texas A&M and specifically to 
Mays, the school is going to only continue to improve. 
We all know that Aggies tend to run generationally so 
I want this business school and university to be the 
best it can be. The new building sets the foundation 
for advancing innovative business education that will 
benefit future generations of Aggies.”  ◊

CATCH THE NEWS ABOUT 
THE BEC

“Mays is the most unique 

school at Texas A&M 
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you’re learning with.”

 

// Paige Johnson ’21
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Jeannie Looper ’99 &  
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Mr. Raja J. Akram ’95

Mr. Mark P. Alfieri ’83

Bob ’70 & Dorothy Anderson

Amy L. ’91 & Robert D. ’91 Bacon 
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Heather & James B. Brown ’97

Angela K. ’89 & David L. Brown ’89

Mary Bryant Burch ’80 

Christie L. ’81 & Clinton W. Bybee ’85

Jyl G. & Tony Randall Cain ’82

Lisa Huddleston ’85 &  
Peter H. Currie ’85

Michele R. ’92 & Clinton S. Carlin ’91

Presha M. & Garry Lynn Carr ’97

Mr. David M. Comer ’95

Kay A. ’02 & Jerry S. Cox ’72

Laura ’85 & David Fulton

Joy & Thomas W. Dabney ’62

Mary R. ’76 & Monty L. Davis ’77

Cynthia R. ’92 &  
Damon E. Diamantaras ’92

Cydney Donnell ’81

Sandra & P.G. “Buck” Eckels ’52

Theresa B. ’86 & Joe D. Fancher ’86

Amanda ’09 & Joseph Ferrari ’09

Catherine A. Flax-Kosecki ’85 &  
Roman Kosecki

Main Street Capital 

Leslie A. Fox ’97

Shane M. Frazier ’98

Mario J. Gabelli

Lisa & Ray R. Garcia ’90

Catherine E. ’96 &  
Patrick A. Giffhorn ’98

Elaine & Edward Gregg ’61

Ben A. Guill

Mr. Barry S. Guinn ’00

Tracy C. & Randall B. Hale ’85

Melissa ’91 & Kenn Hall ’90

Stephanie A. ’96 & G. Scott Harris ’95

Judy & Mr. Richard L. Harris ’54

Julia G. & Thomas B. Harris, IV ’80

Kathy C. & Terry E. Hatchett ’68

Shane R. & Robert A. Hawkins

Timothy J. Hill ’89

Sandy & Jim Schartman

Fern Jones & Dr. Eli Jones ’82

Kimberly & John A. Kerner ’92

Kelsey L. ’12 & Brett D. Knowles ’10 

Kendall & Cale Kobza ’97

Bernhard Krieg ’98

Anne & Dr. Stephen Lacey

Maritza A. ’91 & Shawn W. Lafferty ’90

Brenda ’89 & Lance Langford

Marian L. ’82 & Willie T. Langston, II ’81

Anne-Marie E. ’93 &  
Charles F. Manning ’93

Pat & Col. Gene Marshall ’60

Andrea & Payton Mayes ’98

Jamie Duke McClain ’97 &  
Michael H. McClain ’93

Shara B. ’90 & Craig A. McClure

INDIVIDUAL CONTRIBUTORS | 2021
Former Students and partners of Mays advance the world’s prosperity through their generosity,  
including these contributors donating more than $5,000 in 2021.
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Emily P. ’91 &  
David M. McCutcheon ’92

Dr. Stephen W. McDaniel ’71 

Susan McFarland ’83

Artie & Dorothy McFerrin Foundation

Mary & Robert R. Messer, II ’79

Dr. Rich Metters

Sue Ellen ’81 & Phil Miner ’80 

Lawrence P. “Buddy Morris ’88

Elaine & Brian C. Murrell ’95

Stacy M. ’92 & David Nahas

Wanda G. & Louis Paletta, II ’78

Karen N. Pape ’80

Mr. Clyde L. Pehl ’85

Britt Pence ’83 & Ann Pence ’84

Kathleen & Darrell R. Pennington ’88

Debra & Robert S. Penshorn ’89

Karen & Robert A. Perryman ’78

Stephanie R. ’91 & John W. Phillips ’90

Lori K. & Brian K. Pinto ’93

Adrienne D. & Blake A. Pounds ’89 

William Ramey

Friends & Family of Bob Ramirez

Helaine & Gerald L. Ray ’54

Steve Retzloff

Stacey & Curtis Rhine ’84 

Wayne Roberts ’85

Richard J. Roeder ’61

Michael D. Rupe ’93

Tricia & Kenneth E. Sayler, Jr. ’83

Leigh Sansone ’97

Kenneth A. Scaggs ’92

Cynthia Ann Hinze &  
Robert M. Scott ’78

Peggy & Carl Sewell

Michelle & Glen Shepard ’87

Adam C. Sinn ’00

Lori ’95 & Dustin Smith ’94

Kristi & Brent Smith ’97

James M. Stark ’84

Caren W. ’88 & John Steffes ’87

Karen & Scott D. Steffler ’74

Michelle ’88 & Todd Steudtner ’87

Carrie E. ’98 & Jack D. E. Suh ’95

Crystal ’11 & Joseph Tackett

Cythia B. ’84 & Allen W. Taylor ’83

Brad Tidwell ’83

Melanie ’76 & Bill Toler ’76

Frances “Fran” ’80 &  
Robert “Bob” Vorlop ’80

Avery L. & Martin J. Walker ’74

Dana & Bolton Walters ’95

Mr. Charles A. Walters

Cynthia G. ’84 & Anthony R. Weber ’84

Allen & Mary Wheat ’78

Allison Swafford ’96 &  
Don R. Whitaker ’96

Wes White ’84 

Kathleen & George Wiederaenders ’63

Sue & David W. Williams ’79

Ali & Nelson Wood ’02

Susan D. ’89 & Anthony J. Wood ’90

Shannon H. ’90 & Chris B. Work ’90

Amber ’02 & Preston Young ’02

Sara W. & Kip B. Zacharias ’88

M. B. & Edna Zale Foundation

Over 350 individuals donated  

less than $5,000 each.
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Exemplifying one of Texas A&M University’s 
Core Values, Excellence, Mays Business 
School publicly announced its commitment 

to becoming the nation’s preeminent public business 
school. But what will reaching the highest level require? 

Talent tops the list. Reaching preeminent status will 
mean continuing to attract and keep top talent—both 
faculty and students—while also creating the right 
environment and incentives for them to thrive. It also 
will mean investing in cutting-edge programs that 
help Aggies stand out in their careers and prepare 
them to become respected leaders.

Reaching preeminence will also require additional 
funding. A key part of this financial formula involves 
creating and expanding endowments that enhance 
the school’s capacity.

Fortunately, Mays already has a strong foundation. In 
addition to a culture steeped in the Aggie Spirit and 
Core Values, the school has a strong and committed 
community of Former Students, current students, 
faculty, administrators, and corporate partners who 
value excellence.

And thanks to many of these individuals, Mays has a 
solid endowment of over $200 million that continues 
to grow. A recent example of the Mays community’s 
strong dedication to the school is their support for 
the planned Business Education Complex. Thus far, 
over $36 million has already been raised, including 
lead gifts from the Mays Family Foundation, Wayne 
Roberts ’85 ’86, and Jerry Cox ’72.

CREATING A MARGIN OF EXCELLENCE

While both Texas A&M and Mays Business School 
have a variety of funding streams to tap, donor 
support is what sets them apart. “While the State of 
Texas provides well for Texas A&M, philanthropy 
is the margin of excellence,” said Texas A&M 
Foundation Chief Financial Officer John Huser ’89. 

“Yes, there’d still be a business school building 
and academic programs, but private philanthropy 
takes it to the next level and gives Mays faculty and 
administrators more opportunities to provide an 
exceptional educational experience for business 
students.”

ENDOWMENTS 101

So, why are endowments important? Ultimately, 
these financial gifts provide long-term stability and 
sustainability to Mays while also honoring the donor’s 
priorities.

Mays’ endowments are managed by the Texas A&M 
Foundation, a self-sustaining non-profit organization 
that serves as the primary academic fundraising 
institution for Texas A&M University. The Foundation 
has a seven-member development team, led by True 
Brown, Senior Director of Development, embedded 
in Mays Business School to specifically build 
relationships with and support the school’s donors.

When an endowed gift to Mays is received, the 
Foundation invests it in its entirety, and in perpetuity, 
and then dispenses a standard annual distribution to 
the myriad of donor-directed accounts supporting the 
school. “The beauty of this approach is that, come rain 
or shine, you still have a standard distribution,” Huser 
explained. “For example, when COVID broke out in 
March 2020, the market had a large temporary decline. 
The Foundation’s 4% payout rate is based on a five-year 
rolling average, so the ups and downs of any market 
period are smoothed. This allows predictability for all 
the different programs being supported; no matter 
what the market is doing that year, we’re going to pay 
out 4% based on this 20-quarter average market value. 
It’s a sustainable stream of money for a program.”

Endowments also create a lasting legacy for the donor 
because they are a legal agreement that permanently 
records the donor’s intent for their gift. “That means 
that if there’s a new dean at Mays, a new president at 
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Texas A&M, or a new president at the Texas A&M 
Foundation, the original donor intent is a legal 
direction of spend that is not subject to change by 
anyone but the donor,” Huser explained, adding that 
endowments also offer programmatic stability. “Once 
funds from a non-endowed gift run out, a program 
can have a real sustainability risk. By making an 
endowment, the donor can direct that a program will 
have long-term sustained financial support.”

ENDOWING AREAS OF PASSION

Currently, the Texas A&M Foundation manages $2.6 
billion in endowed funds that are spread across 9,135 
endowed accounts that support the entire campus. 
These funds are earmarked to support a variety of areas, 
including programs, departments, professorships, 
chairs, fellowships, scholarships, and buildings. The 
endowment is actively managed by a high-quality 
team, led by Mike Pia, the Foundation’s CIO, that is 
singularly focused on delivering on their mission of 
maintaining the spending power of the endowment 
portfolio through a balanced and diversified “all-
weather” strategy that delivers on both the preservation 
and growth of capital over a very long investment 
horizon. The seven members of the Foundation’s board 
also make up the Investment Committee that provides 
effective oversight of the investment team’s processes 
and procedures to best enable the endowment to excel 
in good markets but also weather downturns.

READ THE ARTICLE,  
"WHAT IS AN 
ENDOWMENT?"

Creating an endowment requires an investment of at 
least $25,000, which can be funded over a five-year 
period instead of in one lump sum. Additionally, all 
gifts are tax-deductible.

There are many ways to support Mays through creating 
an endowment or adding to an already existing one:

• A group of Aggies with a common interest can 
pool their resources to create an endowment to 
support that area.

• Corporations can endow a chair or support a 
program in the discipline where their work is 
focused. An example includes the KPMG Chair 
in Accounting. 

• Smaller directed donations can be made to 
support specific Mays programs and departments 
through the Give Now section of the Texas A&M 
Foundation’s website.

• Tapping company matching programs can make 
creating an endowment more affordable. For 
example, a donor could create a $25,000 endowed 
scholarship over a five-year period by contributing 
$2,500 annually and asking their employer to 
match that amount. By using this method, the 
donor pays $12,500—and gets a tax deduction—
while the company covers the remainder.

• Donors can incorporate planned giving into their 
estates as another way to support Mays in the future. 

Growing Mays’ endowment is a critical piece in 
achieving preeminence and committed Former 
Students like Adam Sinn ’00—whose $20 million gift is 
supporting finance scholarships as well as student and 
faculty success initiatives—are stepping up to the plate. 

“To compete with the top public business schools 
in the country, such as the University of Michigan’s 
Ross School of Business and The University of Texas’ 
McCombs School of Business, we must significantly 
increase our revenue base and bring our endowment to 
a level similar to theirs,” said Mays Executive Associate 
Dean Sorin Sorescu. “An endowed gift ensures that the 
money will be there in perpetuity, allowing Mays to 
remain competitive with the top business schools in the 
country, irrespective of current conditions.”  ◊ 

A D V A N C I N G  E N D O W M E N T S
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Jeannie Looper ’99 &  
Conover H. Able, III ’98

Aggie Investment Club 

Raja Akram ’95

American National Bank of Texas

The Honorable Nancy Berry &  
Dr. Leonard Berry

William and Catherine Bryce  
Memorial Trust

Henry W. Burch, III &  
Mary Bryant Burch

Faculty and Friends of  
Dr. Paul and Ann Busch

Janie ’83 & Jim Caradec ’84

Chevron U.S.A. Inc.

Tonya F. Comer ’98 &  
David M. Comer ’95

Kay A. ’02 & Jerry S. Cox ’72

Joy & Thomas W. Dabney ’62

William R. “Bill” Durrill, Jr. ’94

Sandra & P.G. “Buck” Eckels ’52

Federal Home Loan Bank of Dallas

Amanda ’09 & Joseph Ferrari ’09

Laura ’85 & David Fulton

Adriana Valadez-Garcia ’00 &  
Andres Garcia

Lisa & Ray R. Garcia ’90

Margaret & Mark Gibson ’11

Elaine and Edward Gregg ’61

The Guill Family Foundation

Laurie H. ’88 & Alfredo L. Gutierrez ’88

Melissa ’91 & Kenn Hall ’90

Judy & Richard L. Harris ’54

Kathy C. & Terry E. Hatchett ’68

Kevin Heard ’93

Houston Livestock Show and Rodeo

LTC (RET) Ralph C. Howes

Independent Bankers Association  
of Texas

Independent Bank Group

JPI

Kendall & Cale Kobza ’97

KPMG Foundation

Dana Krieg ’94 & Stephane Besson

Kyle ’01 and Meredith Liner ’01

Main Street Capital

Molly Wehner Marks ’82 & Miles 
Marks ’79

Andrea & Payton Mayes ’98

Susan McFarland ’83

Elizabeth ’08 & Joshua Meeh ’07

Mercuria Energy Trading Inc.

Natashia ’00 & Sammy Miller, Jr. ’00

Karen N. Pape ’80

Myrtle Jones &  
Emmitt Nathanial Penelton ’22

Karen and Robert A. Perryman ’78

Phillips 66

Jennifer ’88 and Aaron Pool ’87

PricewaterhouseCoopers LLP

Friends and Family of Bob Ramirez

Shelly & Tyler Reeves ’93

The Reynolds and Reynolds Company

Wayne Roberts ’85

Richard J. Reoder ’61

Leigh Sansone ’97

Sandy & Jim Schartman

Robert M. Scott ’78

Sewell Automotive Companies

Adam C. Sinn ’00

SIOR Foundation

Lori ’95 & Dustin Smith ’94

LTC Orville L. “Lee” Smith ’68 & 
Elizabeth A. “Libby” Smith

Southside Bank

Michelle ’88 & Todd Steudtner ’87

Crystal ’11 & Joseph Tackett

Texas Pioneer Foundation

Melanie ’76 & Bill Toler ’76

Total Gas and Power  
North America, Inc.

Valero

Veritex Community Bank

Frances “Fran” ’80 &  
Robert “Bob” Vorlop ’80

Williamson County A&M Foundation – 
Wade Family 

Ross ’08 & Jill ’08 Willmann

Ali & Nelson Wood ’02

Barbara & Donald Zale ’55

Mays recognizes and celebrates new investors in the vision and mission of our college from 2021.

NEW GIF TS | 2021
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Faculty Chairs

Faculty Professorships

Faculty Fellowships

Graduate Fellowships

Scholarships

General

TOTALS

Book Value

 $37,314,483

 $16,502,793

 $3,947,453

 $3,233,306

$46,221,070

 $70,263,093

 $177,482,199

Market Value

 $63,020,666

 $31,844,863

 $6,849,365

 $5,383,389

 $63,642,838

 $108,319,784

 $279,060,907

22.58%

11.41%

2.45%

1.93%

22.81%

38.82%

100.00%

VALUES BY ENDOWMENT T YPE

ENDOWMENT MARKET VALUES

NEW 
DEVELOPMENT 
AC TIVIT Y

 

2018

New commitments 
(ENDOWED) $27,264,336

Total cash gifts 
(NON-ENDOWED) $6,188,056

Total $33,452,392

 

2019

New commitments 
(ENDOWED)  $12,738,016 

Total cash gifts 
(NON-ENDOWED) $12,559,323 

Total  $25,297,339 

 

2020

New commitments 
(ENDOWED)  $4,735,317 

Total cash gifts 
(NON-ENDOWED)

 $4,221,319 

Total  $8,956,636 

2021

New commitments 
(ENDOWED)  $17,163,212

Total cash gifts 
(NON-ENDOWED)

Total  $27,886,827

 $10,723,615

$0

$50

$100

$150

$200

$300

$250

$217.8

$279.0

2021

$192.1

$170.9$164.2

$138.2$134.0$134.1
$124.1

$108.5
$98.5$101.0

$82.2
$93.6
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Abbot Family Charitable Fund

Abbot Laboratories 

ADP, LLC

ADV Integrity

Aggie Real Estate Network

Allegiance Bank

Altria

American National Bank of Texas

Amgen USA

AT&T

Barnes and Noble 

Baylor Scott & White Health 

BDO USA LLP

Bell Textron Inc

BP 

Brazos Valley Economic Development 
Corporation

Broadway National Bank

William and Catherine Bryce  
Memorial Trust

Calpine Corporation

Camden Property Trust

Castleton Commodities Merchant 
Trading LP

Charles Koch Foundation

Chevron U.S.A. Inc.

CIMA Energy, LP

Citizens State Bank

The Cockrell Foundation

ConocoPhillips

Covey Investments, LLC

Critical Environments Group 

The Dallas Foundation

Dell USA

Deloitte

DISYS

Eaton Corporation Charitable Fund

EDF

Engie Energy

Engie Resources

Enterprise Rent-A-Car

Ernst & Young

ExxonMobil

Federal Home Loan Bank of Dallas

Florida Power & Light Company

Frost Bank Charitable Foundation

Gartner

General Motors

Goodsehead Insurance

Grant Thornton

Grundfos Pumps

Guaranty Bank & Trust 

The Guill Family Foundation

Halliburton

Haynes and Boone Foundation

H.E.B. Grocery Company

David B. Hendricks, II Foundation

Hotel Valencia 

Houston Livestock Show and Rodeo

Howard Energy Partners 

Independent Bank

Independent Bankers Association  
of Texas

Insperity

Internal Audit Foundation

Iscential

Jefferson Bank

Kiewit

Kinder Morgan, Incorporated

Koch Minerals & Trading

KPMG

CORPOR ATE AND FOUNDATIONS | 2021
Organizations recruit, hire, and give back in meaningful ways to Mays including these partners who stewarded 
their resources in support of Mays in 2021.
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Lennox

Lowery Property Advisors

LyondellBasell

Macy's / Bloomingdale's

Marathon Petroleum Corporation

Mays Family Foundation

McLane 

Mercuria Energy Trading Inc.

Merichem Company

Microsoft

Miner Houston, Ltd.

Alan & Jacqueline Mitchell Foundation

National Philanthropic Trust

NC3, LLC

New York Life Insurance Company

Nexersys

North Dallas Bank & Trust Company

OMS Strategic Advisors 

Opportune

Pannel Kerr Forster of Texas

Paragon Innovations 

Pegasus Logistics Group

PepsiCo

Phillips 66 Company

Pioneer Natural Resources USA, 
Incorporated

Popp Hutcheson, PLLC

PricewaterhouseCoopers LLP

Proman USA, LLC

Protiviti

Frank J. and Jean Raymond 
Foundation, Inc.

Repricity LLC

Texas Society Daughters of the 
American Revolution

The Reynolds and Reynolds Company

Rio Bank

The Risk Management Association

Schneider Electrical Buildings 
Americas 

SEB

Sewell Automotive Companies

Shell Oil Company

Signature Consultants

Silicon Valley Bank

Society of Industrial and  
Office Realtors

Southside Bank

SparrowHawk, LLC

Spartan 5S Solutions LLC

Spotlight Energy, LLC

Strategic Resource Management

Texas Instruments

Texas Pioneer Foundation

The Murillo Company

TIB, N.A. 

Total Gas and Power  
North America, Inc.

Twin Eagle Resource Management, LLC

USG Energy Gas Producer

Valero

Veritex Community Bank

Victory Management Services 

Walmart

Wells Fargo Bank

Williamson County A&M Foundation – 
Wade Family

Zale Delaware, Inc.

Over 150 corporations donated  

less than $5,000 each.
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LIFETIME 
ACHIEVEMENT 

AWARD
B Y  D O R I A N  M A R T I N  ’ 0 6

// Murray Barrick, Ph.D.

FOR RESEARCH AND SCHOLARSHIP

MURRY BARRICK, PH.D.



Murray Barrick, Ph.D. is the 2022 recipient 
of Mays Business School’s Lifetime 
Achievement Award for Research and 

Scholarship. The award was presented on April 20, 2022 
during a special presentation.

The honor, which is one of Mays’ most prestigious 
awards, recognizes a faculty member who has made 
a substantial contribution to academic and industry 
knowledge. “Dr. Barrick is a prolific scholar who 
is recognized as one of the world’s leading experts 
with respect to employee selection processes 
used in organizations. His research has had a 
significant influence on helping companies use 
more evidence-based selection processes,” said R. 
Duane Ireland, Ph.D., former Mays Business School 
Interim Dean. “Dr. Barrick is also an excellent mentor 
for his students. There is a large group of masters and 
doctoral students who can attest to the value of the 
guidance and counsel they received from him.”

Barrick considers this honor to be one of the 
highlights of his career. “Being nominated for this 
award is amazing. While I’ve won two lifetime 
achievement awards in two academic societies, this is 
the most meaningful to me,” said the Department of 
Management faculty member, who retired at the end 
of the 2022 Spring semester. “It’s a great way to reflect 
back on what I’ve accomplished throughout my career 
and what it’s meant.”

PREPARED FOR PREEMINENCE

Barrick holds a bachelor’s degree in business 
management and psychology from the University 
of Northern Iowa. He enrolled at the University of 
Akron, earning both his master’s and doctoral degrees 
in industrial/organizational psychology.

His faculty career started at the University of Iowa, 
where he had a decade-long appointment before 
joining Michigan State University’s Broad Graduate 
School of Management for two years. Barrick returned 
to the University of Iowa’s Tippie College of Business as 
the Stanley M. Howe Professor of Leadership in 2001.

THE PERFECT MATCH

In 2006, Barrick was recruited to Mays Business 
School and named the Paul M. and Rosalie Robertson 
Chair in Business. Within the first two years, he 
found himself becoming more impressed with Mays’ 
academic quality and influence. “I was astonished at 
the number of scholars in the field who had started 
their careers at Texas A&M and earned their Ph.D.’s 
here or had started as assistant professors here,” he said. 

In 2007, he was named head of the Department of 
Management and served in that role until 2011. “The 
Department of Management has a long history of 
excellent scholarship and has been a vibrant learning 
community for years,” he said. “We have had among 
the most influential scholars in the field working here.”

THE BARRICK EFFECT

The department continued to flourish through 
Barrick’s leadership. Four months after his term as 
department head ended, Texas A&M leaders evaluated 
the university’s academic performance. That analysis 
found that the Department of Management was 
the university’s top-ranked department (out of 93) 
and was in the top 5 for research productivity of 
management faculty based on a comparison of peer 
and aspirant universities.

Barrick’s substantial body of work continues 
to contribute to the department’s prestige. His 
teaching and research have focused on the strategic 
utilization of human resources, the development of 
effective selection systems, the impact of behavior 
and personality on job performance, motivation 
to effectively manage work, and executive teams.  
Barrick’s work—which, according to Google Scholar, 
has been cited over 49,000 times as of March 2022—
has been published in the Academy of Management 
Journal, Academy of Management Review, Journal of 
Applied Psychology, Personnel Psychology, Organizational 
Behavior and Human Decision Processes, and other 
journals or as chapters in scholarly handbooks.

O U T C O M E S
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In 2011, Barrick assumed the role of director and then 
executive director of the Center for Human Resource 
Management (CHRM). In those roles, he helped the 
center expand its well-respected offerings and services 
through hiring exceptional staff members. This set 
the stage for CHRM to better serve its clients, many 
of which are Fortune 100 companies and five of which 
are Fortune 10 companies.

A CUT ABOVE

The former James R. Whatley Chair also has received 
numerous honors, including the 1997 Fellow of the 
Society of Industrial and Organizational Psychologists 
in the American Psychological Association, the 
2001 Owens Scholarly Achievement Award, the 
2009 Distinguished Scientific Contributions Award 
from the Society for Industrial and Organizational 
Psychology (SIOP), and the 2010 Fellow of the Academy 
of Management.

In 2010, Barrick was named a Texas A&M University 
Distinguished Professor. This honor recognizes his 
seminal contribution to and global authority in the 
field of management as well as his record of teaching 
and mentoring students.

IN ELITE COMPANY

As the sixth recipient of the Mays Lifetime 
Achievement Award, Barrick joins a distinguished 
and elite group of faculty members that includes 
Ireland, Leonard Berry, Ph.D., Ricky Griffin, Ph.D., 
Michael A. Hitt, Ph.D., and Rajan Varadarajan, Ph.D. 
“The level of scholarship that they have been able to 
achieve underscores the value of this award. It is only 
given for outstanding scholarship,” he said. “What 
also impresses me is the level of service prior recipients 
have exhibited, including multiple stints as Department 
Heads, Associate Deans, and service as Interim Deans 
multiple times. I’m not sure that I live up to that, but 
receiving this award is quite impactful.”  ◊

WATCH BARRICK’S  
AWARD LECTURE

“We have had among the 

most influential scholars 

in the field working here… 

I’m not sure that I live up 

to that, but receiving this 

award is quite impactful.”

 

// Murray Barrick, Ph.D.

O U T C O M E S
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Texas A&M University Mays Business School advances the world’s prosperity with  
four advanced degree programs for working professionals at CityCentre in Houston:

Professional MBA
Executive MBA

Master of Science in Analytics
Master of Human Resource Management for Professionals

Take the next step towards advancing your career.
Call us today at 281-915-0800.

Texas A&M Mays Business School    CityCentre    842 W Sam Houston Pkwy N, Suite 200    Houston, TX 77024

mays.tamu.edu/citycentre



// R. Duane Ireland, Ph.D.



LIFETIME 
ACHIEVEMENT 

AWARD
B Y  D O R I A N  M A R T I N  ’ 0 6

FOR RESEARCH AND SCHOLARSHIP

R. DUANE IRELAND, PH.D.

H is academic record speaks for itself. A 
recent survey shows that R. Duane Ireland, 
Ph.D. is the 18th most cited business and 

management scholar in the United States and 28th 
most cited in the world over the past six years. He has 
brought that same visionary, thoughtful, and grounded 
approach to his service in various Mays Business School 
leadership roles during the past 14 years. 

His scholarly contributions along with outcomes 
associated with his leadership roles have influenced 
the increasingly positive perception of Mays Business 
School on both a domestic and international basis. 
In collaboration with the Mays Advisory Board and 
others, Ireland has also contributed to the school’s 
quest to become the preeminent public business 
school in America. 

A FITTING HONOR

Now Mays has honored the University Distinguished 
Professor’s legacy by naming the school’s highest 

faculty research award in his honor. Moving forward, 
Mays’ senior faculty who are pioneers in their 
field of study can be nominated for the R. Duane 
Ireland Lifetime Achievement Award for Research & 
Scholarship. “Being associated with an award that is 
given to recognize a body of work over the ‘lifetime’ 
of a career is powerful to me,” said Ireland, who was 
the 2017 recipient. “Receiving this award suggests 
that a scholar has been able to identify and examine 
important research questions time and time again 
over multiple years.”

The decision to honor Ireland’s scholarship and 
service also comes in the wake of his decision to retire 
during the 2022-2023 academic year. “He is a great 
scholar who led Mays as executive associate dean for 
five years and as acting dean and interim dean for 
close to two years,” said Mays Executive Associate 
Dean Sorin Sorescu, Ph.D. “We’ve advanced under 
his leadership. Considering his contributions to 
research and the leadership roles he has held at Mays, 
it seemed like the most appropriate retirement gift.”

48benefactor 2022



SEARCH FOR KNOWLEDGE

Ireland’s interest in joining the academic profession 
began during graduate school at Texas Tech University. 
“While pursuing my MBA degree, I became fascinated 
by the ability of some large organizations to engage 
with merger and acquisition activity successfully 
while others were unable to do so,” he explained. “I 
wanted to understand the differences between these 
types of firms and concluded that earning a Ph.D. 
would provide the skill set I needed to investigate this 
core issue.”

His career started at Oklahoma State University where 
he spent six years. In 1983, he joined Baylor University, 
where he soon began collaborating with Mays faculty. 
“As the 1990s came to a close, [Mays faculty member] 
Mike Hitt and I concluded that integrating an 
organization’s ‘strategic management practices’ with 
its ‘entrepreneurial activities’ was a true differentiator 
of performance across firms,” Ireland said. “This 
belief resulted in Mike and I developing the strategic 
entrepreneurship concept.”

The study of strategic entrepreneurship took off—
as did Ireland’s career. Over the years, the current 
recipient of the Benton Cocanougher Chair in Business, 
who joined Texas A&M in 2004, has co-authored or 
authored 20 books and numerous articles for top 
academic journals. His body of work has been cited 
over 75,000 times. 

Ireland also served in editorial roles for top scholarly 
publications, including his service as the editor of the 
prestigious Academy of Management Journal. In 2014, 
he was the Academy of Management’s president, and 
received the group’s 2017 Career Achievement Award 
for Distinguished Service. 

ADVANCING MAYS’ VISION AND MISSION

His leadership at Mays has been equally impactful. 
Sorescu credits his colleague with leading and 
supporting initiatives that resulted in the following 
achievements:

• Increasing the number of Mays students and 
faculty while also recruiting top and promising 
business scholars

• Maintaining momentum for the construction of 
the Business Education Complex, conceptualized 
and launched by former Dean Eli Jones, Ph.D. 

• Championing diversity, equity, and inclusion, 
most recently through the school’s charter 
membership in The Tenure Project

• Encouraging interdisciplinary work with 
other Texas A&M colleges around the area of 
entrepreneurship

• Assisting with the design of the emerging Aggies 
in Tech program, whose goal is to facilitate the 
placement of Aggies with top technology firms

• Assisting with raising more than $40 million in 
philanthropy to support Mays’ students, faculty, 
facilities, and programs

Ireland gratefully credits the school’s community and 
colleagues—including fellow Lifetime Achievement 
Award recipients Murray Barrick, Ph.D., Leonard 
L. Berry, Ph.D., Ricky Griffin, Ph.D., Mike Hitt, Ph.D.  
and Rajan Varadarajan, Ph.D.—for the opportunities 
he’s enjoyed during the last chapters of his career. 
“It is the faculty and the school’s leaders that have 
kept us here as well as Mays’ culture, which I think 
is quite unique and special,” he explained. “Indeed, 
a few years ago, a study concluded that ‘family’ is 
the word that best describes Mays Business School. 
Today, we are framing our family culture within the 
context of ONE—ONE School (Mays), ONE vision 
(to advance the world’s prosperity), and ONE spirit 
(the Aggie Core Values). The family environment and 
the commitment to acting as ONE combine to make 
Mays a special place for faculty, staff, and students.”  ◊

O U T C O M E S
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Judy & Robert H. Allen ’50

Urshala P. Schorn ’80 &  
Richard Andersen

Bret C. Baccus ’89

Amy M. ’91 & Robert D. Bacon ’91 

Sandra L. & Ronnie W. Barclay ’68

Emma & Christopher Beavers ’10

Rosalie R. & Clifton J. Bolner ’49

Derrith & Robert D. Bondurant ’80

Nancy E. ’90 & Mark S. Browning ’88

Mary Bryant Burch ’80 &  
Henry W. Burch, III 

Richard J. Cahill, III ’84

Charlene T. & Harry D. Cain ’50 

Demi N. & John R., III Carmichael ’73

Sue C. & Bill P. Cicherski ’54 

Dianne & A. Benton Cocanougher

Kay ’02 & Jerry Cox ’72

Michael B. Cox ’77

Sally S. & John W. Cox ’81 

James Cranny Residuary Trust

Dayton Ann Williams ’91 &  
Edward V. Davis, Jr. 

Rachel L. Dohmann ’07

Cydney Collier Donnell ’81

Sandra & P.G. Buck Eckels ’52

Andrew T. Ellwood ’04

David C. Fleig ’78

Gina L. & The Honorable  
William H. Flores ’76

Shane M. Frazier ’98

Sylvia & G.W. Glezen, Jr. ’56

Susan M. Gulig ’81

Tracy Dugai Hackenbruch ’95 &  
David Hackenbruch 

Melissa ’91 & Kenn Hall ’90

Patricia C. & Ray R. Hannigan ’61

Marilyn & Larry A. Harman ’62 

Julia G. & Thomas B. Harris, IV ’80

Stephanie A. ’96 & G. Scott Harris ’95 

Catherine M. & Robert Scott Harris ’61 

Carrie & Howard W. Horne ’47

LTC (RET) Ralph C. Howes 

Cheryl Burke Jarvis ’85 & John C. Jarvis ’86

Melissa K. & John L. Kauth ’77

Fay Keene

Cynthia K. & Douglas Kennedy ’69 

Cathie & Dennis Klockentager 

Paul J. Leming, Jr., Col. USAF (Ret) ’52

Linda S. & Richard H Lester ’03

Durwood Lewis, Lt.Col. (Ret) ’60

Cindy & Thomas R. Locke ’74 

Lynne L. ’85 & Allen L. Mabry ’82

M. Ann & Charles P. Manning ’82

Anna G. ’85 & Glenn E. Maples ’82 

Cindy ’82 & Russell Marshall ’81 

Theresa S. ’87 & David C. Martin ’86

Patricia & J. Laurence Martin ’58

C. Mark Matthews ’80 

Nancy L. ’73 & Jack W. Matz, Jr. ’71

Debora & John M. McNair ’76 

Richard D. Metters

Vicki & Brian K. Miller ’80

Lois A. & John A. Mobley ’51

David L. Moore ’72

Cheryl A. & Frank M. Mueller, Jr. ’65

Patricia J. & Michael A. Murillo ’62 

Patricia J. & L. C. ’’Chaz’’ Neely, Jr. ’62

Susan J. & Jon R. New ’78 

Sharee L. & David R. Norcom ’73

Keith L. Nowak ’92

Heather Blue & Robert O’Shea 

Susan M. ’74 & William R. Ouren ’74

Karen N. Pape ’80

Peggy T. & Robert I. Pender ’56

Karen & Robert A. Perryman ’78

Florence Carter & M. Bookman Peters ’59

Rhonda K. Reger ’79 & Jeffrey S. Piland

Kris ’95 & Thomas Pool ’96

Kenneth E. Randolph ’78

Perry D. Reed ’76

Velda ’98 & Jeff Reina ’93

Robert A. Rinn ’75

P. Wayne Roberts, Jr. ’85

Wanda Elizabeth Carney &  
John A. Rodgers, Jr. ’68

Gerald E. Ryan ’59

Debbie ’75 & Eric Siegmund ’75

Leticia L. ’88 & John B. Spicer ’83

James M. Stark ’84

Karen & Scott D. Steffler ’74

Debbie E. ’90 &  
Robert Blake Stuedtner ’91

Lauri Novosad-Surles ’85 & Forrest G. 
Surles ’84

Christine D. & Mark D. Taylor ’83

Rebecca & Neal T. Thompson ’66

Lynn & Robert W. Vacek ’71 

Avery L. & Martin J. Walker ’74

Toni & Ralph E. Wallingford ’53

Merri O. & Fred G. Walsh ’74

Jane & Boyd K. Watson, III ’65

Absalom T. Webber, Jr. ’49

Elizabeth & James R. Whatley ’47

Hattie & Edwin P. Whiston ’45 

Brenda Garrison ’86 & Jim White

Dee & Robert H. White ’81 

Sandra D. ’86 & Michael R. Wilkinson ’86

Ms. Jane C. Woodard ’56

Lorraine & Edward D. Wulfe ’55

Barbara & Donald Zale ’55

PL ANNED GIF TS
Planned giving is ideal for those who wish to make a big impact on Texas A&M without using assets they need during 
their lifetime. By including the Texas A&M Foundation in your estate plans, you can easily create a legacy of support 
for future generations of Aggies, potentially receive tax benefits and annual payments for yourself or loved ones, 
become an exclusive Heritage Member and direct your after-lifetime assets to your Aggieland passions.
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MAYS DEVELOPMENT TEAM
B Y  D O R I A N  M A R T I N  ’ 0 6

// True Brown ’04



True Brown ’04 appreciates his unique first 
name, which has been in his family for 
generations. The name also serves as a 

constant reminder about the importance of having 
integrity in his work as Mays Business School’s 
new senior director of development. “Especially in 
fundraising, the Aggies who we work with—the 
donors and prospective donors—want to work with 
someone they can trust,” he said. “It’s a nice reminder 
that everything I do needs to be trustworthy.”

He joins the business school at a crucial time in its 
history. Not satisfied with its rankings (including 
being named the 9th best U.S. public business school 
by Fortune), the Mays community has publicly 
committed to becoming the preeminent public 
business school in the nation. To achieve this vision 
will require Mays development team to increase the 
school’s endowment and to broaden the donor base.

The school’s Former Students continue to step up, 
including $36 million in pledges to support the 
construction of the Business Education Complex. 
Many of these donations were committed before the 
new building’s plans were designed. “These people 
believed in the vision of Mays and of Texas A&M, and 
wanted to be part of the new complex,” Brown said. 
“It speaks to how passionate Former Students and 
graduates of Mays Business School are—and how they 
want the school to become preeminent.”

SMALL TOWN, BIG DREAMS

Brown’s background mirrors that of many Aggies. He 
grew up in Ovilla, Texas, a small town located south of 
Dallas. Yet when it came to time to select a college, he 
picked Texas A&M, even though its student body was 
significantly larger than his hometown’s population. 
“Like so many people I interact with, Texas A&M just 
felt like home,” he explained. “I remember visiting 
the campus for the first time during my senior year 
in the fall of 1999 and was just blown away by how 
welcoming everyone was.”

“Fundraising may be my 

profession but supporting 

Texas A&M is my passion. 

We are proud to know 

that our family is helping 

to create opportunities for 

future generations  

of Aggies.”

 

// True Brown ’04
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CONTACT TRUE

And it didn’t take long for Texas A&M to have a major 
impact on Brown’s life. As an incoming freshman, the 
first-generation Aggie met his future wife, Michelle ’04, 
during Fish Camp in August 2000. “When I say Texas 
A&M changed my life, it happened from the get-go,” he 
laughed. “This place has been very special to me.”

Brown majored in journalism and pursued real-world 
experience working at The Battalion, often covering 
sporting events. “My goal was to be a sportswriter at a 
newspaper, but it changed a little bit because the Batt 
connected me to a lot of people who were around Texas 
A&M Athletics at the time,” he said. “I got my first job 
through some connections I made as a student reporter.”

Before moving into development, he spent 11 years 
with the 12th Man Foundation’s communications 
staff. “I loved getting to write about the Aggie sports 
teams, the athletes, and the coaches, but toward the 
end of my time at the 12th Man Foundation, my 
favorite stories were about donors,” Brown said.  
“I was intrigued about why people wanted to be 
so generous to support others. I was bitten by the 
philanthropy bug and decided that I wanted to 
help people support Texas A&M and make this  
university better.”

After several years as the College of Liberal Arts’ major 
gifts officer, Brown moved into the role of Director of 
Development at Texas A&M’s College of Engineering. 
“The College of Engineering has a great pool of Former 
Students to work with because Aggie engineers are 
very proud to be Aggie engineers,” he said.

MOVING TOWARD PREEMINENCE

Those experiences prepared Brown to take over 
leadership of Mays development team in July 2022—
and he already is deeply impressed with the Former 
Students’ strong commitment to excellence. “Mays 
Former Students are so passionate about making sure 

that current students have a tremendous experience 
and education,” he said. “You can see that deeply held 
belief in the number of endowed professorships and 
chairs that Former Students have supported.”

Brown also understands the donor’s perspective 
since he and Michelle established their own endowed 
scholarship through the Texas A&M Foundation 
in 2018. “Fundraising may be my profession but 
supporting Texas A&M is my passion,” he said. “We 
are proud to know that our family is helping to create 
opportunities for future generations of Aggies.”

Now Brown and his team have their eyes set on helping 
Mays reach its goal of preeminence. “There are so many 
Aggies who want to be part of this, but it can take some 
time to help a donor discover a way to give back that 
is most meaningful to him or her,” he explained. “The 
goal of our team is to be donor centric. That means we 
want to listen and understand the motivations and 
passions of each Former Student. Once we understand 
that, we can help them make a difference in a way 
that also aligns with the priorities of Mays. It’s a very 
rewarding process, and everyone on our development 
team is honored to be able to do that.”  ◊

M A Y S  D E V E L O P M E N T  T E A M
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CONTACT THE 
DEVELOPMENT TEAM

// True Brown ’04 // Jennifer Hester ’98// Julie Chrisler

// Mark Toler ’19

// Cassie Mahoney ’15 // Cindy Munson ’99// Damara Lotten

MAYS DEVELOPMENT TEAM
Part of the Texas A&M Foundation and embedded in Mays Business School, our team of passionate professionals  
is dedicated to helping you leave a legacy at Texas A&M University.
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Mays Business School
4113 TAMU
College Station, TX 77843-4113
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